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Sparks 


Willys On Way 

Wilson Does It 

F. Ed Spooner 
Off To War 


By 


Chris Sinsabaugh 


NDER THE leadership of 
David R. Wilson, the new 
Willys-Overland Co. starts regu- 
lar production 
next Friday on 
the swagger line 
of low-priced 
cars that is to 
mark the come- 
back of this 
Pioneer manu- 
facturer, just 
out of a three- 
year receiver- 
ship. The sched- 
ule calls for 250 
D. R. Wilson units each eight- 
hour working day, counting both 
the Toledo and the Los Angeles 
plants, the latter able to make 
from 80 to 90 cars a day. This 
production, however, will not be 
reached until Nov. 23, the output 
in the meantime being used to 
stock dealers. 

The projection for the ’37 model 
year has been set at 70,000, but 
this isn’t worrying Dave Wilson 
any, for his books show reserva- 


tions for at least 56,000 and this) 
before the new model is on the) 


market. 
” - oa 


BETTER STILL, the slate’s 
been washed clean. Willys-Over- 
land emerges from its receiver- 
ship with $3,325,000 cash in the 

(Continued on Page 25, Col. 1) 








De Soto Offers 
Restyled Line 


At Lower Prices 


Improved Powerplants 
And Safety Designs 
Are Feature 


DETROIT. — An entirely 
new De Soto, longer and 
wider, incorporating design, 
engineering and mechanical 


changes that include a com- 
pletely new engine, added safety 
features, cushioned riding qual- 
ities and soundproofing through 
the use of new insulation, is an- 
nounced today. 

New lower list prices range from 
$10 less on the business coupe to 
$15 less on the brougham and 
sedan models. Safety glass all 
around will be included as stand- 
ard equipment at no extra cost, 
which, in effect, makes the price 
reduction as much as $25 on most 
models. 

List prices at the factory in 
Detroit start at $685 for the busi- 
ness coupe. Other list prices were 
announced as follows: rumble 
seat coupe, $735; two-door brough- 
am, $745; two-door touring 
brougham, $755; four-door sedan, 
$785, and four-door touring sedan, 
$795. 

The front end features a rad- 
iator grille made up of horizon- 


(Continued on Page 28, Col. 1) 





De Soto Prices 
Bus. coupe 


2-dr. brough. 
2-dr. tour. brough 
4-dr. sedan 

4-dr. tour. sedan 








Chrysler In 


Low Price 


With Addition of Royal 


DETROIT. — A _ complete? 


change in exterior appear- 
ance increased roominess in 
interior dimensions and a 


number of engineering im- 
provements feature the Chrysler 


Chrysler Prices 
Royal 
Bus. coupe 


2-dr. tour. brough 
2-dr. brough. 
4-dr. tour. sedan 


Imperial 
Bus. coupe 
Gs ovcteas tees 965 
2-dr. tour. brough 
4-dr. tour. sedan 





\}} at the General 


line for 1937. In introducing this 
new line, Chrysler announces its 
entrance into the low-priced field 
with a car it expects to increase 





Because of the Election Day 
holiday, there will be no Mid- 
Week edition of ADN, next week, 


Nov. 4. Top Ten has been dropped | 


today because no additional states 
have been reported. Production 
estimates will appear Nov. 7. 
production to double the 1936 fig- 
ure. 

The new low-priced car has been 
named the Royal. The demand 
for Chryslers in 1936 and the cer- 

(Continued on Page 30, Col. 1) 








39,000 Chevrolet 
Men Meeting 
In Fifty Cities 


DETROIT.—What is said to be 
the largest schedule of meetings 
}in American industry—a conven- 
tion held simultaneously in 50 
cities from coast to coast, with 
more than 35,000 in attendance— 
}is being held this week by the 
| Chevrolet Motor Co., in prepara- 


||| tion for announcement of its new 


1937 cars, Nov. 7. 


The sessions are being directed 
from Detroit by W. E. Holler, 





'}} general sales manager, who re- 


cently acted as host to 1,000 Chev- 
rolet wholesale field executives, at 
|a@ four-day convention here and 
Motors proving 
Col. 5) 


(Continued on Page 2, 


Oldsmobile Prices 


Bus. Coupe 
Club 
2-Dr. 
2-Dr. 
4-Dr. 
4-Dr. 








Pontiac Sixes 
And Eights are 


Larger, Longer 


New Type Knee Action 
And Unique Drive 
Improve Ride 


PONTIAC. — Pontiac for 
1937 has two lines of cars, 
a de luxe six and de luxe 
eight. The new models are 
longer in wheelbase, roomier 
and lower. They have been re- 
designed with improved riding. 
Larger and more powerful en- 
gines give faster acceleration, 
higher top speed and more econ- 
omy. 

Master six models in the 1935 
and 1936 lines have been discon- 
tinued, and economies of engi- 
neering and manufacturing can 
be concentrated on a single line of 
sixes and eights of equal quality, 
the company states. 

With the widening market of 
the last two years and the evident 


(Continued on Page 8, Col. 1) 


Hudson Reports 
9-Month Profit 
Of $2,000,000 


DETROIT.—Hudson Motor Car 
Co. and subsidiaries report for the 
nine months ended Sept. 30, 1936, 
consolidated net profit of $2,013,743 


after all charges, including de- 
preciation, but before provision 
for federal income taxes. 


This compares with a net loss 
of $250,561.01 for the correspond- 


(Continued on Page 2, Col. 5) 


AT THE LEFT J. E. Fields, president and J.:W. Fraser, vice-president present the new Chrysler Royal. In the center H. J. Klingler, president and B. H. Anibal, chief 
engineer present the new Pontiac. At the right J. B. Wagstaff, general sales manager and L. G. Peed, vice-president present the new De Soto. 
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‘Brides of 


Auto Industry 
To Pay Tribute 


To 24 Nations| 


By MEL ADAMS 


CHICAGO.—The big news of 


the showmanship which will fea- | 


ture Chicago’s 37th annual auto- 
mobile 
quarters this week. And with it 
was the prediction that this city’s 


effort at the International Amphi- | 
theatre, Nov. 14 to 21, inclusive, | 


will startle the public, the in- 
dustry and the trade even more 
impressively than the classic of a 
year ago held in the same build- 
ing. 

The “punch” to the show is to 
be a “Brides of the Nations” 
spectacle, ingeniously conceived 
as to dramatics, scenery and stage 


effects, and designed as a tribute! J 


to the large percentage of those 
of foreign births or extraction 
who account for purchases of 
motor vehicles and the things 
that go in and on them. 


First of Its Kind 


This “Brides of the Nations” 
motif is also intended as a testi- 
monial to America as the melting 
pot of the nations. That has been 
a recognized fact for a long time, 
but this will be the first time that 
an automobile show has capital- 
ized upon it. 

Plenty of fanfare, stirring music 
by Cavallo’s Symphonic Band and 
other dramatics will be provided, 
it is learned from the show com- 
mittee, consisting of H. T. Hol- 
lingshead, Nash-LaFayette dis- 
tributor, chairman; K. K. Ken- 


derdine, Buick dealer and presi- | 


dent of the Chicago Automobile 
Trade Assn., the sponsoring or- 
ganization, and Al C. Faeh, famed 
as a showman 
the past three Chicago shows. 


Details have been worked out 


in minute form, and the idea has| 
clicked with the various nation- | 


ality groups who will furnish their 
“brides” for the revue, the scene 
of which will be an “international 
mansion,” approached by inclined 
roadways on either side of a long 





Chrysler Opens 
Modern Salon 
In N.Y. Nov. 7 


NEW YORK.—What is claimed 
to be “the world’s most modern 


automobile showroom” will be 
opened to the public Nov. 7 in 
the Chrysler bidg., it was an- 
nounced today. 


The Chrysler International Au- 
tomobile Salon, as it is called, oc- 
cupies part of the first and second 
floors of the building. 

Featuring this country’s first 
revolving showroom floor, the new 
salon embodies many new design 
and mechanical ideas. The salon 
will have the world’s largest in- 
stallation of invisible glass; scien- 
tific lighting to eliminate glare; 
escalators to carry people to the 
second floor display; a motion 
picture display room; winter and 
summer air conditioning, and 
other features. The entire project 
covers more than 20,000 square 
feet of floor space. 


When the salon is open, the 
Chrysler Corp.’s entire line of 
new cars for 1937 will be on dis- 
play. 

A press preview of the new 
salon and the 1937 cars will be 
held the afternoon of Nov. 4, On 
Nov. 5 and 6 the salon will be 
viewed by New York business 
leaders, and on the next day will 
be officially opened to the public. 

The salon is expected to be of 
interest to motor car dealers 
visiting the city for the automo- 
bile show next week, as it has 
been designed as a “model” to 
illustrate better methods of motor 
ear display. 


show came from head- 





and manager of | 
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ations’ to Highlight Chicago Show 
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ZIEGFELDIAN EFFECTS and other dramatics will feature the “Brides of the Nations” revue, the highlight of Chicago’s 37th annual 


automobile show in the International Amphitheatre, Nov. 14 to 21. 
ground is the “international mansion,” in front of which stands the car that carries the bride. Each make of car in turn will approach the 
scene of ceremony up the inclined roadway shown, deposit the bride, continue down the other roadway and await her as she descends the 
stairway in the foreground at the conclusion of the revue. On permanent display around the arena, as shown, will be one model of each 
make of motor car, the complete lines being on exhibit on the second floor of the Amphitheatre. 





stage or runway, all located in the 
great central arena, which affords 
an ideal opportunity, taken ad- 
vantage of, to do something un- 
usual along these lines. 

Assisting Faeh in putting on 
the production are Frank J. Ken- 
nedy, technical director, and Miss 
Kathryn Wilson, style expert. 
Theirs are such problems as the 
thousands of cues which must be 
followed to assure perfect per- 
formance, together with the har- 
mony of coloring between cars 


land feminine types. 


Job Nearly Done 


For months, the process of 
picking “brides” has been going 
on and is now practically finished. 
In each instance, the young wo- 
man selected by societies and 
other organizations of her na- 
tionality is being chosen as being 
most typical and charming of 
that country. In all, 24 nations 
are participating in the revue, 
and in addition to the brides there 
will be entourages of bridesmaids. 


While showmanship will be su- 
preme, it will be of an intensely 
practical variety, just as it was 
a year ago in Chicago. Which is 
to say, the new creations of mo- 
tordom will be glorified and 
“Ziegfeldized” through linking 
them with feminine pulchritude 
and in the final analysis focusing 
interest and attention upon the 
cars. 

Showmanship, of course, will 
not be confined to the central 
arena. It will be evidenced 
throughout the more than 100 ex- 
hibits, with manufacturers of 
cars, trucks, trailers and acces- 
sories outdoing themselves to pro- 
vide novelties and human interest 
attractions. Many special exhibits 
exclusively for the Chicago show 
will be on view. 

To Hold Preview 

Those in the industry and trade 
who arrive in advance will have 
an opportunity to witness a pre- 
viewing of one of the perform- 
ances in the central arena on 
Friday night, Nov. 13, the eve of 
the formal opening. This preview- 
ing will supplant the traditional 
pre-show banquet, and in con- 
nection with it there will be in- 
spection of displays throughout 
the building, all of which will be 
in readiness by that time. 

Chairman Hollingshead ex- 
pressed, confidence that the start- 
ling departure in staging the 
show, coupled with the immense 
popularity of last year’s effort, 
will cause attendance to go well 
over the figure of 300,000 paid 
admissions set as a quota. 


7,000 Dealers 


This camera shot was taken from 


to Ins pect 


New °37 Ford Cars Nov. 6 


DEARBORN, Mich.—For the 
first time since the Ford Motor 
Co. was founded more than 33 
years ago, approximately 7,000 
Ford dealers from all parts of the 
United States and Canada will 
gather here next Friday, Nov. 6 
for 
Henry Ford, founder, and Edsel 


Ford, president, of the company, | 
to view the new 1937 Ford cars. | 
ca- | 


| The influx will tax hotel 
pacities in Detroit and fill the 
huge coliseum at the State Fair 
grounds where the big meeting 
will be held. Preparations have 
been made to house the dealer 
group in various hotels and in 
pullmans parked in various rail- 
road stations. 

While the purpose of the meet- 
ing is the unveiling to the dealers 
of new Ford V-8 cars for 1937, 
the climax will come when the 
dealers present to Henry Ford in 
historic Greenfield Village the 300- 
year-old Cape Cod windmill, once 
a landmark of the Four Corners 
at West Yarmouth, Mass. 

The windmill was purchased 
for Ford more than a year ago 
by a committee of dealers. It was 
carefully taken down, timber by 
timber, each numbered, and now 
has been re-erected in a new part 
of the historic old American Vil- 
lage here. 

The majority of dealers will 











a huge dealer meeting with | 





gather here Friday morning. A 
fleet of 200 buses will transport | 
them to the State Fair grounds | 
for the meeting. 


An address of welcome by Edsel | 
Ford, will open the session. In- 
formation on the new cars and 
plans for the forthcoming selling 
season will be presented by W. C. 
Cowling, director of sales, and by 
J. R. Davis, his assistant. 

The highlight of the meeting 
will be the showing of the new 
ears. Their lines will be disclosed 
for the first time as the new cars, 
of all body types and colors, are 
driven into the coliseum and 
around the arena. A presentation 
of the new car features, carried 





out with the aid of giant models, 
in a setting designed by Walter 
Dorwin Teague, noted industrial 
designer, will follow. The meeting 
will be adjourned at noon for 
luncheon which will be served at 
the dairy building in the State 
Fair grounds. 

At the conclusion of the meet- 
ing the dealers will be transported 
in the bus fleet to Greenfield Vil- 
lage for the ceremonies incident 
to the presentation of the wind- 
mill to Ford. 

A special program has been ar- 
ranged for newspaper and publi- 
cation correspondents expected to 
attend the meeting. 





ANOTHER DAZZLING SPECTACLE, the “Brides of the Nations” 
revue, will be the chief dramatic effect to be offered at Chicago’s 
87th annual automobile show, Nov. 14 to 21, inclusive, at International 
Amphitheatre, scene of the show last November. Here is an artist’s 
conception of the scene where the “major display” will take place, 
the building being known as the “international mansion.” 


a miniature model. In the back- 


35,000 Chevrolet 


Men Meeting 
In Fifty Cities 


(Continued from Page 1) 


ground. Holler himself is officiat- 
ing at many of the meetings in 


| the field. 


Exhaustive surveys of the mar- 
ket, coupled with a knowledge of 
the product it will offer, and the 
organization it will put behind 
that product, have led Chevrolet 
to project its 1937 sales as 1,200,- 
000 units, Holler explained. The 
purpose of the present conventions 
throughout the field is to lay be- 
fore the company’s 10,000 dealers, 
5,000 retail salesmanagers, and 
20,000 retail salesmen the details 
of the program whereby it ex- 
pects to achieve that end. Special 
emphasis, he said, will be laid 
upon plans for announcing the 
new models, which make their 
bow Nov. 7. 

Even prior to the new car an- 
nouncement, Holler said, advance 
orders from dealers all over the 
country have reached a volume 
unprecedented at this period, 
making it necessary to swing into 
production as fast as the manu- 
facturing and assembly plants, re- 
cently re-tooled at a cost of $26,- 
000,000, can be placed in opera- 
tion. The plants located here are 
now running at capacity, he said. 


Hudson Reports 
9-Month Profit 
Of $2,000,000 


(Continued from Page 1) 


ing period last year. Profits are 
the largest for any similar period 
since 1929. 


Net loss for the quarter ended 
Sept. 30, 1936, during which the 
change-over to the new models 
was made, was $131,061 after all 
charges including depreciation, 
compared with a net loss of 
$811,538 for the corresponding 
period of 1935. 

Factory shipments for October 
will be approximately 10,000 cars, 
a substantial increase over Octo- 
ber, 1935, when 6,235 cars were 
shipped. President A. E. Barit 
said demand from dealers 
throughout the country has made 
it necessary to increase November 
and December production 
schedules. 
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Newark Truck Show to Be Largest in History 


70,000 Ft. of : Floor S pace 
On Two Floors to be Used 


NEWARK.—Space reservations 
indicate that the third annual Na- 
tional Motor Truck Show, to be 
held in Center Market Bldg. here 
Nov. 3 to 7, will be the largest 
event of its kind ever held in the 
United States, according to an- 
nouncement by the New Jersey 
Motor Truck Assn., which is con- 
ducting the affair with the co- 
operation of the Newark Chamber 
of Commerce, New Jersey High- 
way Users Conference, and the 
metropolitan section of the So- 
ciety of Automotive Engineers. 

A preliminary announcement 
reported that 56 companies had 
reserved space for the display of 
latest model trucks, motors, chas- 
sis bodies and affiliated products. 
Both floors of the market build- 
ing, covering 70,000 square feet 
of space, it is said, will be used 
for the first time. The week of the 
show has been proclaimed by Gov- 
ernor Hoffman of iNew Jersey as 
“Motor Transportation Week.” 


Engineers to Confer 


In conjunction with the show, 
a three-day regional transporta- 
tion engineering meeting will be 
conducted, at which prominent 
engineers and truck operators will 
discuss current problems. 

To further public interest in the 
event, a local newspaper has con- 
ducted a contest with cash prizes 
for the best letters written by its 
readers on the topic “How Trucks 
Serve Me.” The contest letters 
were asked to mention the role of 
the truck in transportation, public 
safety, speedy delivery of neces- 
sities of life and other general 
service to the community. 

Governor Hoffman, in proclaim- 
ing the show week as “Motor 
Transportation Week,” urged 
drivers make special effort to es- 
tablish habits of safe driving dur- 
ing that week. 

“In this busiest of nations, trans- 
portation is the circulation of the 
national economic bloodstreams,” 
he declared. “To facilitate the flow 
of this vital current within its own 
borders and between its neighbor- 
ing states, New Jersey has con- 
structed a great and costly net- 
work of paved highways. 

Stresses Flexibility 


“Automotive transportation for 
persons and goods is popular be- 
cause it is convenient, flexible, 
rapid and can be conducted at low 
cost. In computing this last ad- 
vantage, our accounting must be 
complete. We must include, in ad- 
dition to the cost of fuel, lubrica- 
tion, repairs and replacement, the 
cost in life, in danger and in in- 
convenience to the traveling pub- 


New 4-Wheeler 
at Newark Show 


NEWARK, N. J.—A display of 
all-wheel-drive trucks has been 
arranged for the annual Newark 
Motor Truck Show, Nov. 3-7, by 
the Marmon-Herrington Co. of 
Indianapolis. 

To be announced officially for 
the first time at Newark, is the 
model LD1-4x4 in which Marmon- 
Herrington all-wheel-drive me- 
chanism is incorporated in the 
112-inch wheelbase Ford V-8 light 
delivery or commercial car chas- 
sis. The result is said to be the 
first light four-wheel-drive vehicle 
on the market. 


As it will be shown at Newark, 
the Marmon-Herrington model C 
5-4x4 will be equipped with a two- 
yard hydraulic dump body, elec- 
trically operated underbody scrap- 
er and snow plow, making it a 
complete unit which can be used 
for all-purpose and all-year- 
‘round road maintenance. 

Factory officials as well as a 
number of the company’s promi- 
nent dealers will be in attendance 
at the Newark Show. 








- 


ons | lic— where these last factors exist. 

“There is no reason that these 
latter costs should exist, but they 
do exist and the public pays them. 
That payment is an unfair sur- 
charge upon automotive transpor- 
tation. So long as it is exacted 
automotive transportation will be 


at a disadvantage in meeting the 


prices of its competitors. 

“The state and the nation are 
doing their part in the removal 
of traffic hazards on the road; all 
passenger car and truck drivers 
should do their part behind the 
steering wheel. With complete co- 
operation, driving risks will soon 
disappear.” 


Sees Further Gains 


In a statement made in connec- 
ion with the show Frank D. Wait, 
ice-president of the Autocar Co., 
declared that “From the intense 
interest which an unprecedented 
number of persons are displaying 
in the 1936 show we know that 
many people agree with the above 
forecast. Our own business is now 
running 70 per cent ahead of last 
year’s, and coming from a very 
wide range of buyers, many of 
whom have been out of the market 
during the depression. But this 
current activity, great as it is, is 
due to be eclipsed by the good 
business of November and De- 
cember. 

“The truck industry is in ideal 
position to meet this demand. 
During the past year great strides 
have been made in metallurgy 
and in truck design. The first one 
results in reducing even further 
the cost of truck operation and 
gives greater dependability of 
service. The second one results in 
better advertising the products or 
service of the truck owner and 
thereby affords a superior sales 
service. The motor truck of today 
is better than it has ever been and 
the national show in Newark is 


going to draw the biggest crowd | 


in the show’s history.” 


Dodge Includes 
Truck Parts In 
Show Displays 


DETROIT. — Demonstration of 
numerous mechanical features of 
Dodge trucks will be a prominent 
part of the company’s exhibit at 
the third annual Motor Truck 
Show at Newark as well as the 
New York show, Joseph D. Burke, 
director of sales, has announced. 

Several sectional exhibits of 
component parts of Dodge trucks 
and a commercial body panel will 
be displayed. 

Supplementing a complete line 
of commercial cars and trucks, 
Dodge will show at the Newark 
show the Monteplier De Luxe “cab- 
over-engine” conversion which is 
available on Dodge LF series 1%- 
ton chassis and LH series 2-ton 
chassis in all standard wheel- 
bases. It also can be supplied on 
special wheelbases from 108 inches 


up. 


RAYMOND BOULEVARD 


AUTO Ped co. 





THE NEWARK MOTOR TRUCK SHOW will be held in this building Nov. 3 to 7. The show promises 


to set new records for attendance and exhibits. 





Hufstader Reports Signs 
For 1937 Encouraging 


FLINT.—The promising outlook 


for the automobile industry for 
1937 was confirmed today by W. 
F. Hufstader, general sales man- 
ager of the Buick Motor Co., fol- 
lowing a swing through the mid- 
west territory coincident with the 
introduction of 1937 cars, 

Hufstader’s trip took him 
through the Detroit, Chicago, Mil- 
waukee, Minneapolis, Kansas City 
and Denver zones and involved 
interviews with Buick dealers and 
salesmen, and business men out- 
side the field of automobiles. 

“In every place the reaction to 
the new cars far surpassed that 
of any announcement period in 
the recent history of the com- 
pany,” he said. “Dealers and sales- 
men reported considerably heavier 
sales than in the introductory 
period a year ago and in almost 





S. R. Thomas Joins 
Bantam Ball Bearing Co. 


SOUTH BEND.—S. R. Thomas 
has been appointed manager of 
the automotive bearing division of 

the Bantam Ball 

Bearing Co., at 

South Bend. He 

has had 22 years 

of direct contact 

with the auto- 

motive industry. 

For the past 

four years he 

has been with 

the Cord auto- 

motive interests. 

His last assign- 

S.R.Thomas Ment there was 

as chief engi- 

neer of Auburn, Cord and Dusen- 

berg. Previous to that he had 

been with General Motors in im- 
porant engineering positions. 

His appointment is one more 
step in developing a larger organ- 
ization to take care of increasing 
demand for Bantam roller and 
ball bearings. 


CHEVROLET WHITE 
STUDEBAKER 


FIRST FLOOR PLAN 


TRUCK SHOW LAYOUT. Here is the first floor plan of the National Motor Truck show in Newark, 


Nov. 8 to 7. 


The second floor plan appears on page 24. 


every instance I was greeted with 
the demand: ‘Why don’t you get 
me more cars?’ 

“In the Detroit zone, for in- 
stance, without solicitation by the 
zone office, the dealers already 
have placed orders more than 
covering the November allotment 
with the result that factory ship- 
ments will have to be increased to 
meet the requirements next month. 


“The city dealers in Milwaukee 
alone turned in a single day’s re- 
tail order that amounted to nearly 
one-third of the month’s quota 
for the entire zone. Similar evi- 
dences of the strong demand for 
the new cars were found in all 
points. 

Hufstader said that output is 
being stepped up rapidly at the 
Flint factory and at the General 
Motors assembly plant in Los An- 
geles with the result that more 
than 1,200 cars a day shortly will 
be rolling off the Buick assembly 
line. Output during the current 
week averaged close to 1,100 cars 
a day. 


1937 Willys Unveiled 
At New York Preview 


NEW YORK.—A preview of the 
new Willys, to be introduced at 
the New York Automobile show, 
was held here Oct. 28-30. Execu- 
tives of financial houses, news- 
paper publishers, technical edi- 
tors and representatives of lead- 
ing motor trade journals, together 
with approximately 200 Willys 
dealers from the metropolitan 
area, were shown the sedan. 


Deliveries will start shortly, ac- 
cording to Ward M. Canaday, 
chairman of the board of Willys- 
Overland Motors. 

The current product departs 
from Willys specifications of the 
past three years with full size 
body, front and rear seats wider, 
streamline contours, concealed 
spare tire in rear luggage com- 
partment. 


TRUCK ENTRANCE 
19° WIDE « 10'-11" HEAD Ro, 


STEWART THEURER 


BROCKWAY 


FTC, Studebaker, 
In Agreement 


On Finance Ads 


WASHINGTON.—Both the Stu- 
debaker Corp. and its subsidiary, 
the Studebaker Sales Corp. of 
America, with headquarters in 
South Bend, have entered into a 
stipulation with the Federal Trade 
Commission to discontinue repre- 
sentations said to be misleading 
in connection with advertising a 
financing plan for use by cus- 
tomers in the purchase of auto- 
mobiles, the FTC announced Fri- 
day. 

The agreement follows a series 
of hearings conducted by the FTC 
in an effort to clarify the adver- 
tising of the lower-priced financ- 
ing plans started early this year 
by the industry. The so-called “6 
per cent plan,” the FTC ordered, 
must be clearly advertised. The 
6 per cent is merely a computa- 
tion method and has no relation 
to the actual interest charge, 
which és based on a charge of 6 
per cent a month on the full 
amount of the account originally 
financed from the date it begins 
to run to the date the account is 
closed. 

Such a plan involved payment 
of interest at an actual rate sub- 
stantially double the 6 per cent 
featured in advertisements, the 
FTC stated. 





British Motor 
Head To Visit 
U.S. Auto Plants 


NEW YORK.— Harold Heath, 
general manager of Humber, Ltd., 
and the Hillman Motor Car Co., 
Ltd., of Coven- 
try, two of the 
largest automo- 
bile manufac- 
turing firms in 
Great Britain, 
who arrived 
here recently, 
plans to visit 
leading Detroit 
automobile and 
aircraft factor- 
; ies. He will 
Harold Heath make a full in- 

vestigation into 
the latest methods of production, 
plants, and equipment in connec- 
tion with planned expansion of his 
own companies. 

Heath is one of the youngest 
executives in the European auto- 
mobile industry. He was made 
general manager of the two com- 
panies last March at age of 31. 
He is the son of George Heath, of 
Birmingham, is a well-known per- 
sonality in the British motor in- 
dustry. 


Collections Up 


TALLAHASSEE, Fla.— Gasoline 
tax collections during September 
totaled $1,464,450.88, as comqesee 
with $1,234,808. 15 in Septembe 
1935, according to figures relea 
by the state comptroller’s office. 





LONDON, Oct. 15 (via the Bre- 
men).—The first thrill any Amer- 
ican gets when he steps on a 
channel boat bound for the chalk 
cliffs of Merrie Old England is 
a greeting from his porter “and 
where would you like to have me 
set this baggage, sir?” in the old 
mother tongue of which he can 
understand every blooming syl- 
lable. 

After arguing, coercing and try- 
ing to act pleasant with some 


hundred or more humans with} 


whom one comes in contact every 
day and who do not speak his 
language, it is a positive relief 
to understand and to be under- 
stood. Then there is the kick 
which comes from being able to 
read the newspapers and of going 
to the movies or the theatre and 
enjoying the dialogue, without 
having to interpret what’s going 
on from the pantomime of the 
actors. 
No Left Driving 

We left the faithful little Pon- 
tiac in Paris from where it would 
be driven to Cherbourg, some 250 
miles away, and hoisted aboard 
the Bremen when we reach that 
port a few days from now. I 
could not bring myself to attempt 
to learn to drive on the left side 
of the road in the few days we 
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Sado Auto Show Eclipses N. Y. in Size, Color 
Hudson Meets British | ioe ; ae my 


Demand for Performance 


By GEORGE SLOCUM 


ing at home we leave safely to 
our so-called sub-conscious mind? 
I thought of my own deficiencies 
and gave up the idea instanto! 


London is as proud and pom- 
pous as ever, but more prosperous 
than in the three times (1922, 
1924 and 1932) when I had been 
here before. There are three times 
as many legitimate theatres open 
here as there were in New York 
when we left there. The hotels 
are crowded and at rates which 
would make even the best on Park 
avenue envious. There are dozens 
of jewelry shop windows along 
any shopping street which are so 
crowded with fine jewels set in 
platinum mountings that they look 
like the imitation stuff in the 5- 
and-10 windows at home. 


Scotch Is High 


At the Dorchester Hotel (a fine 
modern hostelry, by the way) 
where we stayed, they made no 
apologies for charging a pound 
($5) cover charge for after-theatré 
cabaret and supper, cocktails are 
more expensive and a Scotch-and- 
soda (without ice) costs two shil- 
lings (50c), while Camels are 75c 
a pack! And yet, every place is 
crowded and anything less than a 
white-tie and tails will get you 
only a poor seat, where you are 
not likely to be noticed! All of 





VIEW TAKEN FROM the balcony of the 30th London Automobile Show held at Olympia show- 
ing the “stands” decorated as Mr. Slocum says in the accompanying letter like a “street carnival,” but 
with more and larger exhibits than any American show. 


bottle-washer of this expansive 
operation for five years, in addi- 
tion to handling Hudson export 
sales in Europe, Africa and per- 
haps, for all I was able to pump 
this modest individual, in Asia 
and the far East too! 

Hudson has operated this plant 


JAMES CHAPIN, son of the late Roy D. Chapin of Detroit, at the wheel of an English “Railton” 
sports body on a U. S. Hudson chassis, at Brooklands race course, near London. 


would be in London for 
Olympia show. The idea of driv- 
ing on the wrong side of the road, 
of meeting traffic and turning 
corners had become a mental 
bunker which I could not de- 
preciate. It would be all right so 
long as I kept my unaccustomed 
driving position uppermost in my 
mind, but what to do in the hun- 
dred and one unexpected emer- 
gencies which in our normal driv- 


countries which cannot pay their 
debt to Uncle Sam, but who are 
we to wonder? 

I have just come in from the 


Hudson-Terraplane plant on the) 


outskirts of London where I had 
the good fortune to renew my ac- 
quaintance with C. A. Thomas, 
who has been chief cook and 


the; which makes any meek American | for a good many years and is to- 
traveler remember that he is in| 
one of the so-called impoverished | 


day one of the largest foreign 
suppliers to the British market. 
The frames, motors and chassis 
are shipped knocked down to this 
plant and Thomas operates with 
the assistance of something fewer 
than a thousand hands, a complete 
assembly body trimming and 
painting factory which for mod- 
ern equipment and efficiency of 
operation I would compare with 


IN THE LEFT corner of this view of the London show George M. Slocum, left, publisher of Auto- 
motive Daily News and C. A. Thomas, managing director of the English Hudson-Terraplane plant come 
right up through the “sunlight roof” of a British built Hudson to have their pictures taken. 


anything I have seen over here. 
Not only do they sell the stan- 
dard Hudson and _ Terraplane 
models over here, but they cut 
down the “bonnet” and radiator a 
full six inches, thus more nearly 
conforming to the British demand 
for something more conservative 
than we can sell in the States. 
Then the interior trim in most of 
the jobs has to be of genuine 
leather and with more old coach- 
style gadgets than is demanded 
at home. I must admit that they 
looked mighty attractive, but I 
have an idea that the leather up- 
holstery probably accounted for 
plenty of shine on many a sturdy 
beef-eaters breeches — even the 


light-tops” which this market de- 
mands, As I mentioned in my let- 
ter from Germany, I believe there 
would be a market for this type 
in America, particularly among 
those who still like to take to the 
open road and go places. It seems 
to me that in the south and the 
mountain countries such cars 
would be justifiably popular. With 
our present steel tops they should 
be just as safe when closed. To 
prove my sincerity, I make the 
proposition that any American 
manufacturer who will bring out 
a standard model with a “sun- 
light-roof” can put me down as 
his No. 1 prospect. So that’s that! 

The prominence of Hudson and 


IN LONDON T. P. Henry, left, of Detroit, president of the Ameri- 
can Automobile Assn., and George M. Slocum find plenty to smile 
about. Mebbe they’re waiting for the boat to bring them home. 


taxicabs are trimmed in genuine 
leather. 

Then as if lowering the front- 
end and changing the interior 
were not enough to disguise the 
otherwise beautiful models in this 
line with which Hudson has been 
setting up new sales records at 
home this year, they place a 
British-built body with a typical 
Square cornored radiator on the 
Hudson chassis, call it the Rail- 
ton, after Reid Railton, a well- 
known English designer and race- 
driver, who heads up this division 
and sell it for almost as many 
pounds as it would cost in dollars 
at home. This year some 500 Rail- 
ton models will be sold and they 
give satisfaction to the English 
sportsman who are willing to pay 
for the thrill of American power 
and speed, concealed in the petti- 
coats of a body which indicates 
to every passer-by that they 
“bought British.” 

I almost neglected to mention 
that about half of the American- 
built Hudson bodies have to be 
opened in the roof to meet the 


demand, for the slide-away “sun- 


Terraplane in the British market 
was indicated by the show “stand” 
right opposite to Austin, which 
is first I believe in the sales fight 
over here this year. Registration 
figures by make such as we pub- 
lish in ADN are not available 
over here or if they are I failed 
as a reporter in securing them. 
Used cars are sold as units and 
advertising them forms the prin- 
cipal main-stay of the two big 
British motor weeklies, Motor and 
Autocar which carry thousands 
of classified advertisements de- 
scribing and pricing them. The 
canny Scotch buyer may travel 
all the way to the south coast of 
England to bargain for a used 
car that happens to tickle his 
fancy, 

All in all the London- show 
at Olympia was larger, than any 
we have in America. There were 
more than 50 manufacturers in- 
cluding Chevrolet, Nash, Oldsmo- 
bile, Pontiac, Packard, Studebaker, 
Graham, Chyrsler, De Soto, Dodge 
and Plymouth from this side. 
Then there are as many individual 


(Continued on Page 27, Col. 1) 





WASHINGTON.—The value of, these 


retail sales of new passenger auto- 
mobiles declined from August to 
September, according to the pre- 
liminary adjusted index figure 
prepared by the U. S. Bureau of 
Foreign and Domestic Commerce. 

The index, which makes allow- 
ance for the number of days as 
well as for seasonal movements, 
was 83 in September, on the 
basis of the 1929-1931 average as 
100, compared with 92 in August 
and 104.5 in July. 

Sales in September according to 
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Retail Sales Value of New Cars Drops in September 


First Nine Months of °36 
252% Over the ’35 Period 


preliminary figures were 
41% per cent higher than in Sep- 
tember, 1935, and 37 per cent 
greater than in September, 1934. 
Daily average sales, without sea- 
sonal adjustment, decreased about 
24 per cent from August to Sep- 
tember. The aggregate value for 
the first nine months of this year 
was about 25% per cent above 
that for the corresponding period 
of last year and about 66 per cent 
higher than the first nine months 
of 1934. 


INDEX OF THE DOLLAR VALUE OF RETAIL SALES OF NEW 
PASSENGER AUTOMOBILES, 1929-1931 — 100 


Without Seasonal 
Adjustment 


1935 
51.5 
72.7 

100.2 
116.7 
98.4 
104.9 
89.1 
80.2 
50.1 
53.3 
96.0 
90.6 


1934 
January 
February 


September 
October 


Annual Index 


* Revised. p Preliminary. ft Estimated. 


Chevrolet Plans 
Breakfasts From 
Coast to Coast 


DETROIT. — Chevrolet dealer 
employes throughout the United) 
States will celebrate the public 
announcement of Chevrolet’s new 
1937 models with several thousand | 
“Chevrolet Breakfasts,” 
multaneously from coast to coast 
on the morning of Nov. 7, when 
the new cars make their formal 
bow. W. E. Holler, vice-president 
and general sales 
Chevrolet, announced the break- 
fast program this week, explain- 
ing that it celebrated this year’s 
all-time sales record and the out- 
look for new records in 1937. 

More than 50,000 employes will 
sit down to the breakfast. 


Columbus Dealers 
Exhibit Nov. 14-20 


COLUMBUS.—Nov. 14 to 20, in- 
clusive, are the dates of the an- 
nual automobile show sponsored 
by the Columbus’ automobile 
dealers. The exhibition will be in 
the exposition hall at the state 
fair grounds. 

Frank Crumit, stage and radio 
star, has been engaged for per- 


manager of | 


held si-| 





| 


With Seasonal 
Adjustment 


1935 
75.0 
86.5 
94.5 
78.5 
70.0 
78.5 
81.0 
75.0 
79.0 
82.0 

113.5 

106.5 


1936 
69.3 
65.5 

117.8 

142.3 

138.6 

139.3 

117.3 

*92.9 

p70.9 


1986 
102.0 

89.5 
101.0 

93.5 

93.5 
109.5 
104.5 
+92.0 
p83.0 


1934 
33.5 
54.5 
64.5 
59.0 
55.5 
63.5 
67.0 
56.0 
53.0 
59.0 
63.0 
49.0 


83.8 


sonal appearances by manager J. 
Hoyt Cummings. 


Fords Inspect 
Home of Wright 


DAYTON, O.—Desirous of see- 
ing in its original form the build- 
ing in which the Wright brothers 
| produced the motor and other 
parts of the first successful air- 
plane, Henry Ford, who recently 
purchased the building for recon- 


| struction in his Greenfield village, 


near Detroit, arrived in Dayton, 
Tuesday. 


Ford, who hased the build- ; ie 
: tees a | those days with lightning rapidity. | 


ing several months ago for senti- 
mental reasons, was accompanied 
by his son, Edsel, president of the 
Ford Motor Co.; Fred Black, in 
charge of Ford museum collec- 
tions, and W. E. Scripps, publisher 
of the Detroit News. 


Former governor James M. Cox, 
publisher of the Dayton Daily 
News, Capt. Lewis B. Rock, pub- 
lisher of the Dayton Journal-Her- 
ald and Lorin Wright were the 
only guests at a luncheon besides 
members of the Wright house- 
hold. 


Wright said that the purpose of 
the party in coming to Dayton 
was solely for the purpose of see- 
ing the structure in its present 
form. 


PUTTING THE SIGNATURE to the franchise. W. Massey Foley, 
head of Foley Motors, Inc., Cincinnati, signs the Studebaker dis- 
tributor’s franchise at the factory in South Bend. In the photograph 


are: 


(seated) Mildred Foote, office manager, Foley Motors, Inc.; 


Foley and Paul G. Hoffman, president, the Studebaker Corp.; (stand- 
ing) John Bartling, sales manager, Foley Motors, Inc.; George Tay- 
lor, district manager, R. F. Gloster, zéne manager and Louis K. 
Manley, general sales manager, last three of the Studebaker Corp. 


| from 
| quickly established himself in the 
|hearts and confidence of the big 


| His 





F. ED SPOONER, pioneer of automobile journalism, who died Sunday at Hawthorne, N. Y., after 
a lingering illness of 18 months, also was secretary of the Old Timers Club, now defunct. The club was 
organized in 1920 and Albert Champion was its first president. As its name indicated, the club was 
organized by the veterans of the automobile industry and was quite active for some 10 years. Several 
of the first officers, besides Mr. Spooner, have crossed. the River Styx since this picture was taken, 
notably Mr. Champion, Richard Kennerdell, and Col. William S. Gilbreath. In this group, from left to 
right in the front row and listing their connections in 1920, are: W. C. Rands, Motor Products Co.; 
W. L. Hughson, Ford dealer, San Francisco; Albert Champion, AC Spark Plug Co.; Gregory Flynn, 
E. A. Cassidy Co.; Lloyd Maxwell, Erwin-Wasey. S2cond row: John Younger, Standard Parts Co.; F. 
Ed Spooner, Motor West; Richard Kennerdell, chairman AAA contest board; Walter Bermingham, 


Chicago Evening Post; W. S. Gilbreath, Detroit Automobile Club; Chris Sinsabaugh, 


Martin Pulcher, Federal Motor Truck Co. 


Nash-Kelvinator Heads 
Cite Merger Benefits 


#. EX Spooner 
By H. T. EWALD 


F. Ed Spooner will always have 
a place in the history of the auto- 
mobile 
intimate part that he played in 


| 


industry because of the | 


its early beginnings and the in-| 


fluence that was his in helping to 
weld it together. 
whose memories go back to the 


|days when the old Hotel Pont- 


chartrain in Detroit was the 
gathering place of the founders 
of the industry, Ed Spooner will 
always stand out as a definite 
personality among a host of defin- 
ite personalities. Drafted into 
service to write of motor cars 
the bicycle business, he 


men of the automobile industry. 
“On the Spot” column was 
an authoritative digest of the 
day’s happenings in this infant 
project — and things happened 


Probably none of the many men 
who have devoted at least 30 
years to chronicling the daily 
happenings of the automobile and 
its vast army of workers has pro- 
duced more than came from the 
pen of Ed Spooner. Even in late 
years, after he retired to his 
dahlias in New Jersey, he came 
back on occasion to write of 
events that he had been a witness 
to in the early days. 


I shall like to think of Ed, in 
the days to come, as having taken 
his place in the eternal gathering 
of those sterling spirits that 
nursed an idea into a great bene- 
factor of mankind and into a 
great industry. I shall like to 
think of him as being in the com- 
pany of Eddie Westlake, Jack 
Kerrison, Pete Estey, “Pat” Pat- 
terson and the many others of the 
automobile’s historians who have 
gone before. Because that’s where 
Ed would like to be, in the thick 
of it. 


Oct. Sales Set 
7-Year Record 
At Studebaker 


SOUTH BEND.—Sales of 17,478 
Studebaker passenger cars and 
trucks in the first 20 days of Oc- 
tober exceeded total October sales 
in each of the past seven years, 
according to Paul G. Hoffman, 
president. 

Hoffman reported sales from 
Jan. 1 to Oct. 20 as 70,777, com- 
‘pared with 40,504 in the corre- 
sponding period of: 1935—an in- 
crease of 75 per cent. 


To those of us| ; 
| statements issued by C. W. Nash 





DETROIT. — Substantial bene- 
fits to both Nash Motors Co. and 
the Kelvinator Corp., 
proposed merger which was ap- 
proved this week, are claimed in 


and George Mason, chief execu- 
tives of the two companies. 

Nash’s statement, in part, fol- 
lows: 

“As the founder of Nash Motors 
Co. and for 17 years its president, 
I find the prospects of forming a 
corporate alliance with Kelvinator 
Corp. extremely gratifying. Kel- 
vinator is a vital, dynamic or- 
ganization presided over by 
George Mason, who has made an 
enviable record in both the re- 
frigerative and automotive fields. 
From the broad business stand- 
point the training and the ex- 
perience of the personnel of Kel- 
rinator should be valued making 
the union one of great profit to 
our dealer and distributor organi- 
zation, the share holders product 
and to the public. 

“The benefits to Nash are con- 
siderable not only in terms of 
management and men but also in 
terms of actual savings to the 
combined businesses. 

“One thing I can not stress too 
strongly and that is that neither 
company is at present overstaffed 
and this corporate union will not 
affect relations of either company 
with its own personnel, distribu- 
tors, or dealers.” 

Mason’s statement follows: 

“To be associated with Charles 
W. Nash, dean of the motor in- 
dustry, a man who has been re- 
sponsible to a great extent for 
the growth and development of 
that industry, and who today re- 
tains his outstanding place in the 


through the} 


Motor Life; 


motor industry, is a privilege not 
only to me but to all the members 
of the Kelvinator organization 
and should be of real advantage 
to Kelvinator stockholders. 

‘It is natural in view of the 
sound growing trend toward diver- 
sification in industry that this 
union should take place. It is in 
line with other mergers of auto- 
motive and air conditioning or- 
ganizations with which the public 
is already familiar. 

“Kelvinator will benefit from the 
contemplated merger in many 
ways. 

‘It is now engaged in what it 
believes to be introduction of the 
first successful air conditioning 
program ever provided for the 
average American home. The al- 
liance with Nash Motors will be 
of special value to Kelvinator in 
the extension of this program. 

“T am confident that in addition 
to the benefits which will accrue 
to the shareholders of the two 
companies, the union will be 
definitely advantageous to the 
Kelvinator staff, to its distributors 
and dealers and to the general 
public.” 

Under the plan, the authorized 
capital stock of Nash Motors will 
be increased in an amount suf- 
ficient to issue one and three- 
eights shares for each share of 
Kelvinator stock. The number of 
shares of stock held by the Nash 
stockholders will remain un- 
changed. 


Campbell Joins Buick 


RICHMOND. (UTPS).—Appoint- 
ment of Major Thomas W. Camp- 
bell, a veteran of the automotive 
industry, as the Buick dealer here, 
is announced. 


MOTION PICTURES have had a prominent part in the promotion 


of the 1937 automobiles. 


Here’s a “set” at the Cadillac Motor Car Co. 


when executives were acting out the steps taken in the design of the 
Cadillacs and LaSalles that will be announced Friday. Seated around 
the desk of Nicholas Dreystadt, general manager (center), are, left to 
right: E. W. Seaholm, chief engineer; V. A. Olsen, works manager; 
W. B. Wardle, comptroller; and Don E. Ahrens, general sales manager. 
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and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
12TH. YEAR the dissemination of NEWS which is timely, 
Gs 208 thentic and of value.—(ADN 6-10-1933) 
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1937 Advertising Problems 


FPURTHER discussion of the proposals to adopt delivered 

prices in advertising rather than F.O.B. or list prices 
was one of the highlights of the meeting of the board of 
directors of the Automobile Manufacturers’ Assn., held 
here this week. No definite action was taken and the pro- 
posals were held over for further study. 


While it has been the aim of manufacturers to get to- 
gether on some plan for advertising prices which would 
be fair to themselves, their dealers and the public, so many 
factors must be considered that a clearcut program is dif- 
ficult to formulate. One of the drawbacks in advertised 
F.O.B. prices, as we see it, is the reaction of the pros- 
pective buyer when he learns that the delivered price of a 
car to him is much higher than the advertised price that 
had aroused his interest. This immediately gives him 
grounds to start chiseling for a higher allowance on his 
used car or the inclusion of extras without additional cost. 


From the prices announced so far for 1937 models, it 
is apparent that the trend is markedly downward. If 
these advertised prices were made to cover everything ex- 
- om handling and taxes it would be a great step 

orward. 


Other advertising problems that face the Ad men 
this year will be to delete references to speed from their 
masterpieces. Also it is understood that the practice of 
advertising the lowest price in the line and illustrating 
the ad with a view of one of the higher priced models is 
on the way out. All these moves are based on the idea of 
creating greater confidence among buyers. Certainly no 
other industry enjoys a greater degree of confidence today. 
It would be a tragedy for any unit to jeopardize that con- 
aeence just to gain temporary advantage over a com- 
petitor. 


Diversion of Taxes 


1 THESE days when so much is being said about fu- 
ture taxes, it seems to us that too little attention is 
being given to taxes that now exist. It is not always so 
much the amount of taxes paid as what we get for the 
taxes we do pay. Back in 1919 the legislature in Oregon 
thought up a scheme for raising funds to improve high- 
way through a tax imposed upon gasoline. This tax was 
eminently fair, since the quantity of gasoline consumed 
is in direct relation to the amount of car mileage and car 
weight. 


Other states were quick to follow the Oregon lead. 
Here was a tax easy to collect that did not irritate the 
public too greatly. As years rolled on it was found pos- 
sible to add a cent to the revenue now and then without 
squeals of any consequence from car owners. Then a new 
idea was born. That was the idea of using the fund thus 
collected for other than the highway building and main- 
tenance purposes. Last year close to $150,000,000 was 
diverted in this way with the result that some 150,000 

tential jobs for highway workers never developed and 

5,000 miles of highway remain neglected. 


While we are talking taxes let’s do something about 
the situation that now exists and stop this diversion once 
and for all by amendment to state constitutions. 


By George M. Slocum 


AMERICA It is probably a good 
AND thing that this col- 
PEACE umn is not subject to 
the results of a na- 

tion-wide poll for the selection 
of its future conductor. After 
having gratefully yielded the 
baton to such wizards of the pen 
as Al Weeks, George Stark, Mike 
Gorman, Jas. T. Sullivan, Ed 
N. Hines, Bill Stout and Leo Mc- 
Givena during this conductor’s 
“enforced absence” of seven 
weeks, it is quite probable that 
under any other circumstances 
than that of having a lenient and 
sympathetic editor, this humbled 
scribe might even now be pound- 
ing the pavements looking for an- 
other soap-box from which he 
could spout ad lib. However, 
things being as they are, with 
election next Tuesday and the 
show festivities crowding every 
waking minute of our genial 
editor’s time, I am again slipping 
in another “word in edgewise.” 

+ * * 


LEO McGIVENA of New York 
Daily News, who would probably 
be the most likely candidate for 
this lucrative position (were it 
not for the fact that his present 
salary is probably more than 
ADN’s total revenues), predicted 
in this column last week that I 
would “return as a 110 per cent 
American, with a U. S. flag in my 
metaphorical lapel and a strong 
disposition to take a poke at 
anyone who looks cross-eyed at 
it!” And a better prognostication 
was never made. That I can 
assure you. 

a & 

I THINK probably the best WPA 
expenditure that could be made 
at the present moment would be 
to force free transportation to 
Europe on every pessimist in 
America who “views with alarm” 
our present situation here. They 
say a pebble held close enough 
to the eye will conceal a moun- 
tain and so the worst of our un- 
rest here may be compared to 
that of France. For example, 
where two weeks ago Sunday 
night I saw 9,000 soldiers in steel 
helmets and with guns at rest, 
lining the Champs Elysees ready 
to assist the entire Paris police 
force in preventing a clash be- 
tween the Communists and Fasc- 
ists, which had been planned for 
that evening. A crowd of small 
boys playing marbles made of 
TNT would have been no more 
indicative of certain trouble 
ahead. 

* * * 

THE AMAZING THING is that 
most of the Americans return- 
ing from Europe with whom I 
talked had just about the same 
opinions: (1) that we were liv- 
ing in a world which the war had 
completely changed and (2) that 
the United States alone was lay- 
ing a sound pattern of readjust- 
ment, which (3) could only result 
in a position of world leadership 
towards peace and prosperity, a 
responsibility which this country 
cannot shirk. This statement has 
no political strings attached, so 
far as the outcome of the present 
election is concerned. It is 
deeper than local politics and 
broader than partisanship. Amer- 
ica, from a distance, reminds one 
of “ole man river” who, no mat- 
ter who is at the helm, just keeps 
rolling along and always in the 
right direction towards a true 
democracy in which every grow- 
ing boy or girl has an equal 
chance to shape his or her own 
destiny. 

* e © 

NO AMERICAN can spend 
many weeks abroad these days 
without returning so filled with 
a desire to wave the flag that he 
probably ought to be isolated for 
a few weeks to give him time in 
which to cool off. On the 
“Bremen,” returning last week, 
so many of us wanted to sell 
America that I was reminded of 
the days when the bootleggers 
had to wear buttons to keep them 
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Mother Witch Tries A New Broom 


Automobile Show Dates 


OCTOBER 
28-Nov. 8—Milan, Italy. 


NOVEMBER 
3-7—Newark, N. J. National 
Motor Truck Show. 
7-14—Toronto, 
11-15—Omaha, Neb. 
11-18—New York. 
12-19—Philadelphia, Pa. 
13-19—Toledo. 
13-21—Glasgow, Scotland. 
14-18—Akron, O. 
14-18—Trenton, N. J. 
14-20—Columbus. 
14-21—Binghamton, N. Y. 
14-21—Boston. 
14-21—Buffalo. 
14-21—Chicago. 
14-21—Detroit. 
14-21—New Haven, Conn. 
14-21—Indianapolis, Ind. 
14-21—San Francisco. 
14-21—Washington, D. C. 
14-22—Los Angeles. 
15-22—St. Louis. 
15-21—Cincinnati. 
16-21—Denver. 
16-21—Des Moines, Ia. 
16-21—Grand Rapids, Mich. 
16-21—Elmira, N. Y. 


In This 


16-21—Ottawa, Can. 
16-21—Pittsburgh, Pa. 
16-21—Syracuse, N. Y. 
17-22—Youngstown, O. 
18-21—Kenosha, Wis. 
19-25—Asbury Park, N. J. 
20-26—Lansing, Mich. 
21-28—Montreal. 
21-28—Cleveland. 
21-28—Brooklyn, N. Y. 
21-28—Jersey City, N. J. 
21-28—Minneapolis, Minn. 
21-28—Newark, N. J. 
21-28—Rochester, N. Y. 
21-29—Kansas City. 
22-29—Milwaukee. 
22-29—Portland, Ore. 
23-28—Meriden, Conn. 
26-29—Sioux Falls, S. D. 
28-Dec. 5—Baltimore. 
28-Dec. 5—Hartford, Conn. 
30-Dec. 5—Louisville, Ky. 
$0-Dec. 5—Springfield, Mass. 


DECEMBER 


1-5—Oneida, N. Y. 
2-4—St. Petersburg, Fla. 
2-6—Peoria, IL 
6-8—New Orleans. 
9-18—Chicago. ASI Show. 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 


are invited to use this space for voicing 
Anonymous contributions will no 


be observed upon request. 


Interested 

We have received a copy of the 
Sept. 20. issue of the Automotive 
Daily News, and we have read the 
article on motoring in Europe 
with considerable interest. 


We would appreciate it if you 
would be kind enough to supply 
us with copies of any additional 


from trying to sell to each other. 
So with this off my chest and an 
American flag in my lapel, I'll 
hope to be seeing a lot of you 
at the shows almost before the 
ink with which this is printed is 
dry on the copy you hold~G.MS. 


or ideas. 


t be accepted but confidence will 


articles written on this subject. 
—J. D. Ryan, manager Foreign 
Travel Div., American Automobile 
Assn., Washington, D. C. 


Appreciation 

A. A. Liardet, general manager 
of Leyland Motors, Ltd., England, 
has asked us to convey to mem- 
bers of the automotive industry 
in U.S.A. his very high apprecia- 
tion of the kindness and courtesy 
which was shown him by all with 
whom he came in contact.—J. Mc- 
Laughlin, manager Import Dept., 
Morison Pollexfen & Blair, Ltd, 
New York. wo 
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COMING SOON! TWO NEW 


OLDSMOBILES 


A NEW SIX...A NEW EIGHT 


The big news has spread throughout the industry: The 
1937 Oldsmobiles are pace-setters in performance, just 
as they are Style Leaders in styling. Bigger, smoother 
engines in both the Six and Eight establish new records in 
power, pickup and flexibility. New records in economy, 
too... for with all Oldsmobile’s increased power, both 
new cars deliver more miles per gallon. Bigger, finer and 
safer than ever... each with a style distinctly its own 
... the 1937 Oldsmobile Six and Eight are destined to set 
a new pace in sales, a new high in profit opportunities! 


“THE CARS THAT HAVE EVERYTHING FOR 1937“ 


LOOK TO OLDSMOBILE TO SET TH 


D. E. RALSTON, 
Vice-President and General Sales Manager, 
Olds Motor Works, Lansing, Michigan. 


Please send me, in confidence and without obligation on my part, 
complete information on the 1937 Oldsmobile Six and Eight, and 
full details about Oldsmobile’s Sales Plans and Franchise for 1937. Addres: 


1936 


E PACE AGAIN 


Busine: 








<> aan 


willingness of greater numbers of 
motorists to pay just a little more 
money for a lot more value, Pon- 
tiac should gain both sales and 
prestige by this astute move. 


Prices of the de luxe six 
lower than the 1936 de luxe. 

Both lines will offer seven body 
styles: business coupe, sport 
coupe, cabriolet, two-door sedan, 
two-door touring sedan, four- 
door sedan and four-door touring 
sedan, although the straight se- 
dans in both two-door and four- 
door eights will be built on order 
only. 

The 14 bodies will be available 
in seven colors: black, blue, brown, 
gray, green, maroon and cream. 


A choice of light tan mohair or 
mixed wool upholstering is pro- 
vided, except for convertible 
coupes which are trimmed either 
in buffed, crush grain, tan Span- 
ish leather or taupe colored wor- 
sted Bedford ‘cloth. 


Silver Streak Remains 


The most identifying Pontiac 
marks of the last two years, the 
siver streak radiator and hood 
grilles, are being retained with 
some modifications. Radiator. and 
top hood grille extending from 
bumper to cowl is narrower for 


are 


aa 


30 4o 50 6 


SAFETY WARNING. Pontiac Motor Co. again offers a constant 
reminder to motorists to drive safely by placing the words “Safety | 
First” on all 1937 speedometers directly over the 40 to 60 speed range. 


1937, consisting of a wide center 
bar separating six narrower bars. 
Flanking the vertical chromium 
grille on both sides of the radia- 
tor shell are five groups of equal- 
ly spaced horizontal chromed bars 
following the contour of the shell 
and forming the radiator side 
grilles. The top group continues 
on around the full length of both 
sides of the hood forming the 
grilled ventilation louvres. 


Although most of the basic 
characteristics of Pontiac engi- 
neering have been retained, the 
chassis has been redesigned where 
necessary to meet the trend to- 
ward longer and lower cars. 


Changes in engine design are 
restricted to refinements and 
minor improvements. 

Wheelbases are five inches lon- 
ger (117 for the six and 122 for 
the eight) while overall lengths 
are 193 and 198 inches respec- 
tively. Tops are one inch lower 
(67 inches) with more of a stream- 
line slope of the body line back 
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New 1937 Pontiac Models are Longer and Roomier 


Lower All-Steel Bodies 
Coupled With Many Changes 


(Continued from Page 1) 


from the high point directly over 
the front seat. 
clearance of the six at the rear 
axle is eight inches; maximum 
clearance at flywheel housing, 8% 
inches. Corresponding clearances | 
of the longer eight are 8% and | 
9% inches respectively. Estimated | 


curb weights of four-door sedans | 


are 3,430 pounds for the six and 
3,565 pounds for the eight. 

Longer headlamps are set low- 
er on the fenders which hug the 
hood end radiator more closely 
and slightly overlap the lower 
portion of the radiator shell. The 
lower inside portion of front fen- 
der. skirts have a raised panel 
effect. There are new interpreta- 
tions of the Indian head for the 
radiator ornaments of both six 
and eight. 

The hood line is higher and the 
radiator narrower. Fenders are a 
split pear shape with horizonta! 
windsplit beads. Rubber covered 
running boards join front but not 
rear fenders. Steel wheels have 


large diameter, shallow chromed | 
hub caps with 16x6.00-inch tires | 


on the six and 16x6.50 on eight- 

cylinder models. 
Body All Steel 

At the rear, the body is flanked 

by crowned and creased fenders, 

a divided “V” type rear window, 


0 7o 40 9095 Joo 


Cd 4 


new design tail light, name plate 
and wide single bar bumper. 

The solid steel turret top Fisher 
bodies offer all steel construction; 
wider and higher windshields with 
greater rake and lower, flat floors | 
without tunnels. Passengers are 
seated between the axles. Adjust- 


Minimum road | 





| larger. 





able, tilting driver’s seat; wider 
seats and higher, wider doors in- 
crease comfort. Rear door win- 
dows lower flush. There is more 
trunk capacity. Windshield de- 
frosters are built in. 

The new bodies are larger and 
roomier. Although the cars are one 
inch lower at the highest point, 
head room from floor to roof has 
been increased 3% inches. The 
front floor has been lowered 1% 
inches, making front seats 1% 
inches higher, while the rear floor 
is two inches lower with reference 
to the rear seat, affording a more 
restful position. 

The chassis frame has been 
lowered 2% inches, while the floor, 
due to new body construction, is 
three inches lower in the rear. In 


1987 PONTIAC DE LUXE SIX two-door touring sedan. Features include longer wheelbase, lower, 
wider and roomier uni-steel turret top Fisher bodies. 


19387 PONTIAC STRAIGHT EIGHT four-door touring sedan built on a 122-inch wheelbase. 
lower and has more headroom. Bodies are roomier with wider seats. 


| addition to the advantages of head 
|}room and higher seats, 


it now js 
possible to step directly from the 
curb to the car floor, since the 


| floor is only 15% inches from the 
| ground at the rear door. 
| contrasted with 18% 


This is 
inches in the 
1936 models. 

Doors Larger 


Door openings have been made 
Front door openings are 
1% inches higher. Rear door open- 
ings are three inches higher and 
five inches wider at the floor level. 

Front seats are two inches 
wider or 52% inches, while rear 
seats have been increased 1% 
inches in width. The steering 
wheel has been moved to the left 
to allow more room for the mid- 
dle front seat passenger. 


Coupe seat backs and two-door 
sedan front seat backs are con- 
tinuous across the car with a split 
in the center and hinged to permit 
access to rear compartments. 

By slanting the floor slightly 
from midship forward and toward 
the center and by means of a new 
propeller shaft made in two parts 
it was possible to keep floors fiat. 

Rear axles have been moved 
back six inches with reference to 
rear seats, thus placing rear seat 
passengers well forward of the 
rear wheels and increasing com- 
fort. 

Visibility has been improved by 
making the windshield two inches 
wider and higher and increasing 
its angle of slant from 31 to 39 
degrees. 

Front Seat Raises 


Besides the four inches of hori- 
zontal adjustments, the front seat 
becomes more vertical as it is 
pulled forward, thus raising a 
short person to a more upright 
position where vision is better and 
controls are within better reach. 
When the seat is pushed back it 
takes a more reclining position, 
suitable for the person of more 
than average height. To take care 
of extremely short drivers, wed- 
ges can be inserted under the 
front seat lifting it one-quarter 
or one-half inch. 

A narrow drip moulding has 
been added to protect both front 


DOOR HANDLES ARE “tailored” to match the lines of the new | #24 rear doors in wet weather. 


1937 Silver Streak Pontiacs. 


(Continued on Page 26, Col. 1) 


THE 1937 PONTIAC 4-way X-type cantilever frame is said to 
be three times more rigid and is designed to lower entire car without 
decreasing headroom or introducing tunnels. 


REAR COMPARTMENT of the 1937 Pontiac. A wider seat, more 
room, arm rests, assist cords, Fisher ‘no-draft windows, new ‘hard- 


ware and split rear window are among the features. 
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You can reach OTe NeW Car buyers 


EXCLUSIVELY Through True Story Than You Can 
EXCLUSIVELY Through Any Other Magazine 


The Great Wage Earner Market 
which Detroit has been so in- 
strumental in building now 
proved to offer tremendous 
sales return through the only 
magazine exclusively edited 
for it—TRUE STORY. 


Summary of new car buyers reading only one magazine. Based on 1048 
completed interviews with buyers of new 1936 cars of the following makes: Ford, Oldsmobile, Dodge, Pontiac, Terraplane 


 « = — 


“@-— © “ 
10.4% 


Read 
Good Housekeeping 
exclusively 


% fe > 
7.4% 


Read 
Time 
exclusively 


6.7 % 


Read 
American 
exclusively 


6.2% 


Read 
Pic.Review 
exclusively 


GLY) 
9.2% 


Read 
Collier's 
exclusively 


Drs. 
9.8% 


Read 
Cosmopolitan 
exclusively 


20.9% 
Read 
Saturday Evening Post 
exclusively 


Read 
TRUE STORY* 


exclusively 


Only above magazines listed on questionnaire. Only buyers of new 1936 cars were questioned. Research by Market Research Corp. of America 


W figures show that 85 per- 
~~ of the new car buyers 
read several magazines. You can 
“pay your money and take your 
choice” of the leading publications 
and be pretty sure of reaching these 
buyers with whichever of the mag- 
azines you choose. 

But...15 percent of the new car 
buyers read only one magazine. And 
True Story, more than any other, is 
the one magazine they read. 


Why this situation should exist is 
obvious to anyone who has studied 
the editorial format of America’s 
large circulation magazines. There 
are 12 of them, including 9 month- 
lies—and of the 9 monthlies, 8 es- 
tablished before the dawn of the 
20th Century, (before the develop- 
ment of the Wage Earner Market) 
are obviously edited in common for 
the same type of reading taste. The 
only major monthly founded in this 


century, True Story, having the only 
distinct, unique, editorial formula, 
obviously must reach a largely dif- 
ferent, exclusive audience. And 
thanks to Detroit, which started the 
Wage Earner Market on the road 
to greater buying power, it is an 
exclusive audience of many new car 
buyers. 

If magazine advertising is worth 
anything at all, advertising to this 
15 percent new car buying group-— 


reading True Story more than any 
other magazine—may well involve 
one of your most important space 
buying decisions for 1937. A favored 
share of that 15 percent patronage 
might well make the difference be- 
tween mediocre and extraordinary 
sales records. And to the extent that 
magazine advertising will play a 
part in your 1937 sales results, True 
Story might well be the key to the 
achievement of your 1937 quota. 


TRUE STORY 


* The Wage Earner Family Magazine Power That Reaches the Men That the Weeklies Don’t Cover 


15c A COPY 


NEW CENTER BUILDING, DETROIT 
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Modernizing Lubri 
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Better Service Brings 


In New Car Prospects 


MANHATTAN, Kans. — H. W. 
Brenner and B. S. Ruddick, of the 
Manhattan Motors Co., Buick and 
Pontiac dealers here are entering 
the new car season convinced that 
the modernized lubrication de- 
partment they opened last April 
has produced more customers 
through contacts made in that 
department. Better service, they 
say, has also kept their car own- 
ers satisfied. In March receipts 
totaled $409.50 from 154 cars lu- 
bricated. In April, with the new 
facilities, 174 cars came in and 
receipts jumped to $545.40. Gear 
lubricant sales increased from $48 
in March to $140.40 in April. In 
May, the chassis lubricants sales 
totaled $181 and have increased 
ever since. 

The modernized service also re- 
sulted in 100 per cent increase in 
general shop and service work 
and boosted sales of new and 
used cars as well. 


In creating the new department, 
the company purchased com- 
pletely new equipment and placed 
the department in a more accessi- 
ble and better lighted position. 
Plenty of working space was pro- 
vided and chrome plated wall 
strips and other decorations made 


Gear 
$48.00 
140.40 
134.20 

83.40 

46.80 


Chassis 


THE ORIGINAL 


MANLEY 
PRINCIPLE 


$133.50 


it one of the most attractive serv- 
ice stations in this part of the 
country. 

Their lubrication department 
records are shown in the tables 
on this page. 

The figures taken collectively 
show that the lubrication service 
part of the company’s business 
has increased approximately 43 
per cent. 

The car per month increase is 
as follows: 

Cars Ave. Sales 
per month per car 
$2.65 

3.13 

2.67 

2.54 

2.45 

Uncompleted figures for the 
months of August and September 


indicate a steady increase in every! 


department has been maintained 
with attendant profits. 


Manhattan Motors is now plan- 
ning a department specializing in 
motor tuning equipment. Monthly 
tune-ups will be suggested on 
Buick and Pontiac cars as well 
as other makes coming in for lu- 
brication services. 


Oil Wheel 
Sales packs 
$35.00 

25.00 

26.00 

35.00 

57.00 


Misc. 

$68.00 
73.00 
67.00 
70.00 
69.00 


Total 
$407.50 
543.30 
566.60 
513.60 
504.60 


146.90 
158.40 
157.20 
142.80 





applied to modern tires 


@ Manley Tire Changer No. 
905 occupies a floor space 


36” x 36”, yet heavier, deeper, 


stronger jaws operate as 


powerful fingers, sturdy bench legs give ample support. 
The solid rim attachment is firmly bolted to the legs 
and the large “C” casting is a swift positive stripping 
device easily operated but removable when desired. 
Heavy auxiliary jaws handle efficiently the troublesome 
drop center rims and a new attachment takes care of 


disc wheels. 
No tire changing department 


is complete without this 


modern time-saving, money-making piece of equipment. 


Ask your jobber’s salesman. 


MANLEY MANUFAC. 
TURING DIVISION 


of the American Chain 
Co., Inc., York, Penn. 


In Business for 
Your Safety 


Ce 
Lt 


wr) 
MANLEY 


Ie eT 
RY 72S fea rt 


MANLEY TIRE 
CHANGER #905 


AOE el 





cation Plant Increases Sales 





MODERNIZED LUBRICATION boosted profits and business for the Manhattan Motors Co., Buick 


and Pontiac dealership, in Manhattan, Kan. 


other shop work. 


Blue Book Fig 


The new equipment brought a 100 per cent increase in 





ures Show 


Used Car Values Holding 


CHICAGO.—The usual seasonal 
slump in used car values has not 
developed this year, it is noted 
from figures in the current edition 
of the Blue Book and Red Book, 
which is now in the mails for use 
during November and December. 


Commenting upon the manner 
in which valuations have held up, 
J. R. Histed, president of the Na- 
tional Used Car Market Report, 
publisher of these services, says: 

“To several factors is attributed 
the sustained strength in used car 
values. Dealers have the experi- 
ence of November new car intro- 
ductions last year, upon which to 
base judgment today. In addition, 
used car sales by dealers have 
been greater than a year ago, 


stimulated partially by the large | 


expenditures of bonus money and 


also by a building up of greater | 


public confidence in good used 





ears through national advertising 
campaigns by the manufacturers. 

“As a consequence of this situ- 
ation, reports from most sections 
of the United States by a great 
majority of dealers indicate that 
inventories of used automobiles 
are lower, thereby permitting the 
dealers to maintain prices.” 

Histed adds the following word 
of caution against reckless trad- 
ing which might again build up 
an over-supply of used cars: 

“In spite of the fact that re- 
ports from dealers, information 
obtained at our used car appraisal 
meetings, and first-hand investi- 
gation are indicative of very good 
prices, extreme caution on used 
car allowances should always be 
the dealers’ watchword at this 
season. There is a long winter 
ahead, little more bonus money to 
spend and a danger of piling up 
heavy used car stocks.” 


Points Out Opportunity 
For Car Radio Servicing 


SOUTH BEND.—That car deal- 
ers and service station operators 
are likely to miss excellent extra 
profits if they neglect to get into 
the business of servicing car ra- 
dios immediately is the burden of 
a statement issued to Bendix-Day- 
rad field men by O. C. Holaday, 
service sales manager, the Ben- 
dix Products Corp. Holaday 
likened the opportunity to other 
“after the depression gold mines 
such as aluminum trains, air con- 
ditioning and sectional exposi- 
tions.” 

“Here we have a nation that is 
using 25,000,000 automobiles and 
before the end of the year 5,000,- 
000 of them will be radio 
equipped,” said Holaday in his 
statement, which also carried a 
sales message for the various Ben- 
dix-Dayrad radio service instru- 
ments. “Now the inspection and 
service of 5,000,000 car radios is 
an item in itself but when it is 
explained that most of these ra- 
dios become an integral part of 
the car’s electrical system and 
that inspection of the radio also 
leads to servicing the 
system, you can see that the op- 
portunity for profits is greatly in- 
creased. 

“We have found that service 
sales ranging from $3 to $10 per 
car result after inspection of car 
radios. This is a real field. Up to 
this point a great many car 
dealers and service station oper- 
ators have left the inspection and 
servicing of car radios to the in- 
dependent radio service man thus 


ignition | 


letting a good source of profit slip 
through their hands. You are 
urged to do your utmost to get 
your customers and friends in the 
car dealer and service station 
field into this new and profitable 
business immediately. Every day 
they delay, they are losing 
money.” 


GIVING A CAR RADIO “the works.” 
Bendix-Dayrad Model 200 car radio inspection 


operating the new 





| Auto Laundries 


Increase Shown, 


U.S. Bureau Says 


WASHINGTON.—Sharp in- 
creases in automobile laundries 
and automobile top and body re- 
pair shops in the United States 
was reported this week by the 
census bureau. The number of 
laundries increased from 733 in 
1933 to 903 last year; top and 
body repair shops from 3,636 to 
5,452. 

The laundries receipts rose from 
$2,061,000 to $2,911,000 and pay- 
rolls from $658,000 to $950,000. The 
repair shop receipts increased 
from $17,778,000 to $31,888,000 and 
payrolls from $5,381,000 to $10,- 
428,000. 

Parking lots, too, were found 
in the forward march, the number 
growing from 3,158 to 4,267, re- 
ceipts from $12,827,000 to $17,608,- 
000 and payrolls from $3,743,000 
to $4,163,000. 


Kathanode Battery 
Line Extended for ’37 


AKRON.—Nine batteries in its 
truck and bus battery line for the 
coming year, two light truck bat- 
teries and seven heavy duty truck 
and bus batteries incorporate the 
celebrated Kathanode type con- 
struction, it is announced by the 
B. F. Goodrich Co. 

The company announced two 
new Kathanode passenger car 
batteries, the Kathanode Electro- 
Pak, and the Kathanode Ford- 
Terraplane type a short time ago. 


Here is a service expert 


device. It not only checks the radio, but is useful in giving the car’s 
entire ignition system an inspection. 
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FOUR POINTS TO CONSIDER 
in advertising in 
NEW YORK 


Why not review your New York advertising 
schedule to make sure that it accurately fits the 
potential market for new cars, and to make sure 
that you are placing a plus schedule where extra 
effort is profitable—in The New York Times? 
It is to your advantage to bear these points 


in mind: 


1. In the Times market there are more new car 
buyers than are reached by any other newspaper 


in New York.* 


2. In this unique combination of reader buying 
power, circulation volume, prestige and influence 
and advertising leadership, The New York 


Times offers you far more of the qualities you 


seek in an advertising medium than does any 


other newspaper. 


3. The more prospects your advertising reaches, 
the greater its ability to make sales for you 
quickly and economically, and in sufficient 


number to make 1937 sales climb upward. 


4. The one sure way to take advantage of your 
most numerous sales opportunities in New 
York is to use a plus schedule of advertising 
in the rich and active market of The New 


York Times. 


When you’ve done all this, the approval you put 
on your 1937 advertising schedule will mean ‘the 


biggest selling year we've ever had.’”’ 


e New ork Times 


Advertising ‘Representative 
JOHN B. WOODWARD, INC. 


New Center Building 
DETROIT, MICHIGAN 


400 N. Michigan Avenue 
CHICAGO, ILLINOIS 


*An impartial survey covering every new car buyer in the New York territory for eight months after last year’s Automobile Show finds that 
- 32.4% of these buyers read and prefer The New York Times above all other newspapers, which is 30% more than prefer any other newspaper. 


The New York Times Automobile Show Section will 
be issued Sunday, November 8, three days before the 
big show itself opens in Grand Central Palace, New 
York. More than three-quarters of a million better- 


income families will be looking for this Section... 
and for your advertisement in it. Take advantage 
of this opportunity for an impressive presenta- 
tion of your new models. Reserve your space now! 
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LANSING.—A new series of 
half-ton and three - quarter - ton 
trucks has been announced by the 
Reo Motor Car Co. here, as the 
first step in its new program of 
truck building expansion. 

The new truck known as the 
“Reo Speed Delivery,” equipped 
with all-steel cab with safety 
glass throughout, sells complete 
with pickup body at $555 at the 
factory. It is available with either 
the new four-cylinder or six-cy- 
linder Reo Silver Crown engine, 
the six for fast highway transpor- 
tation and the four for greater 
economy in multi-stop work. 

It is offered in either 114- or 120- 
inch wheelbase. The latter is 
priced slightly higher. The short 
wheelbase permits a six-foot pick- 
up body or six feet, six-inch panel 
body, and the longer wheelbase a 
seven-foot pickup body or seven 
feet, six-inch panel. 

The new truck presents an at- 
tractive, stream-lined appearance, 
without frills that look overdone 
and which would be costly to re- 
pair in case of accident. Chrom- 
ium-plated radiator grilles of 
sturdy construction, modern front 
fenders, individual running boards 
and other features strike a dis- 
tinctive note. The spare wheel 
and tire, with metal tire cover, 
are mounted on the right side, 
back of the cab door, where they 
are accessible and still out of the 
way. A 16-gallon gasoline tank is 
mounted at the rear of the frame. 


Both sections of the V-wind- 
shield can be opened wide for 
ventilation. Side cowl ventilators 
and large door windows offer ad- 
ditional cab ventilation. 


A new instrument panel also is 
attractively designed. Airplane 
type instruments are grouped on 
the driver’s side and. these are 
matched by a large package com- 
partment, with lock, on the op- 
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Reo Announces New 12-and *#4-Ton Truck Models 


Choice Offered in Both 
Motor and Body Styles 


posite side of the dash. The cab 
itself is sealed against drafts and 
leakage. Safety glass is standard 
throughout. 

Drivers’ seats are adjustable in 
both cabs and panel bodies. Pick 
up bodies have running board 
steps, and side skirts concealing 
the frame. 

Three-quarter ton models have 
full floating rear axles, heavier 
springs and larger tires, but in 
other respects are similar to the 
half-ton series. The same options 
as to wheelbase, four or six-cy- 
linder engines, and panel or pick- 
up bodies are available as in the 
half-ton models. 

Considerable retooling was nec- 
essary in connection with the new 
half-ton and three-quarter ton 
trucks, as well as for new sheet 
metal and styling on the heavier 
duty Reo line. The other Reo mod- 
els have been restyled to conform 
in appearance with the half-ton, 
to give the entire line a uniform 
appearance. Brake sizes have been 
increased, but no other funda- 
mental changes have been made 
in the heavier duty models. 

The new addition now gives 
Reo a full line, including half- 
ton, three-quarter-ton, 1%-ton, 
1%-ton heavy duty, two-three-ton, 
two-four-ton, three-five-ton and 
four-six-ton models, tractor-trailer 
units from 1%-ton models up, 
metropolitan or cab-over-engine 
types and a wide range of bus 
chassis. 

“Other entirely new models will 
be announced from time to time,” 
says D. E. Bates, president of 
Reo, “with the idea of rounding 
out the line rather than that of 
replacing current models.” 

The new Reo truck will be first 
exhibited publicly at the Newark 
Motor Truck show this week and 
at the New York Automobile 
Show Nov. 11. 


Count 20 points each for the correct answers to the 
following questions. Can you score 80? Don't look 
now, but the answers are on page 99. 


1. A cormorant is: 


An army officer 
A piece of jewelry 


A gluttonous bird 
A Malayan snake 


2. Which one of these statements is not true: 
The U. S. shares all the Great Lakes in common 


with Canada. 


Salt is composed of two deadly poisons, sodium 


and chlorine. 


Water is heavier than oil. 
No foreign-born person can become President 


of the U. S. 


3. What tubing has been found to be best for hydraulic 


brake lines? 


4. The first moveable printing type was made by: 


Samuel Johnson 
Leonardo da Vinci 


Gutenberg 
Benjamin Franklin 


5. The first steam automobile in America was built in 


the year: 


1873 1787 


1815 


1849 


te i De 


BUNDY TUBING 


BUNDY TUBING CO 


DETROIT 








THIS PICK-UP DELIVERY is one of the models in Reo’s truck line for 1937. 


in either six- or seven-foot length. 


The body is available 


REO SPEED DELIVERY PANEL. This model is available in 6% and 7% foot lengths. Reo for 1937 


will abandon the passenger car field and concentrate entirely on trucks. 


Richmond Assn. [Shortage of New Cars 


Gets Fair Hall 
For Auto Show 


RICHMOND, Va. 
Lease of the Industrial Hall at 
the State Fair grounds to the 
Richmond Automobile Dealers’ 
Assn. for its annual auto show | 
next month was approved by the 
council committee on public build- 
ings, properties and utilities. 

For some time the dealers and 
the Virginia State Fair Assn. have 
been at odds over who would as- 
sume responsibility for the re- 
moval and restoration of the 
booths which occupy the hall. As 
owner of the property, the city 
sought to protect its interest by 
inserting a clause in the proposed 
lease to require a $500 bond from 
the automobile dealers to compel 
payment of any damage to the 


(UTPS). —| 





property. 

The lease was adopted by the 
common council, but when it 
came up for concurrence in the 
board of aldermen, Alderman L. 
R. Brown insisted that the bond 
be increased to $3,000. The board 
refused to adopt the paper, and it 
was referred to the committee. 


Two Cars First 
Purchase Lucky 
Milkman Makes 


WINDSOR, Ont.—Arthur Kirk, 
Windsor, Ont., milkman, has just 





bought two Dodge four-door se- 
dans. The cash with which Kirk 
paid for his purchase, came from 
a horse — Laureat II, which 
romped home in third place in the 
Cambridgeshire Handicap and put 
the milk wagon operator at the 
receiving end of $50,000. 

Only one of the Dodge cars was 
for Kirk and his family; the other 
was for a friend, Eldon Scratch 
who by the timely loan of $200 
helped Kirk save his home during 
the depression, 


Irks Seattle Dealers 


SEATTLE, Wash.—Shortage of 
new cars here is expected to make 
it difficult for dealers to fill all 
orders promptly during the next 
two months. 

Auto Row will stage an open 
house the week beginning Nov. 15, 
in place of the usual annual auto 
show. 

Dealers here will hold their an- 
nual dinner at the Washington 
Athletic club, Dec. 8, as a testi- 
monial in honor of A. S. Eldridge, 
who has retired from the dealer 
field after many years of service. 

Carl Heussy, secretary-manager 
of the Seattle and Washington 
dealer associations, has been ap- 
pointed a member of the state 
traffic council by Gov. Clarence 
D. Martin. The council includes 
23 leaders in traffic safety and 
industrial circles. The Washing- 


Total Cars in B.C. 
Set New Record 


VANCOUVER, B. C.—There are 
more automobiles traveling the 
roads of British Columbia now 
than ever before in the history of 
the province. 

For the first seven months of 
the license year, registrations are 
98,768, nearly a thousand in excess 
of the entire year of 1930 which 
held the previous record of 97,- 
586. 

This year’s registration is 7,000 
greater than 1935. Officials be- 
lieve that by February, the motor 
registrations will go over the 100,- 
000 mark for the first time. 

The number of drivers’ licenses 


issued is 130,694 against 119,476 


at this time last year. 

One person in every six, includ- 
ing men, women and children is 
licensed to drive. 

Since the beginning of March, 
British Columbians have pur- 
chased and licensed 7,047 new pas- 
senger cars and 1,855 trucks and 
other commercial vehicles, a total 
of 8,902 for an increase of 20 
per cent over last year, 








ton Automobile Club is also a 
member of the council, which will 
consider legislation in this state 
for highway safety. Foremost in 
the program will be compulsory 
state inspection of motor vehicles. 
A uniform plan for the entire 
state would be adopted, similar 
to plans Seattle is preparing to 
adopt. 

Seattle’s testing station is near- 
ing completion and will open for 
voluntary inspections about Nov. 
15. Compulsory inspections begin 
Jan. 1. Cars that cannot be made 
safe for driving will be junked. 
This is expected to help sales of 
both new and used cars. 

New car sales continue here at 
a rate of about 30 per day, con- 
sidered excellent for October, 
especially since deliveries cannot 
be made early. 


RETAIL 
SALESMANAGE 


Fifteen years’ proven rec- 
ord of accomplishments. 
Ability to organize, train 
and direct new and used 


car departments. 


Seeks connection with a 
distributor or dealer whose 
volume or potential justi- 
fied large-scale operations. 
J 
Box 1111 


Automotive Daily News 


527 New Center Bldg. 
Detroit, Mich. 
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A NEW WEEKLY PICTURE MAGAZINE ON THE NEWSSTANDS NOVEMBER 19 


q 


SIZE: LIFE offers a page size —even 
larger than the leading weeklies—1054” x 14”— 
its oversize margins designed to secure the best 
visual appeal for all the contents of every page. 


PAPER: Only fine, high finish paper will 
be used — specially manufactured calendered 
stock for a new gravure process, and a new type 
coated paper, fed from rolls, for high speed 
letterpress. 


INK: Jet black. Quick drying ink for letter- 
press, specially manufactured ink for gravure— 
both of the same black intensity—will insure the 
best reproduction obtainable by either process. 


PRINTING: Not the finest printing pos- 


sible at high speeds, but the highest speeds con- 

. . . heci concerning its sistent with the finest printing—this is the goal 

Pre publication RESP Eee € of LIFE’s production department. Advertisers 
acceptance would be highly out of order will have their choice of 
here. But it is no prophecy to state that CWO proseanse—-grevure OF 
> letterpress—both aiming at 
LIFE has been created to enable its adver- new levels of attainment.* 


tisers as well as its editors to appear at 


their best. *A book giving complete me- 

fee ee ce: chanical requirements, sample 

pages in both processes, etc. 
will be sent on request. 


EDITORIAL AND ADVERTISING OFFICES: 135 EAST 42ND STREET, NEW YORK 
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Mack Presents New Line of Low-Priced Trucks 


Automatic Brakes a New 


Aid to Trailer Safety 


NEW YORK.—Outstanding ad- 


ditions to the line of trucks now 
offered by Mack Trucks, Inc., in- 
clude the new and lower priced 
Mack Model EH and the new line 
of popular priced Mack Jr. mod- 
els, according to a company an- 
nouncement. 

At the Newark motor truck 
show Mack will exhibit a Model 
EH tanker, two of its Mack Jr. 
models, including the brand new 
route delivery truck; a Model BX 
six-wheel truck, and one of its 
traffic type models. 


Modern Styling 

Modern styling comes in for 
special emphasis on the new Mack 
Model EH, which is offered at a 
lower price than any previous 
Mack. Rated at 18,000 pounds 
gross, it is characterized by 
streamlined hood, cab and fend- 
ers; brilliant chromium radiator 
grille and extensive use of chro- 
mium on the windshield frame, } 
louvre ornaments, hub caps and 
bumper; fully inclosed skirting 
and de luxe streamlined cab with 
sloping windshield. 

The Model EH is powered by 
the established six-cylinder Model 
BG engine with a 3%-inch by} 
five-inch bore and stroke which 
develops 79 horsepower at gov- 
erned speed of 2,300 r.p.m. Among 
the features of this engine are 
case-hardened and fully counter- 
balanced crankshaft, heat-treated 
cylinders and long pistons and/| 
connecting rods. It embodies di- | 
rected water flow, whereby the | 
cooling water is introduced at the | 
exhaust valve seats. 

Undoubtedly the most notable! 





Mack development is its line of 
Mack Jr. popular priced models, 
which complete the Mack line 
from one-half ton capacity up to 
the capacity of the Model EH, 
offering every possible size and 
type of truck. The Mack Jr. mod- 
els are in four sizes: 1M, 10M, 20M 
and 30M and range in gross 
weight capacity from 4,500 pounds 
to 15,500 pounds. Prices start at 
$535. 

The Mack Jr line is six-cylin- 
dered throughout, with four-speed 
transmissions in all but the 1M, 
and with single reduction axles in 
all models. The Jr. line also in- 
cludes two traffic type models and 
a new door-to-door delivery unit 
known as the route delivery truck. 


Adds Two Models 


To round out its offering of 
traffic type, or cab-forward type 
of truck, Mack has recently added 
two new models, the EC and EB. 
These are smaller editions of the 
well-established Models CH and 
CJ, having the same type of 
streamlined cab with engine be- 
tween the seats and doors open- 
ing ahead of the front fenders. 

Mack has also brought out a 
new and smaller six-cylinder 
chain drive truck, similar to the 
shaft-driven Model BF and known 
as the Model BF chain drive 
model. 


The balance of the Mack line} 


comprises improved and refined | 
continuation of five models in the 
six-cylinder shaft-driven range, 
three models in the four-cylinder 
group and three in chain drive. | 
Model AK is also continued in a} 


OPENS ARMISTICE DAY 
NATIONAL 


AU 


TO 


SHOW 


GRAND CENTRAL PALACE 


Nov. 


The Meeting Place 


A greatly augmented show t 
floors. An innovation 


Wednesday, November 11 


will run eight days, Sunday 


lowing Wednesday. 


will 


11-18 


for All the Industry 


his season—FOUR exhibition 
be the mid-week opening, 
-Armistice Day. The show 
included, and close the fol- 


A record-breaking attendance of buyers, dealers, jobbers, 
purchasing agents, fleet owners, salesmanagers, engineers 
and industrial leaders is assured. 


The latest in cars, commercial vehicles, body work, parts 
and service station equipment will be offered. One new 
feature will be the comprehensive display of trailers. 


Novel Action Exhibits 


-an unusual display of demon- 


strating units showing all parts of the motor car in motion. 


NATIONAL AUTOMOBILE SHOW 


366 Madison Avenue 


New York City 


Alfred Reeves, Manager 











ONE OF THE NEW line of low-priced Mack trucks, is this Mack, 


a 


Jr., door-to-door delivery unit, powered with a six-cylinder motor. 


six-cylinder type with shaft-drive 
only and Model AC-6 in chain 
drive only. Practically all of these 
models are available in both 
truck and tractor form. 

Six-wheelers in both four-wheel 
drive and two-wheel drive form 
are available in five models. 

In addition to its full line of 
trucks and tractors, the Mack 
company produces four standard 
semi-trailer. models. Three of 
these are continued from previous 
years with notable refinements 
and improvements, including the 
Mack co-incidental safety lock, 
whereby the raising and lowering 
of the support wheel automati- 
cally engages and disengages the 





parking brake, whereby runaway 


Trailers Included 
In Cinei Exhibit 


CINCINNATI.—Four makes of 
house trailers will be among the 
exhibits at the 1937 automobile 
show in Cincinnati Music Hall 
Nov. 15 through 21. 

Passenger cars scheduled for 
display include Buick, Cadillac, 
LaSalle, Chevrolet, Chrysler, De 
Soto, Dodge, Ford, Lincoln-Zephyr, 
Graham, Hudson, Terraplane, 
Nash, LaFayette, Oldsmobile 
Packard, Plymouth, Pontiac, Stu- 
debaker, Willys and Cord. 

Harry T. Gardner is general 
manager of the dealers’ associa- 
tion. 


Spiller Named 
Chief Engineer 
Of White Motor 


CLEVELAND.—Veteran of 14 
years in the industry, W. R. 
Spiller has been appointed chief 
engineer for White Motor Co., F. 
M. Bender, vice-president, an- 
nounced today. He succeeds F. 
G. Alborn who resigned. 


Spiller came to the White Co. 
as an apprentice from the Uni- 
versity of Pennsylvania engineer- 
ing school in 1922. He was put 
to work in the laboratory, became 
assistant research engineer, and 
was finally named truck engineer, 
a position he held until his new 
appointment. 

At the same time, J. N. Bau- 
man, sales manager, announced 
appointment of Roger J. Soulen 
as wholesale division manager, 
succeeding Paul H. Castner, who 
resigned to become vice-president 
of Edwards Home-mobile Co. of 
South Bend. 


Mutschler Is Named 
For Oldsmobile Zone 


MINNEAPOLIS.—The appoint- 
ment of A. J. Mutschler, former 
zone manager in Chicago, as head 
of the Minneapolis and northwest 
zone for Oldsmobile, was an- 
nounced this week at Lansing, 
Mich., by D. E. Ralston, general 
manager of the Olds Motor 
Works. 

Mutschler started in the auto- 
mobile business in St. Cloud, 
Minn., in 1916 and in 1928 joined 
the Minneapolis office of Olds- 
mobile. 


|trailers are rendered NRE ee ee 


'BLMA Elects Its 


New °37 Officers 


NEW YORK.—The Brake Lin- 
ing Manufacturers’ Assn. at its 
recent annual meeting, elected the 
following officers for the coming 
year: 

President, F. E. Schluter, presi- 
dent of Thermoid Rubber Co., 
Trenton; first vice-president, T. L. 
Gatke, president of Gatke Corp., 
Chicago: second vice-president, A. 
B. Kempel, president of Rex- Hide, | 
Inc., East Brady, Pa.; treasurer, | 
C. M. Piper, general manager, 
Automotive Commodities, Johns- 
Manville Corp., New York: and 
secretary and assistant treasurer, 
C. A. Ekwall. 


Members of the executive com- 
mittee, in addition to officers are: 
H. A. Gillies, vice-president of 
American Brakelok Corp., Detroit; 
G. M. Williams, president of Rus- 
sel Mfg. Co., Middletown, Conn.; 
M. F. Judd, general manager of 
Raybestos Div. of Raybestos-Man- 
hattan, Inc.; W. C. Dodge jr., of 
Keasby & Mattison Co., Ambler, 
Pa., and W. G. Kitchen, president 
- Albestos Corp., Philadelphia, 

a. 


Republic Steel 
Makes Changes 


CLEVELAND.—W. J. Sampson 
jr., vice-president in charge of 
sales, has announced the follow- 
ing appointments in the sales de- 
partment of Steel & Tubes, Inc., 
a subsidiary of Republic Steel 
Corp. here. 


Lee M. Hogan, former advertis- 
ing manager, has been named dis- 
trict sales manager of the New 
York district. Irving Whitehouse, 
former assistant manager, is ap- 
pointed manager of sales pro- 
motion. 

A. R. Smith, who has been 
superintendent of the Elyria di- 
vision of Steel & Tubes, was pro- 
moted to general manager of that 
division upon the retirement of 
A. E. Adams. 


DOUGLAS 


Airliners 


Serving the Automotive Industry 





More automobile men, every day, are flying 


AMERICAN. New, better air service! 


Fre- 


quent, fast schedules between Detroit and 


NEW YORK 
BOSTON 
BUFFALO 


CHICAGO 
ST. LOUIS 
DALLAS-FT. WORTH 


Fast overnight service to CALIFORNIA 


Douglas Airliners—2 pilots and stewardess. 
FLY AMERICAN between Detroit and 57 major cities. 
For reservations and information 
call American Airlines or your Travel Agent 





PONTIAC.—As the motor car 
industry continues toward new 
records in production and sales, 
employment likewise rises, levels 
out and becomes more steady. So- 
called shut down periods between 
models when there is supposed to 
be little or no employment in the 
industry are becoming more and 
more of a myth, according to an 
announcement by H. J. Klingler, 
general manager of Pontiac Motor 
Co., just after production lines 
started up again last week on the 
manufacturing of 1937 cars. 


“The number of employes on 
our payrolls has increased stead- 
ily from the low point of 42,000 
cars in 1932 to the present year 
with its 175,000 production for the 
model year just ended,” said 
Klingler. Last May employment 
reached almost an all-time high. 
With the 30 per cent increase 
which we fully expect in 1937 plus 
the new departments we have put 
into operation during 1936, we 
should have little difficulty in 
breaking all records next year.” 


“Re-opening of the foundry has 
created jobs for 700 additional 
workers while the new axle plant 
just completed already has 350 
men on its payroll. Thus, these 
two departments account for over 
1,000 additional employes without 
including the natural increase 


that will come about from larger | 


production and greater car sales. 


“Furthermore, when new de- 
partments like the foundry and 
the axle plant are added more 
people are needed in the plant en- 
gineering, production, accounting 
and purchasing departments to 
take care of the additional re- 
quirements. 


“During the past two summers 
Pontiac has made its change- 
overs from one model to another 
in record time and with a mini- 


mum delay in production. Instead | 
of being closed down, according | 


to the popular conception, 40 per 
cent of the maximum number of 


factory employes were needed to| 





Racing Driver 
Boosting Safety 
In Pennsylvania 


HARRISBURG, Pa. (UTPS). 
Harry (Happy) Hunter, former 
dare-devil of automobile racing 
fame, conducted a_ successful 
three-day safety campaign here 
starting Oct. 20 in conjunction 
with the Harrisburg police de- 
partment. 


“Happy” conducted the cam- 
paign from his car, chauffered by 
Sergeant A. C. Keys, by calling 
to motorists and _ pedestrians 
through a loudspeaker system. 


Mayor John A. F. Hall issued a 
proclamation setting the three- 
day period aside as “Safety Car 
Crusade,” urging motorists and 
pedestrians to be cautious. 


Hunter, nationally known AAA 
driver, cruised through the busy 
sections of the city during the 
heavy traffic hours, calling out 
words of praise or warning to 
motorists and pedestrians. Not 
only did he commend motorists 
and pedestrians who went out of 
their way to obey traffic laws, 
but on occasions he also awarded 
merchandise prizes. 


Tire Shipments 


NEW YORK.—Shipments of pneu- 
matic casings during August are esti- 
mated at 4,976,383 units against 5,- 
743,863 units in July and 4,739,259 
units in August, 1935, according to 
the Rubber Manufacturers Assn.., 
Inc. Eight months shipments are 
estimated at 38,186,200 units against 
84,813,853 units in the like 1935 
period. August production of pneu- 
matic casings is estimated at 56,014,- 
415 units against 5,464,927 units in 
July and 3,992,800 units in August, 
1935. Eight months production is 

Jaced at 37,705,078 units against 
$3,476,088 units in the like 1935 
period. 
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Pontiac Employment Shows 
Trend to Stabilization 


make the change-over in 1935, 
while the average number em- 
ployed during the four or five 
weeks between models in 1936 
was 45 per cent of the 1936 maxi- 
mum payroll. 

“Bach year the Pontiac factory 
is becoming more self-contained 
and more efficient in its operation 
as well as providing steadier em- 
ployment to more people.” 





Southern Garden 
Is Background of 
St. Louis Display 


ST. LOUIS.—Two floors of the 
Mart building in downtown St. 
Louis will be used for the annual 
automobile show, Nov. 15 to 22 
inclusive. Passenger cars will fill 
one floor; trucks, commercial 
models, house trailers and acces- 
sories will be shown on the other. 

Southern smilax is being im- 
ported by the carload to cover the 


walls of the exhibition, which will 
be decorated to resemble a garden. 

Joseph A. Schlecht is the show 
manager. 


Forms New Company 


MERIDEN, Conn.—lI. I. Hance, 
sales and advertising manager of the 
Cuno Engineering Corp. here, manu- 
facturer of oil filters and other 
automobile accessories, for the past 
12 years, has resigned to form his 
own company, Champion Laborator- 
ies, Inc., which will produce another 
type of accessories, nat competitive 
with the Cuno line.. The nature of 
the Champion line has not yet been 
revealed. 
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Coast Show Will 
Include Trailers, 
Foreign Models 


LOS ANGELES.—Several cars 
of foreign manufacture as well as 
“the most comprehensive showing 
of trailer coaches ever assembled 
on the Pacific Coast” will be 
among the exhibits of the 24th 
annual Los Angeles automobile 
show opening Noy. 14 for eight 
days. 











In NEW YORK... 


A CAR IS A FAMILY AFFAIR... | 
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“=——"s Dad may use the car in business, but evenings and week-ends it’s as 
much a part of the family’s “design for living” as their evening newspaper. 


In the New York market, where there is such an enormous concentration of 
cars per family . . . here where the potential sale of new cars and replace- 
ments is so vastly greater ... here there is ONLY ONE WAY to reach a 
huge group of these people at that strategic time when they are at home, 
relaxing with their evening paper. That way is through the columns of THE 
EVENING JOURNAL ... the habitual choice of 43 out of every 100 
metropolitan New Yorkers who buy any evening newspaper. 


You who produce and market automobiles . . . gasoline and oil . . . tires . . 
accessories ... trailers . . . should tell your sales story to THE JOURNAL 
PART OF NEW YORK ... the 650,000 families whose members are daily 
readers of THE EVENING JOURNAL, for 40 years AMERICA’S 
LARGEST EVENING CIRCULATION. 


NEW YORK EVENING JOURNAL 





Nationally represented by HEARST 
RopNEyY E. BooNE, GENERAL MANAGER 


INTERNATIONAL ADVERTISING 


The Journal Part of New York 


That vital-to-volume group of 
New Yorkers who spend 
$30,000,000 for new cars; nearly 
$4,000,000 for tires and acces- 
sories; $10,000,000 at filling sta- 
tions ... and who prefer THE 
EVENING JOURNAL for its 
FAMILY APPEAL; its progres- 
sive news reporting; its profusion 
of news photos; its 52 selected 
features. 

For the year ended Sept. 30, 1936 
the average gaily net-paid circu- 
lation gf The Evening Journal 
was in excess of 


650,000 


SERVICE 
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CLEVELAND.—tThe first safety 


educational highway in America, 
sponsored and dedicated by the 
Ohio state safety council on Oct. 
12, is located along a one-mile 
stretch of heavily-traveled Route 
8 outside Canton, according to 
council officials. It serves to in- 
form the Ohio driving public in 
safety matters, while permanently 
improving a portion of the state 
highway system. 

The highway has a good road 
surface, with white lines forming 
lanes for slow and fast traffic. It 
is flanked on either side by 14 neat 
roadway signs bearing concise 
safety messages. Night and day 
the highway is patroled by spe- 
cially assigned members of the 
Ohio highway patrol. 

Lights Made Safer 

Adequate visibility is provided 
at night by sodium safety light- 
ing which gives a soft golden 
light, easy on motorists’ eyes. 

The council’s program includes 
work in six fields—statistical, pub- 
lic education, school and child 
safety, engineering, legislation, 
and law enforcement. It enlists 
the help of all public-spirited 
citizens and groups within the 
commonwealth, directs their ef- 
forts toward the common goal and 
crusades for repair of faulty cars, 
for safe high-speed roads, for good 
seeing and for careful driving. 

Policies of the council in its 
comprehensive program for a 
safer Ohio are determined in the 
first instance by four policy com- 
mittees on roads, seeing, driving 
and cars. 

The committee on roads, headed 
by Judge Lee E. Skeel, of the 
common pleas court, Cleveland, 
directs its attention toward safe 
road surfaces, removal of danger- 
ous curves, reconstruction of un- 
safe bridges, elimination of grade 
crossings, etc. Judge Skeel is 
assisted by ten business and pub- 
lic officials including John J. 
Jaster jr., director of Ohio high- 
ways. 

“Committee on Seeing” 

The committee on seeing, whose 
chairman is Prof. F. C. Caldwell, 
of Ohio state university’s depart- 
ment of electrical engineering, 
concerns itself with the lighting 
of highways, more visible and 
readable traffic signs, eyes, auto- 
mobile headlights, and traffic 
lights. Professor Caldwell has 13 
assistants, including Harry Neal, 


NICKELGRAMS 
20A—$—= 


New cars for 1937 will gleam 
brighter than ever with chrom- 
ium plating on radiator grilles, 
big disc wheels and lamp 
bodies; and with long chromium- 
plated steel moldings on body 
sides and running board edges. 
According to specifications es- 
tablished recently by the Amer- 
ican Electro-Platers’ Society 
and the American Society 
for Testing Materials, the lust- 
rous beauty and permanence of 
chromium plate depend largely 
upon the quality of the base 
coating of Nickel which is de- 
posited on sheet metal or die 
casting surfaces before the 
chrome finish is applied. Most 
manufacturers now specify an 
average thickness of about 0.001 
inch of plated coatings to assure 
lasting life and brilliance. 


THE 
INTERNATIONAL 
NICKEL COMPANY 

INC. 


NEW YORK, N. Y. 
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Ohio’ S Safety I Educational Highway’ Aids Driver 


Model One Mile Stretch 
Has All Safety Devices 


of the Ohio department of high- 
ways. 

The committee on driving, di- 
rected by Senator Frank E. Whit- 
temore, president of the Ohio 
State Automobile Assn., works 
toward the elimination of unfit 
drivers, and concerns itself with 
safety habits, safety education, 
traffic regulations, etc. Nineteen 
prominent Buckeye citizens, in- 
cluding Col. Lynn Black, superin- 
tendent of the Ohio state highway 
patrol, assist Senator Whitte- 
more. 

Study Cars, Too 

The committee on cars, whose 
chairman is Frank J. Santry of 
the Nash Cincinnati Motors Co., 
concerns itself with the manu- 
facture of safe cars, the use of 
safety accessories, compulsory in- 
spection of vehicles and testing 
of brakes, etc. He is assisted by 
14 business officials and G. M. 
Anderson, assistant director of 
highways for Ohio. 

Work of the council in the state- 
wide safety highway drive is di- 
vided among divisions on re- 
search, public information, law 
adoption and enforcement di- 
visions. These endeavor to in- 
vestigate, report and legislate 
policies of the council. 

The division of research in- 
vestigates matters referred to it 
from the four committees. The 
division of public information 
keeps the Ohio public informed 
as to progress of the Ohio safety 
drive; prepares safety posters, 
signs, car instruction books, and 
school lessons; arranges for ex- 
hibitions, radio speeches, etc. The 
division of law adoption and en- 
forcement concerns itself with the 
preparation and presentation of 
legislation, with uniform drivers’ 
tests, and the co-operation of en- 
forcement officers. 


U. S. Car Owners 
Paying Millions 
For Auto Levies 


NEW YORK. - -- — ‘The collective 
pocketbooks of 26,000,000 U. S. 
motorists was relieved of $254,- 
992,508 in the first nine months of 
1936 by nine federal taxes imposed 
on automotive products, the 
American Petroleum Industries 
Committee disclosed here recently. 
This was an increase of 10.9 per 
cent over the cost to motorists 
of these same levies for the like 
period-of 1935, when collections 
totalled $229,859,060. 

The most expensive of the nine 
federal levies aimed at motorists 
again was the duplicating federal 
tax on gasoline. This impost alone 
cost motorists $135,832,192, or 53.2 
per cent of the total federal auto- 
motive tax bill. Federal gasoline 
tax collections exceed those for 
the first nine months last year by 
$12,324,826, or 10 per cent. The 
increase in the gasoline tax ac- 
counts for 49.1 per cent of the 
total tax cost gain for all federal 
levies. 

Substantial increases also were 
noted in the total cost of the 
taxes on automobiles, trucks, tires, 
and inner tubes. Only two of the 
items showed declines. 


‘Call of the Road’ Is 


Key to Hartford Show 
HARTFORD, Conn.—A rustic 
New England background for a 
special display of touring cars 
and house trailers will be a deco- 
rative feature of the 30th annual 
Hartford automobile show under 
auspices of the Automobile Deal- 
ers’ Assn. in the State Armory 
here Nov. 28 to Dec. 5. A number 
of representative trailer makes 
have already been entered. 
The show is under direction of 
Arthur Fifoot, seeretary of the 
association. 





THE FIRST SAFETY EDUCATIONAL highway in America, this road has been officially dedicated 
by the Ohio State Safety Council. It is a one-mile stretch. All safety features have been incorporated 


and roadside signs bear safety messages. 


IMPROVED VISIBILITY at night features this one-mile stretch of road dedicated this week in the 
interest of safety by the Ohio State Safety Council. 


Seek Pa. Amendment to 
Stop Road F und Misuse 


HARRISBURG, Pa. (UTPS).— 
The ways and means committee 
of the Pennsylvania Motor Fed- 
eration are considering a state 
constitution amendment to pro- 
hibit transfer of state motor funds 
for any other purpose than build- 
ing and maintaining of highways. 
Speaking to members of the com- 
mittee and representatives from 
all AAA units in Pennsylvania, S. 
Edward Gable, president of the 
federation, said the state should 
follow the action taken by Maine, 
where last month a diversion of 
highway funds was declared il- 
legal through passage of a ref- 
erendum forbidding the practice. 

“One of the prime objectives of 
the federation will be to promote 


Propose 50% Cut 
In Auto Plates 


RICHMOND, Va. (UTPS).—A 
proposal that the city license on 
automobiles be cut 50 per cent, re- 
ducing the minimum from $6 to 
$3, was before the city council 
recently for consideration. 

Introduced at the request of the 
Travelers’ Protective Assn., the 
measure would reduee the rate 
charged on private cars from 20 
cents per 100 pounds to 10 cents 
per hundred. 

Its passage would cut city reve- 
nues from private automobile li- 
censes which amount to $135,957, 
so far this year, to approximately 
half that amount, a point which 
will be given serious consideration 
by the committee. 


the enactment of such a consti- 
tutional amendment in this state,” 
Gable said. “At our annual meet- 
ing in Reading recently, the fed- 
eration decided to investigate pos- 
sibilities of a constitutional 
amendment stopping misuse of 
motor taxes in Pennsylvania. We 
believe motorists and the general 
public are sufficiently aware of 
the misuse of motor funds today 
to warrant submission of the 
question te the voters. 
“Enactment of such an amend- 
ment, will silence the outcries of 
those interests who make the 
motorist responsible for obliga- 
tions that belong to the states 
population as a whole.” 


Montreal Opens 
Eastern Canada 
Parade Nov. 21 


MONTREAL.—This city’s “Na- 
tional Motor Show of Eastern 
Canada,” oldest and largest an- 
nual exhibition of automobile 
products in the dominion, will 
open doors on the third and 
fourth floors of the Sun Life 
Bldg. Nov. 21 and run through 
Nov. 28. 

Space is sold directly to manu- 
facturers, rather than distribu- 
tors, though the exhibition is 
sponsored by the Montreal Auto- 
mobile Trade Assn., Ltd. Adelstan 
Levesque, general manager of the 
association, is in charge. 

Newcomer among the exhibits 
this year will be the Covered 
Wagon touring trailer. 


SRL alia a eet LAOTIAN Ae! i i, 
CUT DELIVERY COSTS 


Increase |Your Profits! 


MONARCH TOW BARS 


The Safe, Economical Way to Deliver 


Your Cars .. 


Thousands of dealers are cutting their delivery costs in half by 
These sturdy COST-CUTTERS are 


using Monarch Tow Bars. 


manufactured with alf-steel castings, accurately machined. They 
strength and perfect alignment. INVESTIGATE 


WIRE, WRITE 
or PHONE 
for iitesgtuce, 
es 
eicome 


tion. 


MONARCH TOW BAR COMPANY 


Division of John P. Fleming Driveaway System 


12801 Kercheval 


DETROIT 


MUrray 9577 
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'§ ON THE BRAIN 


paper, for example, can “exterminate the bugs”; 


We all know dozens of individuals who won’t con- 
sider “this make of car” “that make of car” 
because there are “bugs in the transmission,” “bugs 


in the rear end,” or “bugs in the body.” 


Of course you know, and I know, that the “bugs 
aren’t in the cars—they’re really “bugs on the 
brain”; they’re prejudices that have developed 


° 


” 


from hearsay or some unfortunate incident in the 
dim past. But, no matter how the prejudices de- 
velop, it’s a tough job for you to overcome them 
through your advertising or your salesmen. A 


third party though, a disinterested party—a news- 


can break down the prejudices and give its readers 
an honest, unbiased picture of the merits of 
your car. 

The Chicago American has done this—for your 
car and for other cars. It has published honest, 
straight-from-the-shoulder test stories that have 
driven the bugs from the brains of its readers. 
That’s 


evening circulation in this market, has one of the 


why the Chicago American, with the largest 
most sellable, “bug-free” audiences in the world. 
Use the American, the ‘paper that has meshed the 
gears of its editorial columns with your sales 
problems to provide real “pick-up” for your ad- 


vertising. 


CHICAGO AMERICAN 


-+-a good newspaper 


National Representatives: Hearst International Advertising Service. Rodney E. Boone, General Manager 
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BIGGER CAR 
BETTER VALUE 
REATER ECONOMY | 


Exactly What America Wants 


HENEVER and wherever you get an im- 
W... viewpoint, you will hear this opinion 
expressed— ‘‘Pontiac again has hit the nail squarely 
on the head.” Think it over and you will find no 
room for argument, Pontiac’s 1937 line is ‘made to 
order’ for the 1937 market! 

The average motorist today wants a bigger, 
finer car. He is ready again to enjoy without reser- 
vation the topmost comfort and luxury. But with 
this renewed desire to own the best, he retains a 
feeling of caution. He is watching prices, matching 
economy records, checking up on values. 

And here’s what this educated buyer finds when 
he turns to Pontiac. The new six and eight are 
bigger than ever—5 full inches bigger. Exterior 
and interior beauty have no parallels in the indus- 
try. The new Knee-Action (of exactly the type 
used on expensive cars), the improved center-point 
steering, and added weight give a ride that can’t be 
topped. New Unisteel Bodies by Fisher plus 
Pontiac’s famous triple-sealed hydraulic brakes 
provide the last word in safety. Trunk space is 
larger by 50 per cent. Power and acceleration have 


been stepped up again. But the prices on these big, 


Silver Streaked beauties make Pontiac an even 


better value than before. And economy is 10 per 
cent greater than that of last year’s Pontiac— 
official economy champion of its price-class! 
Such accurate forecasting of buying trends has 
increased Pontiac’s sales and dealers’ profits for 
two successive years. There is every reason to 
expect even greater results this year. Because 
everything points to Pontiac as America’s finest 
low-priced car, and that’s exactly what America 


wants for 1937! 


PROTECTED TERRITORY AND 
LARGER SLIDING SCALE DISCOUNTS 


Pontiac’s recently announced new policies of terri- 
torial protection against cross-selling and of larger 
sliding scale discounts, are additional reasons why 
the Pontiac franchise should appeal to dealers in 
now open territory. If you are interested in the 
Pontiac franchise, write personally to C. P. 
Simpson, Vice-President and General Sales Man- 
ager, Pontiac Motor Company, Pontiac, Michigan, 
and your inquiry will be treated as confidential. 
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Safety, Taxes, Roads Up Before AAA Nov. 20-21 





Prominent Leaders Will 


Talk at Detroit Meeting 


WASHINGTON. — Highway] noon of the first day of the con- 


diversion of motor tax/ vention—Friday, Nov. 20—will be 


safety, 
funds, provision for adequate/ given over to business sessions, at 
highways, abolition of federal} which reports of officers and com- 


automotive taxes and improve- 
ment of travel facilities will fea- 
ture the program of the 34th an- 
nual convention of the AAA to be 
held at Detroit, Nov. 20-21, it was 
announced here this week. 

“With the national congress and 
44 state legislatures meeting early 
next year,” an AAA statement 
said in announcing date of its an- 
nual meeting, “the representatives 
of organized motorists, meeting 
in the home state of the automo- 
tive industry, have a splendid op- 
portunity to develop a construc- 
tive and far-reaching program 
dealing with these and other vital 
matters in the field of motor 
transport.” 


Hoffman to Speak 

Roster of speakers, as yet far 
from complete, will be particular- 
ly featured by outstanding men in 
the automotive industry and the 
field of highway safety, including 
Paul G. Hoffman, president of 
Studebaker Corp. and chairman 
of the safety traffic committee of 
the AMA; H. G. Weaver, manager 
of the consumers research de- 
partment of the General Motors 
Corp.; and W. B. Bachman, direc- 
tor of membership, Automobile 
Club of Michigan, all of whom 
are scheduled to address the con- 
vention’s business or luncheon 
sessions. Names of banquet 
speakers have not yet been an- 
nounced. 

Both the morning and after- 


mittees will be presented; national 
officers, president, vice-presidents, 
secretary and treasurer, will be 
elected and matters of policy de- 
termined. Thos. P. Henry of 
Detroit, Mich., who is concluding 
his 13th successive term as presi- 
dent of the national motoring 
body, will preside. The banquet 
will be held Friday night follow- 
ing the business sessions. Satur- 
day, Nov. 21, will be given over to 
executive sessions of the AAA 
board of directors, particularly 
for the purpose of electing mem- 
bers of the executive committee. 


Commenting on the forthcoming 
AAA convention, Henry said: 


“Growth of the motor club 
movement during the past year 
has closely paralleled the tre- 
mendous strides made by the 
automotive industry. Our gains 
during the first three quarters of 
this year have been more than 
twice as great as those registered 
in 1935. To my mind this parallel 
is one more indication of the 
close relationship between the in- 
dustry and the users and their 
many common objectives. 


Responsibility on Clubs | 

“In these days, when thought 
begins to turn on the ultimate 
absorption point of car owner- 
ship, a greater share of responsi- 
bility falls upon the motor clubs, 
for their efforts in the direction 
of greater safety, reduced tax 
costs and better highways in- 


DURING THE 
AUTOMOBILE SHOW 
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STAY AT THE ROOSEVELT 


The Roosevelt has always been a favorite with 





executives in the automobile industry. Itsloca- 
tion is most convenient, only two blocks from 
Grand Central Palace. Private passageway 
from Grand Central Terminal to the lobby. 


GUY LOMBARDO and his Royal Canadians, 
in the Grill for dinner and supper dancing. 


Daily rates from $4.00 


wD 
Th ROOSEVELT 


MADISON AVENUE AT 45TH STREET, NEW YORK 


Bernam G. Hines, Managing Director 





THE LONG MANUFACTURING CO. is building this new plant in Detroit to take care of increased 
business and to consolidate all its facilities. Long is a division of the Borg-Warner Corp. 





evitably will have an important 
bearing upon the future develop- 
ment of the automotive industry. 

“There is no question that to- 
day is indeed a critical time in 
the history of motor transport. 
From many standpoints we are 
at the crossroads and our future 
policies and programs with re- 
spect to all these matters—safety, 
taxes and roads—must be plotted 
with care. With a busy legisla- 
tive year ahead, our program 
must be planned now in order to 
take full advantage of the oppor- 
tunity for passage of constructive 
measures and to resist at all 
times every attempt to foist harsh 
and unduly restrictive measures 
upon the motoring public.” 


Official Urges 
Enforcement of 


Highway Rules 


WASHINGTON.— Thomas H. 
MacDonald, chief of the federal 
bureau of public roads, this week 
made a renewed plea to traffic 
and road officials to enforce regu- 
lations of proved value which 
have already been widely adopted. 
With this done, he said, death on 
the highways would not be so 
constant a menace. 

MacDonald pointed out that al- 
though 39 states have adopted the 
National Conference on Street 
and Highway Safety code in part, 
only a third of the states are in 
reasonably close agreement with 
the code. Licensing of drivers 
only after thorough examination 
is recognized by all traffic au- 
thorities as essential for accident 
prevention, yet, he said, only 19 
states have the standard licensing 
system provided by the uniform 
vehicle code. 

This code provides a strong 
central state organization to con- 
trol issuance of drivers’ licenses 
and also the machinery for fol- 
lowing up repeated violations of 
law and for revoking licenses. 
The latter has been found highly 
effective where the policy has 
been enforced vigorously, the 
federal official declared. 

“Rigid enforcement of laws is 
admitted to be necessary,” said 
MacDonald, “yet the bureau of 
public roads has found by check- 
ing several hundred thousand 
drivers that half of the drivers 
do not fully observe stop signs; 
7 per cent drive to the left of the 
center line; nearly 4 per cent 
pass other vehicles on hills and 
1.5 per cent pass other vehicles on 
curves. Not more than 20 states 
have a highway patrol of even 
reasonably adequate character.” 





Fisk Output Up 


CHICOPEE FALLS, Mass. — Fisk 
Rubber Corp. is maintaining a good 
production level on tires, without 
the usual autumn drop, according 
to Col. Charles E. Speaks, president. 
The schedule now calls for about 
8,000 tires a day, as compared with 
6,000 last June. A _ second small 
order of 100,000 tires was recently 
received from Sears, Roebuck & Co., 
and negotiations are proceeding for 
larger orders. 





Conn. Governor Defends 
Car Inspection Program 


HARTFORD, Conn. — Connecti- 
cut’s compulsory car inspection 
program, attacked in a _ recent 
political address by Arthur M. 
Brown, Republican nominee for 
the governorship, was vigorously 
defended by Governor Wilbur L. 
Cross in a radio broadcast Oct. 
20. The inspection program thus 
becomes an issue in the state 
compaign. 


Governor Cross declared it “un- 
fortunate that any detail of this 
endeavor to lessen automobile ac- 
cidents should be brought into the 
realm of politics.” He said that 
despite an increase of 32,800 motor 
vehicles over the number on the 
road a year ago, no proportionate 
increase in the number of acci- 
dents has occurred, because of 
“the policies of an able and alert 
commissioner of motor vehicles.” 


The governor declared that all 
organizations concerned with 
highway safety have been im- 
pressed by the necessity of period- 
ically inspecting motor vehicles, 
and that semi-annual tests like 
those being conducted in Connecti- 
cut have been recommended by 
the National Safety Congress. 


“When I drive out on the road,” 
he said, “I like to feel reasonably 
certain that the mechanical equip- 
ment of the cars that meet or 
pass me is in proper condition. It 
is not a question of politics. It is 


Long Unites Two 
Detroit Plants 


DETROIT.— The Long Manu- 
facturing Division of Borg- 
Warner Corp. has consolidated all 
its automotive clutch and radiator 
manufacturing activities here in 
its plant at Dequindre and Hal- 





a@ question of safety, which ought 
to interest Republicans as well as 
Democrats. So far as I can see, 
God gives no special protection to 
Republicans, either on the road or 
elsewhere.” 


Since Brown made his critical 
statement, he has been castigated 
editorially by newspapers support- 
ing his own party, and numerous 
“letters to the editor” have se- 
verely rebuked his stand. The 
Connecticut Automotive Trades 
Assn., state dealer and repairer 
organization, is on record almost 
unanimously in favor of the pres- 
ent inspection set-up. 











































A. FINE THIRTY 
STORY HOTEL 


in the 


Grand Central Zone 
Opposite The Weldorf-Astorie 


Single $4 - - - Double $6 


Featuring two-room suites 
from $8 daily 





Special monthly and 
yearly rates 


Furnished or Unfurnished 


leck Sts., according to a company 
announcement. 


Since 1912, Long radiators have 
been made at its East Grand 
Blvd. plant. With extensive addi- 
tions now completed at the De- 
quindre St. location, all produc- 
tion is now under one roof. 


A new addition, 128 feet wide 
and 700 feet long, has been added 
to the clutch factory, providing a 
plant 256 feet wide and 700 feet 
long. Centralizing operations 
gives a total of 236,000 square feet. 


Advantages obtained include in- 
creased production and greater 
efficiency in manufacture. With 
both clutch and radiator activi- 
ties under one roof, much new 
equipment has been installed, 
providing for a “streamlined” 
method of manufacture from the 
receiving department through 
production lines to the shipping 
department. Facilities now pro- 
vide for 3,600 radiators and 12,000 
clutches per day. 


Serving Pantries, Electric 
Refrigeration 


Air-cooled Restaurant and 
Duplex Cocktail Lounge 


HOTEL ever 


125 EAST 50th ST, 


WM. A. BUESCHER, Manager 


NEW YORK 











WASHINGTON. — An _ increase 
of 61 per cent for September of 
this year as compared with Sep- 
tember, 1935, and an increase of 
72 per cent compared with Sep- 
tember, 1934, is shown in the 
dollar volume of retail financing 
of new passenger automobiles, ac- 
cording to preliminary estimates 
made by the Department of Com- 
merce. AS compared with 
August, 1936, there was a decrease 
of 10 per cent. 

Aggregate volume for the first 
nine months of this year was 59 
per cent above the first nine 
months of 1935 and 85 per cent 
higher than for the corresponding 
period of 1934. 

Percentages are based on daily 
average figures with each business 
day of the week weighted accord- 
ing to the relative volume of 
business as determined by ex- 
perience in the trade, it is stated. 
Comparisons of September, 1936, 
with the same month of previous 
years and the percentage changes 
from August to September in past 
years are shown below: 


September, 1936, Was: 
60.6% higher than September, 1935 
71.5% higher than September, 1934 
88.8% higher than September, 1933 

267.4% higher than September, 1932 
103.6% higher than September, 1931 
51.7% higher than September, 1930 
17.8% lower than September, 1929 


August-September Changes 

September, 1936 
September, 1935 
September, 1934 
September, 1933 
September, 1932 
September, 1931 
September, 1930 
September, 1929 

Estimates are based upon fig- 
ures reported to the Bureau of 
the Census by a sample group of 
large finance companies that have 
been in continuous operation 
since 1929. The dollar volume of 
these organizations represents 
over three-fourths of the automo- 
bile finance business written by 
all finance companies reporting to 
the bureau, it is stated. 


Finds Business 
Much Improved 
In West Canada 


WALKERVILLE, Ont.—After a 
five-weeks’ trip through Western 
Canada, M. S. Brooks, general 
manager of the Studebaker Corp. 
of Canada, Ltd., expressed his con- 
fidence in a continued upturn for 
business during 1937. 

During his trip Brooks visited 
Studebaker distributors and deal- 
ers in every principal city from 
Fort William to Vancouver and, 
without exception, he found busi- 
mess proceeding at a brisk clip. 

In commenting on this trip, 
Brooks stated: “I was very much 
impressed with the great addi- 
tional evidence of increased busi- 
ness activity which I found in 
the west on this recent trip. The 
improvement was very manifest 
in comparison to the general at- 
titude prevailing on the occasion 
of my prior trip last January. 

“Retail activity has improved 
considerably, collections are defi- 
nitely up, and, of course, the 
greatly increased dollar value of 
the grain crop has been a power- 
ful influence in the acceleration 
of purehasing.” 


Toledo’s Presentation 


Of New Models Nov. 13 

TOLEDO.—Toledo’s automobile 
show opens Nov. 13 in the Civic 
Auditorium and Convention Hall 
and will run through Nov. 19. 

B. L. Broadwell is the manager 
for the Toledo Automotive Trades 
Assn. 
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Retail Finance Dollar Volume Well Above 1935 
September 61% Over Last | 


Year; Down from August 


Oneida’s Free Exhibition 


Of New Models Dec. 1-6 


ONEIDA, N. Y.—With a dinner 
and dance the Oneida automobile 
dealers will open their ninth an- 
nual free exhibition of new pas- 
senger cars and trucks in the 
State Armory, Dec. 1. The show 
will run six days and will include 
40 makes of vehicles. 

Covered Wagon trailers will be 
featured in one of the exhibits. 
Basement of the building will be 
given over to a display of radios, 
boats, heating units, accessories 
and lubricants by more than a 
score of local distributors of these 
products. Grant L,. Loring is 
show manager, 


Clarkson A. Collins, 
Jr., Gen’! Sales Mer., 
The Rumford Com- 
pany, Rumford, R. I. 


TO 


BASED ON RECORDS OF 200 





‘ Weather Bureau. 


J. William Atherton, 
President of Atherton & 
Currier, Inc., Advertising 
Agency, New York City. 


Many of the lead- | 


ing motor car 
manufacturers 
have experienced 
the “outstanding 
results” produced 
by Monitor adver- 
tising. May we 
“show you”’? 
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THIS UNUSUAL MAP is designed to show motorists when to 
prepare their cars for winter. It was prepared by the Socony-Vacuum 
| Oil Co. and is based on 20 years of records kept by the United States 


Kansas City Show 
Will Run 9 Days 


KANSAS CITY, M Mo.—Doors will 
swing open on the 3list Kansas 
City automobile show, Saturday 
evening, Nov. 21, in the new mu- 
nicipal auditorium. Space reser- 
vations indicate the largest auto- 
motive exposition ever held in 
this section. 

The show this year is making 
a play for attendance from the 
surrounding trading area. With 
any success, this campaign should 
set some new records for admis- 
sions, House trailers will be in- 
cluded in the exhibits for the first 
time. 

The exhibition will continue for 
nine days and nights, including 
two week-ends. It is under man- 
agement of C. M. Woodward, sec- 
retary of the Kansas City Motor 
Car Dealers’ Assn. 
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the An Dimension 


The News of Automotive Advertising 


By 


GERRY SCHURMAN 


British Product-American Style 


The reputation American 


automobiles enjoy in Great 


Britain is reflected in advertisements for British-made 
cars currently appearing in the British press, says a re- 
port to the Commerce Department from Trade Commis- 
sioner E. B. Lawson, London. 

A display advertisement in one of the largest London 
dailies carried a caption in bold print “American Perform- 
ance in a British Twelve.” The copy was composed to 


emphasize the excellent perform-®—— 


ance of the car, and apparently 
the advertising message developed 
from a comment of the manager 
of a British company importing 
American cars who is alleged to 
have stated that American per- 
formance had been achieved in a 
British car of only 12 horse- 
power, the report states. 

The emphatic reference in the 
copy to American performance 
and the inferred high praise and 
compliment to American cars 
which it contains is most unusual 
in British car advertising, the re- 
port points out. It is believed to 
be the first time that an effort to 
sell British cars, chiefly on the 
grounds that they offer American 
car performance, has been made. 

This is viewed as an especially 
interesting development, coming 
as it does at this time when a 
strong effort is being made by 
British manufacturers as a whole 
to encourage the purchase of 
British cars on a_ sentimental 
basis and the papers are conduct- 
ing a “Buy British” campaign, 
the trade commissioner reported. 


Million Dollar Bid 


The total expenditures for car 
and truck advertising in farm 





8:00 p.m., over a coast to coast 
NEC network of 26 stations. The 
band will be on the air every 
Sunday thereafter for the dura- 
tion of the series. Armco is said 
to be the first raw materials pro- 
ducer to advertise its products in 
national magazines and the first 
to use the air. 


Notes 

Expansion of the publicity and 
promotional staff of Brooke, 
Smith & French, Inc., includes the 
appointment of William C. Hunt 
as a staff member. For the past 
four years Hunt has been con- 
nected with Campbell-Ewald and 
D. P. Brother in publicity and 
sales promotional capacities. 
Hunt has neld executive posi- 
tions with the Detroit Free Press, 
the New York American and the 
International News Service. New 
York. He has also been con- 
nected with Hudson, Packard and 
Chrysler. Hunt was the origi- 
nator of the National Truck 
Operating Efficiency test during 
the war, the purpose of which 
was to conserve the nation’s sup- 
ply of gasoline, and he was one 
of the men who drove to the sea- 
board from Detroit with the first 


ADVERTISING EXPENDITURES IN 41 FARM PAPERS 
FIRST NINE MONTHS, 1936 


Chevrolet . 
Chrysler 

Dodge 

EE kes ae 
General Motors Truck 
Hudson-Terraplane 
International Truck 
Nash-LaFayette 
Plymouth 

Reo 

Studebaker 
Willys-Overland 


$599,073.92 


papers exceeds $1,000,000 for the 
first nine months, conclusive evi- | 
dence that leading manufacturers 
are making a definite bid for sales 
in this market, according to 
Gordon S. Broholm, of the Mid- 
west Farm Paper unit. 


Armco Returns 


Manufacturers, distributors and 
dealers who merchandise products 
made of Armco metals are mak- 
ing plans to capitalize on the new 
fall and winter series of band 
broadcasts to be sponsored by the 
American Rolling Mill Co. The 
Armco band and the “Ironmaster” 


12,321.00 
188,511.77 


13,050.00 





will return to the air Nov. 28, at 


Total 
$ 13,050.00 
205,099.18 
14,476.00 
173,171.11 
270,195.00 
32,188.02 
42,594.50 
68,254.82 
12,321.00 
188,511.77 
9,683.60 
13,050.00 
112.00 


196.00 


112.00 


$443,633.08 


$1,042,707.00 


American fleet of motor trucks to 
be sent overseas....The Perfect 
Circle piston ring account has 
been placed with Henri, Hurst & 
McDonald, Chicago. Magazines, 
farm papers and trade papers will 
be used in an expanded campaign. 


| New Haven Announces 


6-Day Annual Display 
NEW HAVEN, Conn.—New car, 
truck and house trailer models 
will be displayed by New Haven 
dealers in their annual show, Nov. 
16 to 21, in the State Armory. 
Nathan Goldman, president of 
the dealers’ association, is man- 
aging the show. 








LIVE CAMEL “STOOGES” for printed poster. 
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This stunt was 


designed to give spot application to a nationally emphasized adver- 
tising theme by Pelton Motor Co., Dodge dealer of Los Angeles. The 
problem of making the walking economy illustration into a talking 
one was solved by making the balloon into a placard the point of 
which, as seen in the accompanying illustration, is held, every so 


often, into the camel’s mouth. 


One Out of Five Drivers 
Speed, Survey Indicates 


SACRAMENTO, Calif.—The av- 
erage motorist is not a speeder. 
According to Ray Ingels, state 
director of motor vehicles, only 
one out of every five persons is 
guilty of driving his or her auto- 
mobile faster than 50 miles an 
hour. 


The basis for Ingels’ statement 
is a California traffic survey pre- 
pared by Victor E. Killick, chief 
of the bureau of statistics. With 
electrical instruments for observ- 
ing traffic in the 42 most popu- 


Trott’s Dream 
Of Millions 
Floats Away 


DENVER.—A two-to-one de- 
cision by the United States cir- 
cuit court of appeals during the 
week blasted Rolland Trott’s 
dream of millions. Trott, a Den- 
ver inventor, sued the Chrysler 
Corp., alleging that its “floating 
power” feature is an infringe- 
ment upon patents previously 
taken out by him on _ engine 
mountings. United States Dis- 
trict Judge J. Foster Symes ruled 
against him. This week the cir- 
cuit court of appeals upheld Judge 
Symes’ decision, deciding that 
Chrysler, in the “floating power” 
feature, had taken nothing from 
Trott’s ideas. 

Judge George T. McDermott 
wrote the circuit court opinion 
in which Judge Samuel Bratton 
concurred. Judge Orie L. Phil- 
lips of Denver dissented. 

If Trott had won the case, the 
damages to which he would have 
been entitled would have run into 
many millions. He is still en- 
titled to appeal to the United 
States supreme court. 





lous counties of the state, high- 
way patrolmen checked the speeds 
of 60,000 vehicles during an 18- 
day period. 

This survey, Ingels says, ex- 
ploded many previous conceptions 
of highway behavior and traffic 
control. The fastest driver noted 
was a young woman driving at 87 
miles an hour. The _ greatest 
amount of speeding was found, 
not on the long straight stretches 
of road in light traffic areas, as 
might be expected, but in con- 
gested traffic close to cities. 

Roads have characteristic times 
at which high speeds will be noted, 
the survey also determined. Some 
roads have speed periods only at 
night, some in early morning, 
some on week days and some on 
Sunday afternoon. 

The greatest hazard was found 
during late afternoon and early 
evening, when office workers are 
hurrying home after the day’s 
work. 

The most important traffic fac- 
tor discovered, and one of inter- 
est to every dealer and manu- 
facturer, according to Ingels, is 
the fact that the general rate of 
travel is increasing rapidly. 

“In a similar survey made in 
1934,” Ingels said, “the model class 
of drivers was found to be the 
group traveling between 35 and 
40 miles an hour. In the present 
survey that class has advanced 
to 40 and 45 miles an hour.” 


Rochester Dealers Set 


29th Show For Nov. 21 


ROCHESTER, N. Y.—Since 1907 
Rochester automobile dealers 
have joined in an annual exhibi- 
tion of their wares. The 29th an- 
nual show of the association will 
be Nov. 21 to 28 at Edgerton Park 
and will include new house trailer 
models as well as passenger cars, 
trucks and accessories. 

The show is being managed by 
E. C. Schoen. 


Dependable Performance 


BORG & BECK 
CLUTCHES 


DIVISION OF BORG-WARNER CORPORATION 





Decline Shown 


In Death Toll 
Of Accidents 


WASHINGTON.—A decline in 
the number of automobile fatali- 
| ties during the first 42 weeks of 
this year, as compared with the 
corresponding period of 1935, is 
reported by the U. S. Bureau of 
the Census. The figures are, re- 
spectively, 7,089 and 7,439. 


Also, fatalities for the week 
ending Oct. 16, this year, were 
194, which is a substantial reduc- 
tion under the total of 247 deaths 
reported for the same period a 
year ago. No fatalities as a re- 
sult of automobile accidents oc- 
curring within the city limits were 
reported in 82 cities for the week 
ending Oct. 16, 1936. 


The bureau’s report shows fur- 
ther that 70 cities had fewer mo- 
tor fatalities as a result of acci- 
dents within city limits during 
the first 42 weeks of this year 
than were listed for the corre- 
sponding 1935 period; 52 reported 
increased fatalities; and 10 had 
the same number of deaths this 
year as in 1935. 


Records of certain large cities 
during the first 42 weeks of this 
year, together with comparative 
totals for the corresponding 1935 
period follow: Chicago 526, com- 
pared with 580; Cleveland 155, 
compared with 171; Detroit 225, 
compared with 209; Los Angeles 
332, compared with 355; New York 
676, compared with 818; Philadel- 
phia 206, compared with 179; 
Pittsburgh 100, compared with 96; 
St. Louis 100, compared with 154. 


Omaha Presenting 


All Travel Modes 


OMAHA. — Airplane, railway, 
cross-country bus and house 
trailer exhibits will be features of 
the Omaha Automobile show and 
Transportation Exposition in Ax- 
Sar-Ben Coliseum Novy, 11 through 
15. 


Anson Weeks and his orchestra 
are being brought from Chicago 
for entertainment and there will 
be a show of furs by models. 
Cream and blue is the predomi- 
nant color scheme. 


The show is jointly sponsored 
by the Omaha World-Herald, 
daily newspaper, and the Omaha 
Automobile Trades Assn. and is 
under direction of T. W. Summers. 


Exhibits will include Chevrolet, 
Ford, Dodge cars and trucks, Pon- 
tiac, Oldsmobile, Cadillac, La 
Salle, Buick, Nash and LaFayette, 
Chrysler, Packard, Lincoln- 
Zephyr, Hudson and Terraplane, 
Studebaker, De Soto, Plymouth, 
Willys and Graham. 


‘Trailer Village’ 
In Portland Show 


PORTLAND, Ore.—There will 
be a “trailer village” at this 
year’s Northwest Automobile 
Show in the Pacific International 
Livestock Exposition buildings, 
Nov. 22-29. A wing of 12,000 
square feet will be given over to 
house trailers and related dis- 
plays. 

The show is jointly sponsored 
by the Oregonian, Portland daily, 
and the Automobile Dealers’ 
Assn., of which James H. Cassell 
is secretary and show manager. 


Carboloy Publishes 


New Grinding Manual 


DETROIT.—Carboloy Co., Inc., 
manufacturer of Carboloy ce- 
mented carbide tools, dies and 
wheel dressers, has published a 
grinding manual showing the 
latest technique for rapid, eco- 
nomical grinding of Carboloy 
tools. 

The technique described is the 
one announced and demonstrated 
in several cities in the eastern 
and mid-western metal working 
areas this spring and early 
summer. 
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Black Still Most Popular Color, Paris Proves 


Few Cars of Aerodynamic 


Type at French Exhibit 


WILMINGTON, Del. — Exhibits 
at the Salon de l’Automobile at 
the Grand Palais in Paris, from 
Oct. 1 to 11, indicate airflow de- 
signs are rapidly displacing 
straight lines and sharp angles, 
according to P. H. Chase, color 
specialist of the Duco color ad- 
visory service, who made a com- 
plete survey of the exhibits. In- 
vestigation reveals many improve- 
ments, he says, but at the same 
time convinces that the present- 
day car is far from being definite- 
ly standardized, either in mechan- 
ical construction or in _ outer 
appearance. 

“The increased use of brown 
alone and the extensive use of 
greyish tones of blue, green and 
brown were most significant in 
the color treatment at the salon,” 
said Chase. “Black still leads as 
the predominating color, while 
composite browns containing grey 
and even beige were prominent. 
Black led with approximately 20 
per cent of the exhibits, blue fol- 
lowing closely with 19 per cent, 
and then came grey, green, yel- 
low, maroon, beige, brown and 
red, in the order named. Al- 
though brown was low in per- 
centage, it represents a notable 
increased use of that color over 
previous recent years. 


Soft Colorings 

“In the use of colors, blues and 
greens were chiefly in medium 
values, including some fine shades 
of Royal and Belgian blue and 
emerald green. Yellow included 
several examples of lighter shades 
of old ivory value. The number 
of maroons and reds was disap- 
pointing since these two colors 
are very popular this year for 
ladies’ wear. Possibly their 
limited use is because cars fin- 
ished in those colors are said to 
show dust plainly. The maroons 
used were of a very reddish hue. 
The use of metallic colors was 
very much on the increase. 


“Cars were slightly higher and | 


afforded greater comfort than re- 
cent previous models through 
additional width of the interior 
and the seats, this being gained 
by making the running boards 
narrower. Cars of the limousine 
type were not so numerous this 
year, and there were few examples 
of advanced aerodynamic designs, 
the latter considered ‘exhibition 


models’ and not even being ac-| 
cepted as a trend in that direc- | 


tion. There was, however, a large 


number of ‘two-seaters,’ a type of | 


car which hitherto had been some- 


what neglected by French manu- | 


facturers. 


“The disc wheel seems to have} 


lost some of its former popularity 


in favor of the steel wheel with | 
spokes and, to some extent, the 


wire wheel. Neither the disc 
wheels nor the wire wheels showed 
any change in color application, 
but the steel-spoke wheels showed 


a great variety of decorative | 


ideas. In some cases the spokes 
and rims were finished in contrast- 
ing colors, while in others the 
spokes were decorated in filets in 
all sorts of combinations. Quite a 
few of the cars were fitted with 
plates encasing the upper part of 
the back wheel. 


More Chrome Used 


“Chromium plated metal 
used on more cars this year than 
at the previous salon, but on very 
few cars was it used for a belting 
of importance. Narrow strips 
and small ornamental applica- 
tions on the louvres were in 
chromium. While a majority of 
the radiators was finished in the 
same color as the car, many were 
chromium plated and a few fin- 
ished in the dull, old-fashioned 
style. Most of the lamps were 
chromium plated, but some had 
lamps finished in the same color 
as the body. There was quite a 
number of cars with lamps painted 
in black irrespective of the color 
of the car. Some had lamps en- 


was | 





cased on the top of the front 
fenders. 

“Finishing cars in one color is 
apparently growing in popularity, 
and this increased use of one 
color for the bodies has influenced 
the same idea for fenders. On 
some cars a slightly darker shade 
was used for the fenders. Many 
cars had moulding that was 
stressed by very narrow filets of 
color but these mouldings, unlike 
the straight belting that was 
popular a few years ago, were 
often curved to form a fancy 





AT THE PONTIAC dealer dinner in New York, are, left to right: 


Albert Bradley, vice-president, GM; J. J. Schumann jr., president, 
GMAC; H. J. Klingler, Pontiac president, and A. P. Sloan jr. GM 
president. 


decoration. The exhibit did not| color or color distribution with 
contain any examples of freakish| the exception of one car finished 


... and here ts 


“SAFARI”... a trailer that takes the LEAD / 


Get this right at the start. Safari is NOT just another trailer! 
It is unique in the industry —unique in conception of what a 
traveling home should be—unique in its possibilities for 
distributors.* And this is WHY: 


1. SAFARI 


2. SAFARI 


3. SAFARI 


SAFARI 


SAFARI 


SAFARI 


Safari is being marketed on a basis that will 
attract the most substantial and progressive 
outlets. We know that very few first-line dis- 


HAROLD J. VOGLER, President, SAFARI TRAILER CORP. 


Mr. Vogler brings to the Trailer industry a background peculiarly 
fitted to his new executive capacity. He was identified with automo- 
tive activities in the days of its most rapid growth. He has also held 
key positions in the home equipment field. 


is the largest, most commodious home on wheels 
In its respective price class. 


is the only true stream-lined model giving full 
headroom throughout its interior living space. 


is not in any sense an assembled job. It has 
been completely engineered from hitch to 
bumper and is being produced entirely under 
one roof by a company in an unusually strong 
financial position. 


owes its beauty and efficiency to men who have 
been identified with the designing of fine yachts, 
trans-continental buses and all major forms of 
stream-lined transportation equipment. 


offers an interior arrangement, fittings and finish 
recommended by prominent housing and interior 
decorating experts. 


comes off the production line fully equipped 
to the smallest detail of comfort and con- 
venience. Its low price is for the complete 
job—no extras to buy! 


write or wire at once 


Interrupted only by a term of service as Captain in the U. S. Army,. 


he has been successively: Assistant General Sales Manager of Maxwell 
Motor Co. (now Chrysler); General Manager of American Motor 


Truck Co.; Assistant Sales Manager of Congoleum-Nairn, Inc.: Vice- 
President of Kelvinator Corporation (Nizer Division); Vice-President 
of National Water Works Corporation; also conducted Special Market 
Surveys for Chrysler and General Motors. 
Mr. Vogler’s appreciation and understanding of marketing problems should contribute 
substantially toward the stabilization of sound, progressive distributor and dealer policies 


in the trailer industry. 


+ 


23 


in rose pink, ornamented with a 
sweeping black stripe and uphol- 
stered in black leather. 

“Plain cloth was the leading 
material used for upholstery, 
slightly more than 47 per cent of 
the cars exhibited using material 
of that type. Most of the plain 
cloth was of white fawn or grey, 
but some cars were upholstered in 
red, blue or green of medium 
shades. 

“Natural leather and lacquered 
fabrics were next, being on more 
than 43 per cent of the cars, 
and showing a slight increase 
over last year. The remainder of 
the upholstery materials used was 
divided between Bedford cloth, 
pile fabrics and fancy woolen 
materials.” 


tributors have taken on trailers. We know 
why they haven't. ’ 
formed with a thorough understanding of 
the drawbacks that exist in the industry — 
and, more important, a knowledge of how 
distributors made big money for them- 
selves and their sources in the early days 
of the automotive industry. 


Our policy has been 


*Qualified Safari distributors are 
being offered long-term, non-cancel- 
lable contracts. They enjoy exclusive 
sales rights in very large territories 
with exceptionally large gross profits. 
They are proceeding under sales pol- 
icies that guarantee non-interference 
with their operations. 


Distributors of Safari trailers are moving 
out in front of the field because they are 
“hitching their business to a star.” 


Distributor and dealer applications are coming 
in so fast that we urge substantial merchants to 


SAFARI 


TRAILER CORPORATION 


General Executive and Sales Offices: 
Fuller Building, 10 South 18th Street 


PHILADELPHIA, PENNA. 





payers were “short-changed” 
about 16 cents of every $1, more 
than 150,000 highway workers 
were kept out of employment, 
nearly a half-billion dollars in 
trade and wages failed to ma- 
terialize, and highway work was 
substantially curtailed by the 
diversion to general purposes of 
$146,449,711 highway funds last 
year. 

This all-time record total di- 
version of road money to general 
purposes, as reported by the U. S. 
Bureau of Public Roads, not only 
represents an increase for the 
year of approximately $24,000,000 
in the misapplication of highway 
funds, but a serious blow to em- 
ployment, wages, and trade re- 
sulting from highway work, as 
well as a serious reduction in 
highway development itself, it is 
revealed in an analysis of the 
Bureau’s recent report made by 
the American Petroleum Indus- 
tries Committee here. 

Thirty-five States Involved 

The analysis shows that in the 
35 states where revenue from gas- 
oline sales taxes and motor ve- 
hicle registration fees, collected to 
finance highways, was spent for 
such purposes as airports, parks, 
oyster beds, navigation, service of 
non-highway debts, schools, un- 
employment relief, etc., as much 
as 58.7 cents of the motor tax- 
payer’s highway dollar was di- 
verted. 

New York state diverted the 
largest amount, or $58,526,852 out 


LF elcome 


to the 
Automobile 
Show... 


Enjoy your visit to New 
York — inexpensively. Stay 
at The Bristol—truly the 
city’s friendliest hotel. Every 
service that makes for pleas- 
urable living. 


Adjacent to Radio City 
Conservative Clientele 
Convenient to everything 


Room with Bath 
$2.50 to $4 Single 
$3 to $5 Double 


Famous Restaurants 
Air Conditioned 


Delicious Table d’hote meals 


Luncheon from 50c 
Dinner from 15¢ 
Joseph E. Bath, 


Ffotel sae 
Bristol 


129 WEST 48TH STREET 
Just East of Broadway 


NEW YORK 


T. Etliott Tolson, 
President 


| safety, 





AUTOMOTIVE DAILY NEWS, SATURDAY, OCTOBER 31, 1936 


F ind Misuse Causes 25 25,000 Miles of Poor Roads 


35 States Divert Road 
Money, Report Indicates 


NEW YORK.—Automotive tax- 


of $99,740,000 collected from gaso- 
line sales taxes, registration fees, 
drivers’ licenses, etc. In South 
Dakota 42.3 cents of every high- 
way dollar was used for non- 
highway purposes. In Massachu- 
setts 40.3 cents was diverted. More 
than 30 cents of every highway 
dollar was diverted in Florida and 
Georgia, and more than 20 cents 
was spent for general purposes 
instead of highways in Delaware, 
North Dakota, Oklahoma, and the 
District of Columbia. 

It is estimated that if the $146,- 
449,711 had been spent upon high- 
ways, the purpose for which the 
revenue-producing taxes were im- 
posed, jobs would have been pro- 
vided for 150,500 workers. Of these 
55,600 would have been employed 
directly in road work and 94,900 
in 24 industries supplying high- 
way material, equipment, and 
other needs. 


Costs of Diversion 


A recent study of the Bureau 
revealed that each $1 spent upon 
highways results in the distribu- 
tion of $3.15 in wages and trade 
in 24 industries. On this basis, it 
is estimated that the use of road 
funds for other purposes reduced 
wages and trade in 1935 by ap- 
proximately $462,000,000. 

It is estimated that more than 
25,000 miles of farm-to-market 
roads could have been built with 
the money, a real benefit to agri- 
culture since nearly one-half the 
farms in the United States now 
are served by unimproved roads. 


Efforts now are being made to 
prevent such diversion of road 
funds. The practice already is 
prohibited by the constitutions of 
Colorado, Missouri, Minnesota, 
and Kansas. The electorate of 
Maine overwhelmingly approved 


|/an anti-diversion measure by re- 
|ferendum vote in September. Pe- 


tations for a similar referendum 
now are being circulated in Mas- 


| sachusetts. 


The diversion of highway funds 
to general purposes has been 
penalized by Congress, which 
wrote into the Hayden-Cartwright 
Act a provision for a reduction in 
federal aid road grants to states 
which use motor tax revenue for 
nonhighway purposes. The prac- 
tice also has been strongly op- 
posed by agencies promoting 
safety as a menace to public 
since the use of road 
funds for other purposes causes 
neglect of highways. 


CLINTON SQUARE AUTO SUPPLY 
CINELAC PRODUCTS 
STERLING MOTOR TRUCK CO 


| |F.E. KAISER CO. 


| _|SuWERCOTE PRODUCTS 
| _|CR. DANIELS 


STATE OF NJ TRAILMOBILE 


GAR WOOD 


BRIGGS 


ADIABIS FJAVAG WILSAS 
AWV LOULIG-NIMWIL 
ALID UWIAVNO 


SECOND 





TELEVISION IMPROVES AUTOMOBILE. Here is the cathode 
ray tube, like the ones developed for television, which caught actual 
pictures of the complex sound waves inside an automobile. Inspecting 
the tube here are: N. F. Hadley (left), Plymouth chief engineer, and 
L. M. Ball, insulation expert. The television apparatus was used in 
the development of the new sound-proofing system introduced on 


1937 Plymouth models. 


1937 Cadillac, 


LaSalle 


To Have Many Changes 


stadt declared, “although the cars 


DETROIT.—The 1937 Cadillac 
and LaSalle models, to be exhib- 
ited nationally at retail show- 
rooms Nov. 6, represent the most 
important step in the 34-year his- 
tory of the Cadillac Motor Car 
Co., General Manager Nicholas 
Dreystadt announced today. 


Listed by Dreystadt among ma- 
jor features in the new program 
are: 

J - invasion by the LaSalle of 

the lower medium price field 
with a car appreciably bigger and 
more powerful than 1936. 


—A radical revision in the mo- | 


tor of the LaSalle that in- 
creases smoothness and accelera- 
tive ability. 


—Better performance for the 
“60” lowest priced series with 
the Cadillac name-plate. 


4-4» entirely new series of 
Cadiliacs in the medium price 
ranks. 
—Greater luxury both in ap- 
pointments and upholstery of 
the Fleetwoods, Cadillac custom 
series on the V-8, V-12 and V-16 
chassis. 
“These may be considered major 
advances of the company,” Drey- 


LEVELAND PNEUMATIC 


FITZ-GIBBON CRISP 
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| _|MOTOR IMPRvy. 


LE BLOND 
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PACKARD 


WALTER 


SLINGOUd NOLI 


FLOOR PLAN 


TRUCK EQUIP. 


BENDIK 


have been thoroughly re-engi- 
neered and redesigned. 

“We have worked out a new 
type of motor support that fur- 
ther reduces vibration from the 
body. We have improved the 
silencing of the engines by a 
number of mechanical refine- 
ments. We have added economy 
and durability, without any sac- 
rifice in acceleration or operating 
smoothness. 


Minneapolis Show 
Set For Nov. 21-28 


MINNEAPOLIS. — Minneapolis 
will again be host to the annual 
Northwest automobile show which 
will open at the Minneapolis audi- 
torium, Saturday, Nov. 21, and 
close the following Saturday. 

Drawing for space by dealers 
will take place this week. 

The committee in charge of the 
show is composed of George 
Belden, president; L. F. Johnson, 
vice-president; C. S. Connor, sec- 
retary and treasurer, and E. F. 
Pomeroy, Fred C. O’Donnell and 
Paul Wishart. 


HEGEMAN Mac CORMACK 
INTERWATIONAL HARVESTER 


HERCULES 


CUMMINS -DIESEL 


HARMON 
HERRINGTON 


BISNO) UN) NOLSVI 


HOW SPACE HAS BEEN alotted exhibitors on the secend floor of the National Metor Truck show 
in Newark, Nov. 8 to 7, is shown here. 


Klingler Views 
1937 As Record 


Production Year 


NEW YORK.—H. J. Klingler, 
president of the Pontiac Motor 
Co., addressed New York district 
dealers and salesmen in the Hotel 
Astor last week. M. C. Thompson, 


zone manager, was host. 


Klingler told more than 1,200 
members of his organization re- 
gardless of the outcome of the 
election he expected general im- 
provement, and in his company a 
minimum of 30 per cent next year 
over 1936. 

Heading a group of GM execu- 
tives who attended the luncheon 
were president Alfred P. Sloan jr.; 
Donaldson Brown and A. E. Brad- 
ley, vice-presidents; John Thomas 
Smith, head of GM legal council; 
John Schumann, president of 
GMAC, and others. 

Two factors stand out in the 
improved national outlook, Kling- 
ler stated. First, obsolescence in 
both the durable and consumer 
goods industries, and cited in sup- 
port the higher operating rate of 
steel during the summer and 
early fall; and, second, post-de- 
pression momentum that should 
carry on through 1937. Beyond 
1937, however, political and social 
developments preclude prophecies, 
he said. 

Evidence in his own faith in the 
future, Klingler stated for 1937 
his company has made a capital 
outlay of $6,000,000 for new ma- 
chinery and plant improvement— 
by far the largest annual expendi- 
ture in his three years with 
Pontiac. 

He described a schedule calling 
for 14,000 cars in October, “by a 
considerable margin the largest 
first-month’s production in our 
history.” He said the company 
expects to carry 6,000 men on the 
direct manufacturing payroll 
(several times that number will 
be engaged in manufacture of 
Fisher bodies and other parts ex- 
clusively for Pontiac) through the 
1936-37 winter months, another 
“all-time high during the dull 
season.” 

Klingler was accompanied here 
by L. K. Marshall, general service 
manager; S. C. Bray, sales pro- 
motion manager; J. H. Baker, dis- 
play manager; J. H. Rossler, of 
MacManus, John & Adams, Inc., 
advertising counsel, and stage 
crews and technicians for put- 
ting on a theatrical presentation 
of next year’s program. 


Plant 


Foundry 
To Be Erected 
By Motor Wheel 


LANSING.—Motor Wheel Corp. 
will break ground immediately for 
a new foundry to be erected here. 
The foundry buildings and melting 
equipment will be provided by the 
Motor Wheel Corp. and leased to 
the Campbell, Wyant & Cannon 
Foundry Co., Muskegon, Mich., 
who will furnish and install the 
manufacturing equipment and 
operate the foundry exclusively 
for Motor Wheel. 


It is expected that the foundry 
will be in operation early in Jan- 
uary. Approximately $1,000,000 
will be invested in buildings and 
equipment, and when the foundry 
is in full operation some 400 men 
will be employed. 


New Lincoln Dealer 


LOS ANGELES.—J. E. Coberly, 
Ine., has been appointed successor 
to Maddux, Ine., Lincoln and Lincoln- 
Zephyr distributors here. The firm 
will occupy two headquarters, one 
at 827 S. Figueroa St., Los Angeles, 
and the other at 1353 N. Vine St., 
Hollywood. Associated with J. E. 
Coberly in the distributorship is E. 
A. Smith. 
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treasury, a $99,000 inventory and 
the only liabilities are $75,000 in 
compensation claims and $30,000 
worth of local taxes, President 
Wilson tells me. Factory over- 
head has been cut 70 per cent and 
the plants are in fighting trim. 


» * * 


INQUIRY ON my part at To- 
ledo convinces me that this Dave 
Wilson has been the Moses lead- 
ing Willys-Overland out of the 
wilderness. None other than he 
could have saved the company, it 
is believed. A great personality, a 
leader of men and one whose fame 
as ‘a production chief is second to 


none in the automobile industry, | 


Wilson, as a receiver for the 
company, built 32,500 cars, 20,000 
from October, 1935, and August, 
1936, making money on each, it is 
claimed. On his first 7,500 he in- 
creased his cash $160,000 and the 
receivership made money. Worth 
bragging about, too, is the asser- 
tion Wilson makes that the only 
receivership loss was on the sale 
of obsolete parts and machinery 
at less than book value. 
* e * 

ONLY ONE WHO knows Wil- 
son’s history can understand how 
he accomplished all this. Starting 
as a general machinist in Akron, 
he was given the job, in 1901, of 
supervising the laying out of the 
Oldsmobile plant in Lansing, when 
the company moved from Detroit. 
Given the title of shop superin- 
tendent, his first order was to 
build 1,000 Oldsmobiles in three 
months, which was the start of 
mass production in the automo- 
bile industry. He was with Olds 
for seven years, following which 
he was with Aerocar for three 
years. He then built reverse 
gears for motor boats, selling out 
to the Ferro Machine & Foundry 
Co. of Cleveland and joining that 
concern to carry on as sales man- 
ager. It was while with Ferro 
that that company got the con- 
tract to build cylinder castings and 
blocks for Willys-Overland. 

In 1914 he hung out his own 
shingle as the Wilson Foundry & 
Machine Co., with the plant at 
Pontiac, Mich. He took the 
Willys- Overland business with 
him, so now he can boast, count- 
ing the Ferro era, that he has 
built every cylinder block and all 
pistons used by W.-O. It was be- 
cause of this connection that 
Wilson came into the receivership 
picture. 

> - * 

WHEN I FIRST knew the late 
F.. Ed Spooner—that was in 1890— 
he was the crack long distance 
racing man of the Lincoln Cycling 
Club of Chicago. He was exploit- 
ing the high-wheeled New Mail 
bicycle and he was ambitious to 
smash the world’s 24-hour road 
record. I was one of his pace- 
makers in the ride and he actu- 
ally covered 302 miles in the 
journey twice around the clock. 
Later on a “Safety,” as the low- 
wheeled bicycle was called, he did 
374 miles in 24 hours on the 
Parkside quarter-mile track in 
Chicago. 

From then on our paths para- 
lelled for nearly a half century. 
I was a cub on the Chicago Daily 
News running a bicycle column 
and I used to go to Spooner for 
news, he being in the bicycle busi- 
ness. This gave him the idea 
that if I could write that kind of 
stuff, so could he. So he took it 
up as a side job and before long 
he had a syndicate furnishing 
bicycle news to the rest of the 
Chicago dailies. 

7 7 + 

WRITING LED HIM to follow 
the national bicycle racing circuit 
as a correspondent and later on 
he became manager of various 
racing teams. His star was 
Johnny Nelson, who became a 
world’s champion pace follower 
and in one of his matches he met 
the late Albert Champion, later to 
become famous as a spark plug 
manufacturer. 

With this background it was 
but natural that he should follow 








the bicycle magnates into the 
automobile business. Still pound- 
ing a typewriter for a living, he 
was in on the formative days of 
many of the big companies, doing 
publicity for many of them. In 
the days of the old Hotel Pont- 
chartrain in Detroit, when new 
companies sprung into being over 
night in front of the famous bar 
in that hostelry, Spooner had his 
finger in many a pie. 

* * + 

IN LATER YEARS, as adver- 
tising manager of Motor West of 
Los Angeles, he kept in touch 
with everything that was going on 
until a few years back when he 
sorta got out of touch with things 
here in Detroit. 

Personally I owe a lot to Ed 
Spooner, for it was he who recom- 
mended me for a job as assistant 
editor of Bearings, leading bicycle 





paper of the Gay Nineties, which 
started me into trade journalism, 
first cycling and later on auto- 
mobile. He had a most retentive 
mind as to dates and happenings 
in the automobile industry and it 
is to be regretted that he has 
passed along before he had a 
chance to write a history of this 
industry. There was none better 
qualified to do this than “On the 
Spot.” 
* * = 

THE COLUMN is off to the wars 
come next Tuesday, when the 
shock troops’ conductor embarks 
for New York and the shows, with 
headquarters, of course, at the 
Lexington. Because of the pre- 
show social activities an early 
appearance on the scene is neces- 
sary. For instance, there’s Nash’s 
press party at the Ritz on Wed- 
nesday night for the metropolitan 
Paul Prys. Next night Chevrolet 
and Bill Holler go into action with 
the customary newspaper party, 
again at the Waldorf, and on 
Friday night Pontiac stages some- 
thing out of the ordinary for the 
men who write. What it is, de- 





ponent saith not at the present 
moment, 
* * = 

INASMUCH AS a Ford-Lincoln 
luncheon for the press is an- 
nounced for 1:00 p.m. Tuesday, 
Nov. 10, at the Astor, I take it 
that the new Ford will be un- 
veiled the latter part of the week, 
most likely Saturday. Following 
the luncheon we of the press will 
be given a peek at the Ford- 
Lincoln exhibit in the Hotel Astor 
ballroom. And I still think there 
will be no so-called “little” Ford. 


That same day, from 4:00 to 7:00 
p.m., General Motors will stage a 
pre-view of the show in the 
Waldorf, primarily for business 
leaders. For the women folk 
there will be a motor fashion 
show, staged under the direction 
of the well-known stylist, Charles 
Le Maire. 

“+ * * 

STARTING OFF the show on 
the 11th, Oldsmobile .has chosen 
that evening for a celebration of 
its 40th anniversary, which marks 
it as the oldest automobile manu- 
facturer in the industry. That’s 
to be Wednesday evening at the 
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Commodore, with President Alfred 
Sloan of GM as the guest of 
honor, while a feature will be 
Irvin Cobb broadcasting the Olds- 
mobile radio program from 9:00 
to 9:30. After the Oldsmobile af- 
fair, the Crowell Publishing Co. 
will put on its annual banquet to 
the industry at the Waldorf that 
night. 

Thursday’s card stands as out- 
lined in the column last Saturday, 
but it should be clear to everyone 
that every minute of the day and 
evening is taken up with some 
affair. 

Seek Trucker Curb 

OMAHA.—A resolution favoring 
“fair and just laws for regulation 
of truckers” was adopted by the 
Farmers’ Elevator Assn. of Ne- 
braska in annual session here. The 
association will use its efforts to en- 
act such legislation in Nebraska. 

“As grain men, we recognize the 
trucker and his place in American 
transportation,” the resolution 
stated. “We also feel the need of 
regulation.” Primarily, the associa- 
tion seeks regulation to combat in- 
tenarant truckers who, through un- 
scrupulous methods, are cutting in 
on the business of country elevators. 











for sales use. 











HOW “BUSINESS WEEK” READERS 
FIT INTO THE AUTOMOTIVE PICTURE!* 


Car Owners 


Among Business Week subscribers, 93.24°% own one or more 


automobiles. 28.7% own two or more. 


New Car Prospects 
Among Business Week subscribers, 31.2% contemplate the 
purchase of a new car within a year. 

Truck Owners 

Among Business Week subscribers, 40° are in companies 
which own an average of over 43 trucks per company. 
Heads of Companies Using Passenger Cars 

for Sales Purposes 


Among Business Week subscribers, 40% are executives of 
companies which operate an average of more than 14 cars 


*As indicated by recent independent survey among 1018 
typical Business Week subscribers. 





Business Week sells 
the Man who Decides! 


It’s going to be more cars for more salesmen. Or new cars 


to replace those worn out. Only the Big Boss can give the 
final decision on whose cars he will buy. Sell him your cars 
—through Business Week. For Business Week subscribers 
are the Influential Men—the key executives—in every line 
of American Business. Others recommend—they decide. 


A strong campaign in Business Week will help sell the 


ranking executives ...the men the salesmen cannot reach. A 


recent independent survey among 942 typical Business Week 


subscribers revealed that: 


—380 were executives in companies Owning passen- 


ger cars used in selling, with an average of 14.6 cars 


per company (114 of the 


380 were Presidents). 


Business Week is read by the key executives in control of 
these companies. They depend on it—over 90,000 of the 


key executives in every field of American Business. If 


you ve got cars to sell—sell the men who give the final word 


... through Business Week! 


Alert... Accurate . . . Authoritative 


BUSINESS 
WEEK 


delivers more executive readers 


per advertising dollar than any 
other publication! 
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New 1937 Pontiae Models are Longer and Roomier 
Lower All-Steel Bodies 


Coupled With Many Changes 


ed from Page 8) 


(Continued 


A second wind seal has been pro- 
vided in the form of a continuous 
strip of sponge rubber moulding 
between the door flanges and the 
outside of the door openings. This 
is in addition to the wind lacing 
against which the doors close. 


Capacity of the trunk has been 
increased 50 per cent. It is said 
an average steamer trunk can be 
carried, with room to spare for 
packages. 

The instrument panel and front 
compartment are entirely new. 
The crowned instrument board is 
of burled walnut tinish. The chro- 
mium-bound instrument panel on 
the left, which is rectangular in 
shape, balances the glove locker 
door on the right. In the center 
between the two are the ignition 
switch, throttle and light controls, 
as well as radio controls and elec- 
tric clock, both of which are ac- 
cessories. 


Large Speedometer 


The speedometer occupies the 
entire upper half of the instru- 
ment panel, while in the lower 
half are the oil pressure gauge, 
water temperature indicator and 
gasoline gauge. Headlight beam 
indicator and generator indicator 
are on the left side of panel. A 
three-way light switch under the 
instrument panel controls instru- 
ment and map lights. 


The emergency brake lever has 
been moved from the right to the 
left of the driver under the cowl, 
providing more space in the front 
compartment. 

Adding still more to the front 
compartment space is the “three- 
passenger gear shift lever,” which 
is supplied as an accessory. 


There are dual windshield wip- 
ers pivoted at the base of the 
windshield, Although an accessory, 
provision is made for a built-in 
windshield defroster, which takes 
its heat through a flexible tube 
from a small rotary blower lo- 
cated on top of the hot water 
heater. 


Padded arm rests in front and 
rear, ash receiver in the center 
back of the front seat, assist cords 
in four-door models, center dome 
light, carpet harmonizing with up- 
holstery in the rear compartment 
and ribbed thick rubber matting 
in front, together with more con- 
veniently located door handles and 
window cranks, complete the in- 
teriors. 

The center of gravity has been 
brought down to 23% inches above 
the ground. 

Embodied in the chassis is a 
new double-drop frame of canti- 
lever construction. Open type 
front wheel knee action units re- 
place the enclosed Dubonnet in- 
dependent front springs of the 
last two years. There is improved 
center control steering, Hotchkiss 
drive with a two-part propeller 
shaft, new rear springs, improved 
semi-floating rear axle and double 
acting shock absorbers both front 
and rear. 


Frame Stronger 
The new double-drop cantilever 


DUAL PROPELLER SHAFT. 


frame, an application of the “xX” 
type which supersedes the former 
“KY” type is said to have three 
times the former rigidity, reduc- 
ing body quiver and increasing 
safety. 


The linked parallelogram or 
open-type independent front 
wheel suspension is said to make 
easier steering around corners 
and contribute to a comfortable 
ride largely because spring -rates 
and deflection rates are lower. 
The coil springs require only 90 
pounds to deflect them one inch 
as against 190 pounds on the 1936 
master six Pontiac, while the de- 
flection rate has dropped from 
100 to 72 oscillations per minute. 


Knuckles are the reversed El- 
liot type, with bronze kingpin 
bushings sealed against dirt. Car 
weight is taken on ball thrust 
bearings concentric with a king- 
pin. Double acting shock absorb- 
ers with forged steel arms form 
the upper support and control the 
recoil and wheel bounce. 


With the new front suspension 
design the turning circle is re- 
duced. 

With center control and cross 
steering which reduces steering 
wheel kick-back and an increase 
in steering gear ratio from 17%:1 
up to 19:1, steering effort has been 
cut. 

Three changes have improved 
the steering gear in addition to 
the increase in ratio. First, the 
Pitman arm shaft is “straddle 
mounted” with a bearing on either 
side of the worm instead of on 
one side only as before, with less 
opportunity for the shaft to bend 
and wear the bushings. Second, 
a slight over-filling of lubricant 
will not result in oil spilling over 
the engine side pan and dropping 
onto the garage floor. This is 
brought about by bringing the 
horn wire connection through the 
column jacket just forward of the 
dash and far above the oil level. 
Third, the method of adjusting 
the worm shaft has been simpli- 
fied and improved. Adjustment 
now is made through a sector lo- 
cated at the bottom of the gear 
housing which moves an eccent- 
ric sleeve in which the taper rol- 
ler worm shaft bearings are 
mounted. 


Dual Propeller Shaft 


The most distinctive features 
about the Hotchkiss type of drive 
adopted this year is the dual pro- 
peller shaft. Other features of the 
drive are quite conventional. Rear 
springs, spring seats and mount- 
ings have been redesigned to take 
care of new and different loads 
introduced by driving through the 
springs instead of through a tor- 
que tube as heretofore. 

The semi-floating rear axle, 
which was redesigned for the new 
type of drive, incorporates sev- 
eral changes. 

A propeller shaft in two parts 
eliminates tunnels in the floors. 

The dual shaft has its forward 
half integral with and supported 
entirely by the transmission. Con- 
necting the front propeller shaft 











Sliding coupling 


Floor 


Here is a diagram of the new 


dual propeller shaft on the 1937 Pontiac line. This shaft eliminates 
a tunnel in the rear compartment. 


with the rear axle is a short pro- 
peller shaft with needle bearing 
universal joints at each end. A 
sliding coupling at the rear of the 
transmission to absorb the slip of 
the propeller shaft makes slip 
joints in the universals unneces- 
sary. By thus. shortening the 
movable parts of the propeller 
shaft, its arc of movement occurs 
under the body kick-up where no 
tunnels are required for clear- 
ance. 
Claim Advantages 


Two advantages are claimed for 
this type of design. First, by mak- 
ing the front half integral with 
the power plant, no support to the 





frame is needed and one potential 
source of vibration and noise is 
eliminated. Second, in securing 
a short rear propeller shaft, the 
problem of balancing is many 
times simpler. 


Four-wheel two-shoe, equal-ac- 
tion, duo-serve, triple-seal hy- 
draulic brakes are continued. 

Rear springs are two inches by 
54 inches of silico manganese with 
a deflection rate of 126 pounds 
inches for the sedans. 


Retaining all of the basic fea- 
tures of Pontiac engines in the 
past, a number of improvements, 
largely in the nature of refine- 
ments, have been incorporated in 
the 1937 product. 

Increased piston displacement 
has increased power, torque, speed 
and acceleration. New develop- 
ments in manifold design have 
increased fuel economy, while 
counterweighting of crankshafts, 
balancing of all other rotating 
and reciprocating parts, and im- 
proved engine mountings have re- 
sulted in greater smoothness. 

Other engine changes include 
larger water pump with needle 
bearings, larger fan, larger in- 
verted fuel pump, split cone type 
valve spring retainers, elliptical 
harmonic balancer pins and a 
balanced clutch-driven plate. 


Acceleration Better 


8S. A. E. horsepower of the six is 
28.3 while that of the eight is 33.8. 
Brake horsepower has increased 
from 81 to 85 for the six and from 
87 to 100 for the eight. Standard 
compression ratios are 6.2 to 1. 
Acceleration rates and hill climb- 
ing ability have been increased. 

A change in the position of the 
steel riser portion of the intake 
manifold, is said to be the chief 
factor in a more uniform dis- 
tribution of fuel, lower vapor 
richness and more efficient com- 
bustion. Variation in gas distri- 
bution between cylinders is 
smaller than ever before, the com- 
pany says. 

Features of design said to in- 
crease economy are the steel riser 
and raw fuel vaporizer which gen- 
erate heat quickly; an economizer 
which restricts the flow of fuel 
up to 65 miles an hour; new lo- 
cation of spark plugs over intake 
valves; thermostatically control- 
led butterfly valve in exhaust 
manifold outlet which diverts ex- 
haust gas, causing it to flow 
around the thin steel riser tube 
for preheating fuel vapor; ther- 
mostatically controlled water tem- 





THE PONTIAC DE LUXE six four-door sedan embodies all of the new features and high points 
in design of Pontiac’s 1937 six-cylinder line. 


FRONT INDEPENDENT wheel suspension and center control 


cross-steering connections on the 


perature; 6.2 compression ratio; 
ecometric cylinder head, with im- 
proved combustion chamber de- 
sign; vacuumatic spark control; 
new intake manifold; three-ring 
pistons; voltage regulator; gase- 
lector; automatic choke; gusher 
valve cooling and valve spring 
dampeners. 
Absorb Vibration 

New three-point rubber engine 
mountings absorb vibration so 
that no torque reaction is notice- 
able above 12 m.p.h. in high gear 
on the six and eight m.p.h. on the 
eight, it is claimed. 

To increase smoothness there 
are larger and heavier crankshafts 
(four-bearing in six and five- 
bearing in eight) in better run- 
ning balance. Due to greater dis- 
placement and increased torque, 
cheeks have been made thicker 
and counterweighting stepped up 
from the 80 per cent of former 
years to a full 100 per cent. Thick- 
er flywheel flanges on the crank- 
shafts and thicker webs on the 
flywheels where they are bolted 
to the crankshaft have reduced 
flywheel vibration. 

To increase cooling the water 
pump has been redesigned. 


To reduce possibility of vapor 


1937 Pontiac. 


lock the pump has been lowered 
and inverted so that the fuel 
bowl actually projects below the 
engine side pan. In this position 
the pump is moved farther away 
from the exhaust manifold and 
is dropped below the hot engine 
compartment and partially ex- 
posed to the cooling influence of 
the wind stream. 


Newark Show Nov. 21; 


No Sunday Performance 

NEWARK.—The 30th annual 
Newark automobile show will 
open at Sussex Ave. Armory here 
Saturday, Nov. 21, at 7:00 p.m. 
and continue every day of the 
following week, with the excep- 
tion of Sunday, until 10:30 p.m. 

Applications for space at the 
show, which is under manage- 
ment of Claude E. Holgate, closed 
at noon Oct. 28. Following prev- 
ious custom, automobile editors of 
Newark newspapers performed 
the ceremony of drawing for 
space allotments. 





DRIVER’S COMPARTMENT with standard Pontiac accessories 
at moderate extra cost. Below the dash are shown, from left to 
right, radio, heater and loud speaker. The three-passenger gear shift 
lever is indicated, also electric clock and radio controls in center of 
dash, as well as de luxe type steering wheel with chromium plated 


spokes, 





Ford Puts On 1 
Exhibit--A 


(Continued from Page 4) 


body builders who use as much 
space as the car makers them- 
selves. There are many more ac- 
cessories and _ suppliers repre- 
sented with fine exhibits than at 
either New York or Chicago and 
in addition there were thirty or 
more caravans (trailers, to you) 
and a motor-boat show with 
cruisers up to 65 feet on display. 


Next year the show is to be 
moved to a larger and newer 
building and then the gaudy, ir- 
regular signs which make this 
show look like a glorified street 
fair will be done away with. There 
were very few working models or 
cut-outs in the exhibits, but that 
did not seem to hold back the 
immense crowds which packed 
the big buildings every time I was 
there. They come to stay all day, 
view every exhibit studiously and 
have their lunch, tea or dinner in 
immense cafes and restaurants 
which might be appreciated by 
the American show crowds if such 
facilities were available at Grand 
Central Palace or the amphithe- 
atre at Chicago. 


Ford’s Big Show 


As in America, Ford puts on 
his own private show here, but the 
one at Albert Hall is on a much 
more elaborate scale than any I 
have seen at home. Half a hundred 
accessory manufacturers and sup- 
pliers contribute to make it a 
success and they charge a shilling 
(25c) for admission. There was a 
capacity crowd the afternoon I 
attended and they seemed to be 
getting their money’s worth in 
entertainment features, the prin- 
cipal one being (of course) an 
American dance band. There was 
a Ford-motored single-seater areo- 
plane on display to sell for under 
500 pounds and they assured me 
they had already taken more 
orders than they could build be- 
fore next summer. Maybe this 
presages something similar in 
United States, who knows? The 
plane is not being built or sold by 
Ford, so I understand, but it was 
plain to see that it had the Ford 
approval or it could not have been 
on display here. 


Great Banqueters 


I attended the Motor Trade 
dinner, a stag affair to which you 
wore your white tie and tails or 
else! We drank the King’s good 
health in red, white and sparkling 
wines and listened to Jim Mooney 
of GMC Export and several dis- 
tinguished English motor lights, 
filled with the soft glow of good 
fellowship and an acquiescence 
which is sadly missing as the 
cocktails wear off at a _ typical 
American banquet. We probably 
have a lot to learn from our 
cousins over here, but I don’t be- 
lieve much about building auto- 
mobiles or selling them! 


MeAleer Auto Heater 


Production Oversold 


DETROIT. — The new Instant 
Flow hot water heaters introduced 
early in September by the Mc- 
Aleer Manufacturing Co., here, al- 
ready have been oversold, ac- 
cording to V. J. Snively, director 
of sales for McAleer. 


Production of the heaters was 
slightly curtailed from original 
figures of 50,000, due to moving 
into the company’s new plant. 
Radical engineering design is fea- 
tured in the new heaters, officials 
say. The radial core design has 
instant flow intakes and outlets 
without the use of headers and 
tankers. 


The heaters will be ready for 
distribution in May or June, 1937. 
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London Auto Show _kclipses N. Y. in Size, Coles 





His Own air-conditioned coaches to be put 


Grand § pread 


Buses to Feed 
Eastern Trains 


CLEVELAND.—Baltimore and 
Ohio railroad this week placed an 
order with the White Motor Co. 
for 28 streamlined buses to be 
placed in operation between New 
York and Jersey City. 


The buses will be used to trans- 
port passengers between terminals 
and hotels in both cities and will 
be placed in service the latter 
part of December. 


Equipped with 12-cylinder 
pancake motors, the 36-passenger 
buses will be the first completely 





in operation anywhere in the 
country, railway officials said. 
The buses have been styled to 
correspond with the road’s stream- 
lined trains by Otto Kuhler, con- 
sulting engineer for the B&O. 
Indirect lighting will be a feature 
of the interiors, while the exter- 
iors will be painted the colors of 
the Royal Blue train, crack B&O 
flyer. 


A. L. Kaems Dead 


MILWAUKEE. — August L. 
Kaems, 74, vice-president of the 
Jambor Tool & Stamping Co., died 
Oct. 23 while on a motor trip be- 
tween Davenport, Ia. and Rock 
Island, Ill. For 16 years, from 1902 
to 1918, Mr. Kaems was a member 
of the Wisconsin Industrial Com- 
mission. He is survived by his wife, 
a daughter and a brother. 





Sept. Passenger Car Sales 
Hit New Peak at 208,896 


DETROIT.—New passenger car | 


sales throughout the nation for 
September exceeded all estimates, 
R. L, Polk & Co. have announced. 
The same condition prevails in 
the estimates of truck and com- 
mercial car sales. 


Passenger car sales for Sep- 
tember totaled 208,896, represent- 
ing a percentage increase of 32.97 
per cent over the same month 
last year when 157,098 registra- 
tions were recorded. 


The seasonal drop in sales from 
August is represented by a per- 
centage of minus 20.55 per cent. 
There were 262,912 registrations 
in August. 

The gain over last year is re- 
flected in the total figures for 





AMERICA’S 





INSTEAD of calling on Scotland Yard, 
Sherlock Holmes and Philo Vance, we'll 
haul out the Simple-Simon Ledger and 
solve the mystery in a single sentence: 
For every 100 subscribers to Better 
Homes & Gardens you can count on 
at least 105 cars! 


That gives you, Mr. Automotive Manu- 
facturer, a readership-plus that’s worth 
real money! And it brings into sharper 
focus a point we’ve been stressing for 
many weeks in these same pages: 

The market Better Homes & Gardens 
offers you is America’s No. 1 Automo- 
tive Market. Not because we say so but 
because you made it so! You supplied 
the transportation that made possible 


N O 


* 


AUTOMOTIVE 


the “suburban” mode of living typified 
by Better Homes & Gardens’ readers. 
And this mode of living, in turn, makes 
an automobile automatic! 


These people simply have to have cars. 
And, equally important, they have the 
money to buy them. They are the very 
people your sales department is look- 
ing for: people who automatically rep- 
resent the best car-market, the best 
tire-market, the best accessory-market, 
the best gas-and-oil market! 

There are 1,400,000 families like that 
in the circle to which we invite you. All 
own homes. All own cars. Some own 
two cars. Question: Whose cars? 


Meredith Publishing Co., Des Moines. 
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three-quarters of the year. To 
date in 1936 there are 2,682,315 
registrations as against 2,138,063 
at this same time last year. 


Truck and commercial car sales 
continued their sky rocketing 
tendencies during September. 
Such sales in that month totaled 
54,611, a percentage gain of 31.94 
per cent over the same month last 
year when 41,390 sales were re- 
corded. The September total is 
minus 7.79 per cent compared to 
August. 

Total truck and commercial car 
sales to date are 498,010, a sur- 
prising increase over the 397,051 
total for the same period last year, 
the Polk survey discloses. 


MARK ET 
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3, 7 De Soto Features Bigger Bodies, Soundproof ing 


o— - 


New; | 


Engine is Entirely 


Riding is re 


(Continued from Page 


tal chromium bars that sweep / 
back along the hood to form the| 
louvres of the car. A ribbon of | 
body coloring, carrying the name | 
in gold, block letters, divides the 
grille in the center. 

The fenders are so designed as | 
to eliminate the “cat-walk” valley 
between the fenders and the hood. 
Headlights are mounted to the| 
side of the radiator on windstream 
supports. 

The hood, stamped in one piece, 
is longer than in the past. It is 
hinged at the rear and opens 
from the front. The decorative 
radiator ornament, set back far- 
ther than before, has been mod- 
ernized and now acts as the hood 
lock control. 

Body Lines Refined 


The one-piece windshield, seam- 
less steel top, and restyled rear 
end blend into the lines of the 
car. Trunks and luggage com- 
partments are larger. 

The new line has an overall 
length of 199 inches on a wheel- 
base of 116 inches. It will be of- 
fered in nine body models includ- 
ing a four-door touring sedan with 
trunk, a four- door sedan with 


West Coast Sales 
Up 44% in Sept.) 


SACRAMENTO, Calif.—Passen- | 
ger car sales in California during | 
September were 44 per cent higher 
than in September of last year. | 
The increase for the first nine 
months of this year over the same | 
period of 1935 was 30 per cent. | 

The total California registra-| 
tions of new cars sold from Jan. | 
1 to Sept. 30 of this year was 
191,020 cars as against 146,689 
units for the same period of 1935. 
The September total was 16,112 as 
against 11,183 for September of 
last year. 

Automobile dealers of this sec- 
tion are interested in the fact 
that California was not alone in 
the increase shown in sales this| 
year. Sales in three Pacific Coast | 
states—Washington, Oregon and/| 
California—showed a 45 per cent 
gain in September, 1936, over Sep- 
tember, 1935, the combined total 
being 22,226 cars against 15,319 
for the same month of last year. 

For the first nine months of 
the year, Pacific Coast sales were 
37 per cent ahead of the same 
period of 1935, the score being| 
265,564 against 193,670. 

The heaviest increase recorded | 
on the coast in September was | 
that of Oregon, where passenger 
car sales jumped from 1,667 units | 
in 1935 to 2,510 during the cor-| 
responding month of this year. | 
This is a gain of 51 per cent. | 
Oregon’s record for the first three- 
quarters of the year also shows| 
the greatest gain, sales in that 





state being 67 per cent ahead eri 


last year. 


1) 


luggage compartment, a two-door | 


touring brougham with trunk, a 
two-door brougham with luggage 
compartment, a business coupe 
with rumble seat, a business coupe 
with rear luggage deck, a convert- 
ible coupe with rumble seat, a 


convertible sedan and a seven- | 


passenger sedan. 
Eight Body Colors 
Body colors 
gray, 


chester gunmetal, 
and black. 

An entirely new higher com- 
pression engine gives more 
economy and greater power. With 
a compression ratio of 6.5 to 1, 
the new engine develops 93 horse- 


power at 3,600 r.p.m. New sym-| 


metrical connecting rods that give 
better balance and longer life; U- 
shaped piston slots reduce scoring. 
New type, heat-resisting, steel ex- 
haust valves, larger valves and im- 
proved valve parts are featured. 
The engine design incorporates 
floating power engine mountings, 
full-length water jackets and a 
water distributing tube, by-pass 


| thermostats, automatic spark ad- 


vance, and aluminum alloy “an- 
odic” coated pistons. 

The new “seamless steel’ top 
extends in one piece from the 
cowl back to the rear trunk op- 
ening. It is welded to the steel 
body structure. Both the body and 
the frame of the car have been 
made stronger with added brac- 
ing and improved construction. 

The steel floor, strongly rein- 


|forced, has been redesigned to 
| give low, 


level floors in the rear 
compartment. 


A deep drip moulding, welded | 


in above the doors, carries water 


|either to the front or rear of the 


protecting passengers. 


New Insulation 
Road noises, objectionable drum- 
ming and heat and cold are 
sealed out of the car through the 
use of several new types of in- 
sulation. Roof, floor, sides and 


car, 


cowl of the car are covered with | 
|deadening materials. 
One of the outstanding features | 
“safety in- | 


on the new car is the 
terior.” The entire inside of the 


car has been swept clean of all| 


projections. The instrument pane! 
has all controls recessed or set 
flush. In addition the panel has 
been raised above knee height 
for safety. Door handles, both in- 
side and out, have been flattened 
and curved inward. Safety glass 
all around has been included 
without extra cost. 


Other changes include: a new 


| wider windshield; a double-padded 


roll on the back of the front seat; 
| defroster vents, and a special toe- 
recess around the brake and 
clutch pedals. 

The wider interior seats three 
people in front, three in back. 
Additional leg and head room is 
given by level rear floors. A spec- 
ial toe-rest recessed out of the 
back of the front seat gives added 


DEFROSTER VENTS are built into the top of the instrument 
panel at either end on the new De Soto. These keep the windshield 
clear in cold weather when attached to a car heater. 


include chinchilla | 
Chinese gold, gem green, | 
sky-tint blue, Riviera blue, Win- | 
desert brown | pew 


| absorbers; 





LONGER AND WIDER. There is plenty of room for three people in the front seat and three in the 
back. This De Soto four-door touring sedan is equipped with a built-in trunk, providing room for 


baggage in addition to the spare wheel. 


SMART STYLING AND SWEEPING LINES mark the exterior of the new De Soto coupe with 
rumble seat. Cushioned with new “rubber float body mountings” that insulate the car from road shocks 
and noises and employing a new steering system, the car is said to give a “city ride” even on country 


roads. 


THE DE SOTO TOURING BROUGHAM. There are no bucket seats. Front and back seats are of 
the sedan type, full three-passenger width. The new, large trunk has room for luggage in addition to 


space for the extra wheel. 


leg room in the rear seat. 
seats are chair-height. 

A new draft-proof ventilating 
system on the car includes a 
swing-type windshield, new “but- 
terfly” wing type front and rear 
quarter windows, front and rear 
windows that lower completely 
out of sight and a screened cow! 


| 


| ventilator. 


Smoother Riding 


New type body mountings; the | 
use of new “Aero” hydraulic shock | 
an improved solid) 
steering geometry; a new ride| 
stabilizer and relocation of seats | 
farther forward combine to im- 
prove riding. 

The new “rubber-float body | 
mountings” cushion the body} 
from the frame by allowing no 
metal to metal contact. Special 
brackets, riveted to the frame, 
contain thick pads of live rubber, 
and are said to isolate the car 
from road noises and vibrations. 

A steel spacer, incorporated in 
the mounting, can only be tight- 
ened to a predetermined degree, 
giving equal body tension. 

“Aero” hydraulic, double-acting 
shock absorbers, insulated from 
the springs and frame by rubber 
bushings are used both front and 
rear. A large oil volume and 
large valves make the unit opera- 


tive under low pressure, smooth- 
ing out road shock. The new 
shock absorbers are mounted at 
an angle to control side move- 
ment of the car. 

A new ride stabilizer reduces 
side-sway. 


Also included is a new hypoid 
rear axle, a larger, air-cooled gen- 
erator, synchro-silent transmis- 
sion, an air-cooled clutch with a 
permanently oiled release bearing, 
and “equal- pressure” hydraulic 
brakes. 


A SPECIAL TOE RECESS has been built in around the clutch 
and brake pedals on the new De Soto, giving more toe-room for 


drivers. 
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Kansas Dealers Sponsor Tighter Vehicle Laws 


To peka Convention Draws 


Up Legislative Program 


TOPEKA, Kan.— Resolving to 
pay close attention to all matters 
affecting dealers which might 
be presented at the meeting of 
the legislature in January, the 
Kansas Motor Car Dealers Assn. 
met here last week for its annual 
convention. 

Among the resolutions adopted 
by the association were: 

That the association’ will 

sponsor in the next legislature 
a new license registration law 
which will provide a certificate of 
title and will relieve Kansas 
dealers of the responsibility of 
license transfer. 

That all efforts be used to 

repeal the motor car liquor 
confiscation bill enacted at the 
last legislative session. 

That Kansas dealers favor a 

uniform motor vehicle law, 
incorporating uniform motor 
truck regulations; uniform motor 
car regulations;’ an enforceable 
driver’s license law; a safety re- 
sponsibility act, and all other 
measures to reduce the “appalling 
number of motor car accidents 
in Kansas.” 


That the dealers of Kansas |, 


consolidation of 
_departments 


favor the 
existing state 


BUNDY VTNTT ES 


1A gluttonous bird. 

2. U.S. shares Great Lakes in common 
with Canada. 3. Bundyweld Tubing 
made byBundyTubing Co. 4. Guten- 
berg. 5. 1787 


re- | 





sponsible for the collection of 
taxes and fees on motor vehicles. 


That the dealers oppose all 
attempts to place any addi- 
tional taxes of any kind on Kansas 
motorists or dealers. Also opposed 
is any diversion of any funds, to 
other than highway purposes, 


Officers elected at the meeting 
were: president, H. H. Mack, 
Mosby-Mack Motor Co., Ford, To- 
peka; vice-president, Lee J. 
Hobbs, Hobbs Chevrolet Co., 
Chevrolet, Wichita; executive sec- 
retary, Art. J. Farrell, Topeka, 
and treasurer, W. H. Imes, Imes 
Auto Co., Studebaker, Topeka. 

Approximately 100 dealers and 
guests attended the convention. 
Speakers included Don Blanchard, 
editor, Automobile Trade Journal; 
N. C. Dezenderf, vice-president, 
General Motors Acceptance Corp., 
and A, N. Benson, general man- 
ager, National Automobile Deal- 
ers’ Assn. 


Toledo Co. Continues 


Contract With Union 


TOLEDO.—City Auto Stamping 
has signed a new contract 
the 

Union 


with 


Workers for one year, 


announced. 

The contract is said to provide 
for practically the same pay as 
at present and it is expected to 


be the basis for renewals of conh- | 


tracts in other auto parts plants 


here when they expire in Novem- | 


ber and December. 


Le oF, Syle ch, Aco York 


without a huge expense account 


OUTSIDE ROOM 
AND BATH 


one block from Grand Central Palace 


$ 
3 a vay 


Other Singles $3.50 . . . Doubles $4.00, 


with Twin Beds $4.50 and $5.00 . 


Parlor and Bedroom $8.00 and $10.00. 


All Rooms are Outside, with Bath, 
Shower and Radio at the Modern 


HOTEL MONTCLAIR 


Lexington Ave. at 49th St., New York City 


Nearness to the Show is only one feature 


of the Montclair. 


It is also centrally lo- 


cated to the shops, theatres and the 
Great White Way, saving you time and 


taxi fare. 


Your room is large, airy and comfortable. 
And you can enjoy gay night life right in 
the hotel at the popular bar and at the 
dinner and supper dances in famous. . 


CASINO MONTCLAIR 


MAKE YOUR ROOM RESERVATIONS NOW 





THE NEW GAR WOOD manufacturing plant, rapidly nearing 
completion in Highland Park, Mich., is a modern, fireproof structure 
to be used exclusively for the manufacture of road- building ma- 





United Automobile 


chinery. 


Gar Wood Erecting New 
Plant for Road Building 


DETROIT. — A new manufac- 
turing building is now being con- 


structed for Gar Wood Industries, | 


Inc., in Highland Park, according 
to C. W. Wood, Highland Park 
plant manager. The _ structure 


| which will be completed in No-| 
| Charles C. Bigelow, vice-president, | 


vember, will be used entirely for 
the manufacture of Gar Wood 
road building machinery. The 
rapid expansion of the business of 
this division, necessitated larger 
manufacturing facilities, he stated. 


The new fireproof building has | 
a concrete floor, 60 feet by 180) 
feet, and is being fabricated with | 
and brick. The| 


structural steel 
expansive front, side, and rear 
wall areas are designed for glass 
to provide workmen with floods of 
daylight inside the building. In 
addition, the overhead 
system produces brilliant light, 
practically devoid of shadows. A 
Gar Wood Tempered-Aire system 
will heat and air condition the 
plant. 

“Two transformers are to sup- 
ply sufficient horse power to serve 
some 50 arc welding machines,” 
stated D. J. Davidson, plant engi- 
neer. 

“Raw materials will 
one end of the building and the 
work will progress to finished as- 
semblies. The progressive as- 
sembly method to be employed is 
similar to the system used in 
present-day motor car .manufac- 
ture.” 


Brogan Joins Chamber 


PATTERSON, N. J.—Thomas J. 
Brogan, president, Brogan Cadillac- 
LaSalle Co., of this city, has been 
elected a member of the board of 
directors of the Paterson chamber 
of commerce. 
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AIR-CONDITIONED “TEAR-DROP.” 


lighting | 
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Auto Dealer 


KANSAS CITY, Mo.—Mrs. B. E. 
Musgrave, who operates the Mus- 
grave Motor Co., here, Studebaker 
dealer, is believed to be the only 
woman car dealer in Kansas City. 
The Musgrave company operates " 


Woman 


| 24- hour service shop. 


Rudinel a 


29 


Bauer Expresses 
Optimism Over 


Trade Outlook 


NEW YORK.—“Recent ex- 
change developments and the suc- 
cessful operation of reciprocal 
trade treaties warrant the ris- 
ing optimism over the outlook for 
American industrial and agricul- 
tural exports,” George F. Bauer, 
export manager of the Automo- 
bile Manufacturers’ Assn., de- 
clared Monday at the Mid-West 
Foreign Trade Convention in 
Cleveland. 

“Not only is the financial basis 
being provided for a trade ex- 
pansion along the world-wide 
lines, but definite progress is be- 
ing made toward an increasing 
exchange of goods and services 
among all nations. 

“There is also an interdepend- 
ency of the farmer and automo- 
bile maker,” according to Bauer 
who stated that “any policy de- 
signed under the reciprocal trade 
agreements to help both groups 
automatically aids general busi- 
ness. 

“The increase in two-way trade 
is also restoring normal jobs for 
Americans connected with foreign 
trade activities and the expansion 
in buying power of these Ameri- 
cans is therefore favorably affect- 
ing our domestic outlets for farm 
and industrial products.” 


Drop Car 


Designed 1 in Los Angeles 


LOS ANGELES.—Built at a 


cost of $8,000 a new tear-drop, | 
streamline car has | 
|made its appearance here on be-| dle. 
half of a local bottling company. | 


three-wheel, 


A special eight-cylinder motor 
is mounted at the rear and drives | 
the two front wheels. Steering 
is through the single rear wheel. 

Three passengers ride in an 
air-conditioned compartment free 
from motor noise, heat and 
gasses, it is claimed. Wheel- 
base is 125 inches’ and overall 
length, 204 inches. The turning 
radius is the car’s length with a 
360 degree turn. It was designed 
by Wellington Everett Miller, Los 
Angeles, and built by the Advance 
Body Works, also of this city. 

Ventilation is provided for at 
the sides and top and by air 
scoops at the bottom. The radia- 
tor, being placed at the rear, is 
cooled by air drawn through an 
arrowhead-shaped mesh louvre on 





each side of the hood, exhausted 
through the back of the hood 
through perforations. 

A spare tire is mounted under 
the hood out of sight. 

Three chromium frame chairs 


| provide seating accommodations 
for the driver and two passen- 
gers. The driver sits in the mid- 
To provide rear vision, see- 
back mirrors are installed upon 
the doors and these may be 


|drawn to the interior of the car 


when desired. 

The gasoline tank is mounted 
under the front floorboards and 
is filled through an opening in 
the floor, 

When parking the car, the 
driver toes-in to the curb, swing- 
ing the rear end in after the 
front is parked. In leaving the 
curb, the operation is reversed. 

The designer of the car has 
designed automobiles for 16 years. 
He assisted im the designing of 
Dobie steam cars, assisted Ralph 
DePalma in drafting details on 
racing cars for Packard Motor 
Car Co., helped design the first 
of the 91 cubic-inch racing cars 
for Harry A. Miller, and for four 
years was a member of the de- 
signing staff of Packard Motor 
Car Co. At present, he is a free- 
lance automotive designer as- 
sociated with the Advance Auto 
Body Works. 


This ‘ three-wheeled, three“passenger streamlined car is in the 


service of a Los Angeles company. Its rear motor drives the front wheels. The back’wheel steers. 
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tainty of a greater demand in 
1937, plus increased plant space, 
new machinery and greater manu- 
facturing efficiency have made it 
possible to bring the Chrysler 
name into a price range lower 
than any previously occupied by 
a Chrysler six, the company re- 
ports. 

The entire line comprises four 
cars, with a total of 20 body styles. 
They are the Royal with 93 horse- 
power and 199 inches overall 
length; the Imperial, with 110 
horsepower and 204 inches overall 
length; the Custom Imperial with 
130 horsepower and 223 inches 
overall length and the Airflow, 
with 130 horsepower and 213 
inches overall length. 

Prices on the 1937 line are an- 
nounced as follows: Royal: busi- 
mess coupe $715; rumble seat 
coupe $765; two-door touring 
brougham $785; two-door brough- 
am $775; four-door touring sedan 
$825; four-door sedan $815. 

Imperial: business: coupe $925; 
rumble seat coupe $965; two-door 
touring brougham $965; four-door 
touring sedan $995. 

Airflow: four-door sedan $1,475; 
coupe $1,475. 

Safety Glass Included 

Prices include full safety glass 
equipment in all models and body 
styles, offered as standard. 

The Royal is made in 10 body 
styles: Business coupe; rumble 
seat’ coupe; convertible coupe; 
two-door brougham; two-door 
touring brougham; four-door se- 
dan; four-door touring sedan; 
convertible sedan; seven - passen- 
ger sedan and limousine. 

Six body styles are offered in 
the Imperial: business coupe; 
rumble seat coupe; convertible 
coupe; two-door touring brough- 
am four-door touring sedan and 
convertible sedan. The Custom 
Imperial comes in seven-passen- 
ger sedan and sedan-limousine 
models. 


The Airflow is offered in six- 
passenger sedan and coupe body 
styles. 

New Engine 

Heading the list of features in 
the Royal is a new Gold Seal en- 
gine, which produces 93 horse- 
power with 228.1 cubic inches 
piston displacement. The com- 
pression ratio is 6.5 to 1. Valves 
have been newly designed and in- 
creased in size to give greater 
volumetric efficiency. In the ex- 
haust valves a new material, Aus- 
tenitic steel, is used. This is a 
non-magnetic steel with greater 
strength and hardness at high 
operating temperatures, and is 
said to resist burning, acidity and 
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Sar Telced Model Offered by Chrysler for 37 


Base Price Set at $715; 
Entire Line Redesigned 


(Continued from Page 1) 


corrosion. Valve tappets have 
self-locking screws which do not 
require locking nuts and are eas- 
ier to adjust. There has been a 
change in the piston design for 
greater efficiency. “U” type pis- 
tons are used. 

Connecting rod bearings are 
symmetrical instead of offset, said 
to distribute the bearing load, 
making better and smoother per- 
formance and longer engine life. 
Main bearings have been improved 
by increasing the length of the in- 
termediate bearings. The change 
in specifications has increased the 
length of the engine block. 

Mileage Higher 

The redesigned engine is lighter 
in weight than its predecessor. 
Tests under a variety of driving 
conditions are said to reveal a 
gasoline mileage higher than that 
of the 1936 Chrysler car of com- 
parable size. 


The width of the front seat 
cushion has been increased from 
44 to 47 inches. The width of the 
rear seat cushion has been in- 
creased three inches and now 
measures 49 inches. The body 
measures 3% inches wider at the 
cowl than formerly and the wind- 
shield is 43% inches wide, improv- 
ing vision. The shaft tunnel has 
been eliminated from the rear 
compartment through the use of 
the hypoid rear axle. The com- 
partment floor is 2% inches longer 
and five inches wider. The body is 
53 inches wide at the center pil- 
lars and 54% inches at the rear 
pillars. Elbow room in the rear 
seat is 57% inches. 


Controls Flush 


The newly designed instrument 
panel has the instruments and 
accessories conveniently grouped 
and wellilluminated. Every 
control is flush with the surface 
of the panel and all knobs and 
dangerous protuberances have 
been eliminated from the outside 
and inside of the car. The instru- 
ment board has been raised high 
enough to clear a man’s knees. 


The insulation of the body has 
been improved. Five different 
kinds of insulating material are 
used and many pounds more are 
used than in the previous Chrys- 
ler model of this type, the com- 
pany states. 


Although the body still follows 
the contours of the frame it is 
no longer mounted directly on 
the frame but on short brackets, 
which are riveted to the frame. 
The brackets are insulated at the 
top and bottom and through the 
sleeve where the body bolt passes, 
by gum rubber. There is no metal 
contact between body and mount- 





CHRYSLER’S BID for business in the low-priced field is the new Royal line for 1937. Shown here is 


the four-door sedan. 


CHRYSLER IMPERIAL four-door sedan for 1937. The engine has 110 horsepower. Plenty of room 
and more riding comfort feature the new bodies. Overall length is 204 inches. 


STILL RETAINING the Airflow lines, Chrysler has added a new radiator treatment to this line for 
1937. This model, 130 horsepower, has an overall length of 213 inches. 


ings, thus reducing the transfer 
of noise from the frame to the 
body. 

A stronger and more rigid X- 
bridge type frame has _ been 
adopted this year. The center sec- 
tion of the X member of the frame 
has been improved to give greater 
rigidity to the whole assembly. 
Another improvement is the addi- 
tion of a brace on each side of 
the frame between the X member 
and side channel, tying the X 
member and the side members 
together more firmly and rigidly. 


The ventilation system has been 
improved. The ventilating wind- 
shield has been adopted and the 
large screened cowl ventilator re- 
tained. Ventilating wings are 
built into the forward section of 
front door windows. The venti- 
lating wing section of the window 
is stationary but the rear section 
including the divider strip can be 
lowered completely. 


Strength Increased 


Rear quarter windows on the 
four-door sedan models swing out- 
ward on friction pivots in the 
same manner as the front door 
ventilating wings. Rear door win- 
dows lower completely out of 
sight and rear quarter windows 
on two-door sedan models lower 
almost flush with the sill. 

Structural strength of the car 
is said to be increased by the 
manner in which the body is 
fastened to the frame. It is 
mounted at 18 points, 14 of these 
being brackets and the other four 


the X cross-member of the frame. 

The redistribution of weight 
that was first featured in the Air- 
flow and adopted in other Chrys- 
ler cars last year has been carried 
further. In the 1937 Royal and 
Imperial the engine has been 
moved farther forward, increasing 
the cradled area between the 
axles in which the passengers 
ride. 

A feature contributing to riding 
ease is the new aero hydraulic 
shock absorber. This is a two-way 
telescope type, acting on same 





principle as the landing mech- 
anism of an airplane or the re- 
coil mechanism of a heavy gun. 
A valve within the instrument en- 
ables engineers to adjust the 
shock absorber to the type of car 
on which it is used. This valve 
controls both compression and 
rebound resistance. 

The independent type of front 
wheel springing used on Chrysler 
cars the last two years is retained, 
as is the ride stabilizer. Floating 
Power engine mountings will 
(Continued on Next Page, Col. 1) 


HOODS LIFT UP and are hinged at the rear of the new Chrysler 
Imperial 


Royal, Imperial and Custom 


models for 1987. A safety catch 


where the floor is fastened to| prevents the hood from becoming unlocked accidentally. 





PHILADELPHIA.—On Oct. 21, 
1935, the Studebaker Sales Corp. 
moved into its showrooms at 401 
N. Broad St. here and initiated 
a unique plan of factory activity. 
Although this method had never 
been attempted in the automotive 
industry, according to company 
officials, they were confident it 
would bring about an expansion 
in the dealer body and increases 
in retail sales. 

Under this plan, as explained by 
executives, the factory maintains 
a full display of all Studebaker 
models on the showroom floor at 
all times. But, instead of com- 
peting against dealers, it actually 
gives the dealer two-car stocks, 
two showrooms and two locations 
for doing business, with the added 
advantage of being able to de- 
liver immediately any model in 
any color. 


From the outset, this factory 
display room was _ completely 
staffed by salesmen representing 
various Studebaker community 
dealers in the Philadelphia metro- 
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Studebaker ‘Philadelphia Plan’ Meets Success 


Factory Show Room Aids 
Retail Dealers Efforts 


politan area, rotating their floor 
time under regular. schedules. 
Other dealers, quickly sensing the 
advantages and increased oppor- 
tunity this extra showroom and 
car stock afforded, joined the 
Studebaker organization. 

From the day the new models 
were announced, Studebaker sales 
in Philadelphia started to climb. 
Against a total of 257 retail sales 
in Philadelphia in all of 1935, the 
retail deliveries for 1936 up to Oct. 
20 reached a total of 1,446 cars. 

W. K. Erdman, regional man- 
ager of the Studebaker Corp. for 
the eastern seaboard, who evolved 
the plan said, “The sales figures 
of 1936 compared to 1935 an in- 
crease of 462 per cent—tell the 
story of the success of the Pnila- 
delphia plan. Sales prove it. We 
expect this figure will be mater- 
ially increased before Jan. 1, 
1937. Studebaker dealers in this 
area have never been more satis- 
fied and enjoyed such success in 
the history of the branch. So 
marked has been the success of 


Chrysler Line for 1937 
Has Low-Priced Model 


(Continued from Page 30, 


again be used on all 
products. 


In appearance, the Royal is en- 
tirely new. The hood rounds down 
to a tapering convex radiator 
grille formed from horizontal 
chrome bars. The top of the hood, 
longer than before is a single 
stamping. It is hinged in the rear 
and opens upward. A radiator 
ornament serves as a hood lock 
control. Hood louvres, made of a 
panel of horizontal bars flow rear- 
ward from a point close to the 
center of the front end of the 
hood. 


Catwalks Eliminated 


Headlamps of new design with 
larger lenses, are mounted on 
windstream supports attached to 
the sides of the radiator. The 
front end is clear of protruding 
horns, housings, etc. Catwalks 
have been eliminated. Bumpers 
both front and rear are wider and 
deeper with stronger bumper 
brackets. Front fenders are wider 
and higher in the crown with a 
lower dip in front and more flare 
in rear. The new disc wheels have 
large hubcaps. 


The rear panel slopes down- 
ward, rounds over the rear end 
and terminates in an inverted 
curve. A drip moulding extends 
from the cowl to the rear quarter 
panel above the doors. The wind- 
shield is improved in streamlining 
by a roll subduing any sharp 
angle where it joins the roof. 

Trunks are standard equipment 
on touring models. They have 
more room than before, as the 
gas tank filler pipe has been re- 
moved, which permits lowering 
the shelf above the spare wheel. 
Sedan models not supplied with 
trunks have larger luggage com- 
partments which close flush with 
the rear panel. 

The Chrysler Imperial includes 
all of the new features mentioned 
in connection with the Royal and 
is a larger, more luxurious and 
more powerful car. Its 110-horse- 
power eight-cylinder engine has 
a piston displacement of 273.8 
cubic inches and a compression 
ratio of 6.7 to 1. Dual carburetion 
improves efficiency. 

Room for Six 

The body is designed so that 
three persons can ride comfort- 
ably on either the front or rear 
seat. A wider windshield improves 
vision. The rear seat cushion is 
49 inches wide and the front seat 
cushion 47 inches, an increase 


Chrysler 


over last year’s de luxe eight. The 
overall length is 204% inches. 


The Custom Imperial is de- 
signed to meet the needs of the 
motorist who requires a car of 
large seating capacity with room 
for all passengers to ride com- 
fortably. The two body styles each 
seat seven persons. In the sedan 
limousine the front compartment 
is set off by glass partition which 
may be completely lowered when 
desired, making the car in effect 
@ seven-passenger sedan. When 
the car is chauffeur-driven the 
rear compartment has complete 
privacy. 

The rear seat of this car mea- 
sures 51% inches and the front 
seat cushion is 49% inches wide. 

The eight-cylinder engine of 
323.5 cubic inches piston displace- 
ment develops 130 horsepower. 
The automatic overdrive is stand- 
ard equipment. 

The Airflow, on an _ overall 
length of 213 inches comes in se- 
dan and coupe body styles and 
has been refined and improved. 


Hood Raises from Front 

The new radiator grille is fash- 
ioned from chromium horizontal 
bars in a convex form that blend 
into the lines of the hood. When 
the hood is raised upward from 
the front, the radiator grille re- 
mains stationary. Louvres are of 
a new design and there are small 
medallions at the rear of the hood. 

The instrument board has been 
newly designed with a large tach- 
ometer-speedometer at the left 
and other instruments grouped in 
a@ quadrangle at the right, with 
an electric clock in the center of 
the group. 

Because of the Airflow con- 
struction, in which frame and 
body are integral interior dimen- 
sions are roomy. Either front or 
rear seats accommodate three 
persons. The front seat is all-ad- 
justable, permitting it to be tilted 
backward and forward as well as 
moved up and down and from 
front to rear. 

There are two windshields and 
two cowl ventilators, each sep- 
arately controlled. Ventilat- 
ing wings in the front doors may 
be completely lowered with the 
rear half of the window. Rear 
quarter windows pivot. Windows 
in the rear doors of the sedan 
may be lowered completely. 

The eight-cylinder engine de- 
velops 130 horsepower. An auto- 
matic overdrive is standard equip- 
ment, ; 
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NEW MODEL AUTOCAR trucks, of medium duty capacity, will be seen for the first time at the 
National Show in Newark (Nov. 3 to 7). The price, to be announced then, is said to be lower than 
any previous Autocar price. Of Autocar manufacture throughout, both models use the company’s Blue 
Streak engine, 5-speed transmission and double-reduction rear axles. One model rates 4 to 5 tons, 
20,000 pounds gross weight. The other rates 314 to 4% tons, 18,000 pounds gross weight. 


this plan here that it has been 
duplicated in key cities through- 
out the country.” 


The operation of the retail floor 
in this plan is under the supervis- 
ion of Helm Walker, district man- 
ager of the Studebaker Corp. Much 
of the working success has been 
due to his energy in assisting all 
the dealers to take advantage of 
the opportunities this plan offers. 
He is also the directing head of 
the dealers’ retail salesmen while 
on the showroom floor. 


Syracuse Show Is 
Biggest Since ’29 


SYRACUSE, N. Y¥.—The first 
formal trailer show in upper New 
York state will be one of the fea- 
tures of the 29th annual Syracuse 
automobile show in the State 
Armory, Nov. 16-21. 

The exposition, under auspices 
of the Syracuse Automobile Deal- 
ers’ Assn., will probably be the 


largest here since 1929. One floor 
will contain the passenger car 
display, another trailer exhibits, 
together with new model trucks 
and school buses. 

A women’s fashion parade will 
be given a new appeal this year 
by the announcement the most 
talented model will get an ex- 
pense-paid screen test at one of 
the country’s major movie studios. 

Dealers throughout central New 
York state will rally for their an- 
nual banquet Nov. 19. 


Only STARTIX provides completely 


Automatic Starting is triple action— 
Justa turn of the switch key and Startix 


1. Automatically starts the engine 
2. Automatically repeats if necessary 


3. Automatically restarts itif the engine stalls 


No attention on the driver’s part at any time 
is ‘necessary because Startix automatically 
does all three things just as long as the switch 
key is turned on. The manipulation of button 
or pedal controls to start or restart the engine 


is entirely eliminated. 


Startix is adaptable to any car, new or old, 
equipped, with the Bendix Drive—the famous 
**Mechanical Hand That Cranks Your Car’’— 
which is an integral part of complete auto- 
matic starting and restarting. 
cars have Startix as standard or optional 


equipment. 


ECLIPSE MACHINE COMPANY 


ELMIRA, NEW YORK 


( Subsidiary of Bendix Aviation Corporation) 
Visit Our Exhibit at the 


NEW YORK and CHICAGO 
Automobile Shows 


TARTIX 
plus Bendix Drive equals 


Automatic Starting 





Many popular 
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N.Y. Show to Attract Host of F oreign Auto Magnates 


Every 


Available Foot 


Of Space is Sold Out 


NEW YORK.—Two new English 
cars have been added to exhibitors 
at the National Automobile Show 
which opens Nov. 11, in Grand 
Central Palace. This makes four 
British entries to compete with 
the 22 American makes displayed. 
The new arrivals are the Acedes 
and the Lagonda, entered by 
English Motors, Ltd. The other 
two foreign cars are the Austin 
and M. G. As for the trailer sec- 
tion of the show, exhibitors now 
number 24 makes, all of which 
promise surprises for the public 
when the doors open. 


No show of recent years has at- 
tracted so much foreign attention. 
Three major delegations will ar- 
rive from abroad beginning this 
week. The Reich Assn. of German 
motor vehicle dealers and manu- 
facturers were scheduled to sail 
this week for its second tour for 
study of the American automo- 
tive industry. A Swedish delega- 
tion under the leadership of the 





Swedish Motor Journal will ar-| 


rive within a few days. A group 
from France will arrive in time 
for the show, while numerous 
prominent automotive people from 


other countries, including England | 


expected. 
man- 


are 
general 


and Switzerland, 
Victor Englebert, 


ager of the N.V.H. Englebert Au- | 


tomobiel Handel, a prominent dis- 
tributor of American cars in Hol- 
land, and active in motor circles 
there, arrived in New York this 


week. The groups will visit De-| 


troit, Akron, Flint and other 
cities, and have arranged to be 
present for the International Day 


Camden Dealers 


See Record Year 


CAMDEN, N. J.—Camden’s au- 
tomobile trade will experience the 
greatest year in its history 
1937, according to a prediction 
voiced here by V. Mac Fulton, 
veteran local dealer and president 
of the Camden Auto Trades Assn. 

“All dealers in this area are 
experiencing brighter business 
than in recent years,” Fulton de- 
clared, “and we all anticipate the 
biggest year we've had.” He added: 
“Until this year, the trade in re- 
placements was rather slow. Now, 
however, the market is stronger 
and lively.” 

Fulton is serving his second 
term as head of the association 
here. A charter member of the 
group, he previously was vice- 
president and secretary. 


NICKELGRAMS 


1VA— 


The qualities that special al- 
loys have contributed to the 
solution of design problems are 
mow being found useful in 
many ways in plants producing 
fine motor cars. An example 
is a new line of dipping baskets 
for holding small metal parts in 
the heat treating baths or in 
plating solutions. Some of these 
baskets intended for service in- 
volving hot gases and common 
acids are being made from 
Monel wire and rod since this 
alloy of Nickel and copper is 
highly resistant to corrosion. 
Another group of baskets used 
in acid baths is being made of 
99 per cent pure Nickel. 


THE 
INTERNATIONAL 
NICKEL COMPANY 

INC. 


. NEW YORK, N. Y. 





program, Nov. 16, at the Auto- 


mobile Show. 

Special Days have been planned 
for the show period, as follows: 
Wednesday, Nov. 11, Opening 
Day; Thursday, Nov. 12, Safety) 
Day; Friday, Nov. 13, Trailer 
Day; Saturday, Nov. 14, Football 
Day; Sunday, Nov. 15 (Show open, 
but no special program desig- 
nated); Monday, Nov. 16, Inter- 
national Day; Tuesday, Nov. 17, 
Women’s Day; Wednesday, Nov 
18, Closing Day. 

The show is now sold out— 
every foot of available space has 
been allotted. Those on the wait- 
ing list can only enter in case of 
space cancellations. The exhibition 
is larger than any of recent years 
by a whole floor, the entire four 
floors of exhibition space of the 
Palace being utilized. More than 
200 cars and chassis, 50 cabin 
trailers, six makes of commercial 
vehicles, and a host of accessory 
exhibits will be seen. In fact, from 
every standpoint, it promises to 
be the greatest in the history of 
the industry. New ventilating 





the exposition floors to increase 
the comfort of visitors. 


Space Sold Out | 


Long 
Of Toronto Show 


TORONTO. — Tardy appuicants 
found all available space in To- 
ronto’s automotive building sold 
out weeks in advance of the Na-| 


| tional Motor Show, getting under 
| way Nov. 7 under auspices of the 
| Canadian Automobile Chamber of | 


in | 


| general manager. 


| 
| 
| 





Commerce. 

Col. Bruce, lieutenant-governor | 
of Ontario, will open the exhibi-| 
tion, which will continue through 
the 14th. 

On Nov. 9, Mitchell F. Hepburn, 
premier of Ontario, will address 
the annual dinner of the chamber 
at the Royal York Hotel. Meet- 
ings of various other trade or- 
ganizations will be held during | 
the week. 

“Our most brilliant show,” is| 
the prediction of J. L. Stewart, 


Brooklyn Getting 
Exhibits Directly 
From N.Y. Show 


BROOKLYN.—Preparations are 
nearing completion for the Brook- 
lyn automobile show which will 
be held in the 106th Infantry Ar- 
mory Nov. 21 to 28. This annual 
event of the Brooklyn Motor Ve- 
hicle Dealers’ Assn. will open 
three days after the national show 
in New York closes. Many ex- 
hibits will be sent to Brooklyn 
from the national show. 

Ralph Ebbert, manager, an- 
nounced 20 different makes of 
cars will be exhibited on the big 
armory floor. The Covered Wagon 
trailer display will occupy space 
in the lobby. 

The show in this borough long 
has been noted for its beautiful 
settings and this year is to be 
no exception. Special lighting will 
be arranged to display the new 
1937 models to best advantage. 


Gillette Plant Expands 


EAU CLAIRE, Wis.—A _ supple- 
mentary expansion program an- 
nounced by the Gillette Rubber Co. 
here calls for erection of a third- 
story addition, 100 by 147 ft., on 
the present warehouse, and a sec- 
ond floor addition, 62 by 100 ft., 
over the present stock preparation 
department. The company by the 
first of the year will have increased 
its daily output of automobile tires 
and tubes by 3,000, and its daily 
output of bicycle tires by 2,000. 
Costing approximately $350,000 this 
is the biggest expansion program 
the company has undertaken since 
1929. 





years last week, and was close to 
the Oct., 1929, mark as production 
schedules were increased to keep 
| pace 


in Advance | dealer demands for new models 


CHRYSLER ROYAL coupe for 


1937. 


bodies are roomier than ever before. 


Seven-year 


equipment is being installed on| Hudson Motor Car Co. reached the | years,” 


highest October level in seven| 


with rapidly increasing 


which followed advanced public 


showings of the 1937 cars in prac- 


tically all cities in the United 


States. 


This was made known by W. R. 
Tracy, sales manager, who an-| 
nounced that Hudson’s October 
production goal of 10,000 cars will 
be reached. 

“Production last week passed | 


the 3,000 unit mark, with the) 


daily output stepping above the | 
600 per day level,” Tracy said. 


“The public reception given our | 


new models at the advanced show- | 
ings last week was the greatest 


Hudson Employment Sets 


October Peak 


| DETROIT. — Employment at]!our dealers have seen in many 


Mr. Tracy _ reported. 
“Showroom crowds are reported 
to have been more than twice as 


large as those who viewed our} 


models at last year’s introduction. 


Plan Individual 
Seattle Displays 


SEATTLE. — With cancellation 
of the Seattle automobile show all 
dealers have united in an elab- 
orate open house week, opening 
Nov. 15. 

Each dealer will have a show 


|of his own, with added features 


being planned. 
Local newspapers are backing 


the affair, with special sections. 


N.S.P.A. MONTHLY SALES INDEX 


AVERAGE MONTHLY SALES IN 1934-100 
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ORIGINAL EQUIPMENT 


PUBLISHED BY NATIONAL STANDARD PARTS ASSOCIATION, DETROIT, MICHIGAN 


This model has 93 horsepower. Overall length is 199 inches, and 


Committee Cuts 
Admission Price 


Of Detroit Show 


DETROIT.—Workmen Monday 
will start a 10-day job of decorat- 
|ing 150,000 square feet of Con- 
| vention Hall. for the opening of 
|the 36th annual review of new 
|models in this birthplace of the 
| automobile industry. The show 
| will open Nov. 14 and run eight 
days. 

Rich autumn tints will be color 
key to the decorations of the four 
main halls and two wings which 
will be used in the exposition. The 
standard illumination is being 
doubled. 

The show committee announced 
this week the admission fee will 
be lowered from 55 to 40 cents. 

The 700-foot main aisles run- 
ning from Cass to Woodward ave- 
nues will be converted into cano- 
pies horizontally striped in colors 
from autumn red to yellow. Pil- 
lars will be similarly colored, 
while ceilings and backgrounds 
for the exhibits will be in shades 
of green and tan. 

Nearly one-third of the total 
floor space—both north wings— 
will be devoted to house trailers 
and equipment. This section is en- 
tirely new this year. Trees, 
shrubs and tanbark under foot 
will help simulate outdoor condi- 
tions. 

The committee announced a 2 
p.m. opening hour Nov. 14 in an 
attempt to ease the usual first- 
night jam. 





Space Demands 


Force Phillie to 
Move 36th Show 


PHILADELPHIA.—At the turn 
of the century, this city’s dealers 
were already holding an annual 
automobile show. The 36th edition 
of this local review of the new 
models will be run off in the Com- 
mercial Museum, Nov. 12-19. 

The show was moved to the 
museum from Convention Hall to 
provide more space for commer- 
cial car and house trailer exhibits. 
W. P. Berrien is managing the 
show for the Philadelphia Auto- 
mobile Trade Assn. 


Waldorf to Have GM 
Display During Show 

NEW YORK.—For the fifth 
consecutive year General Motors 
will make their headquarters at 
the Waldorf-Astoria during the 
forthcoming automobile show, 
from Nov. 11 to 18. 

The Grand ballroom of the 
Waldorf as well as all the ball- 
room suites have been taken over 
by -GM for their ‘display of new 
-cars, and severab:husdred officials 


RUNNING WELL AHEAD of last .year, this chart prepared by |-and. executives..of the <vrporation 


the National Standard Parts Assn. shows the sales trend this year 


and last. 


will reside’ at:.thes Waldorf during 
the show. — 
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HERE’S THE 1938 CHEVROLET lurking somewhere behind the smiling faces of the 46 engineers whose job it is to figure out what the greatest number of buyers will 
want in their automobiles two years from now. The gathering took place at the Recess Club in Detroit this week at a testimonial dinner to Alex Taub, tendered by his chief, J. M. Craw- 
ford. Taub is leaving for England to become power plant engineer for Vauxhall Motors, Ltd. The guests at the dinner were: Outer side of lefthand table, left to right: A. C. Hazard, 
R. S. Plexico, G. W. Proctor, J. M. Crawford, chief engineer; J. W. Diederich, P. A. Collins, C. Barton, J. G. Casserly, A. V. Jackson, A. W. Harris, E. S. MacPherson, E. H. 
Shepard (at end). Inner side of lefthand table, left to right: F. Torrance, W. H. Hoult, E. H. Kelley, R. E. Rasmussen, A. H. Perry, E. A. See, A. J. Altz, E. P. Hill, J. L. Chambers, 


R. M. Neff. Left to right, rear wall under picture: C. E. Zwahl, Alex Taub, C. B. Foster. 


Inner side righthand table, left to right: E. Wilson, R. J. Waterbury, A. W. Frehse, 


T. Ulrich, E. Sprang, S. M. Richardson, W. Samuels, C. F. McCullough, J. H. Little, and (end) L. V. Cram. Outer side righthand table, starting in foreground: J. G. Wood, A. J. 
Kay, T. E. Dougherty, W. R. Truelsh, W. L. Sequin, A. J. Underwood, D. E. Stuart, H. M. Page, L. A. Chaminade, J. H. Wilson, and E. J. Luxmoore. 


Chevrolet Western Plant 
Ready for Larger Output 


OAKLAND, Calif.—With aug- 
mented production facilities and 
recently completed extensive plant 
improvements, Chevrolet’s local 
assembly operation, supplying 
passenger cars and trucks for the 
entire Pacific Coast region, has 
launched the 1937. campaign with 
an increase of approximately 25 
per cent for passenger cars and 
100 per cent for truck and com- 
mercial units, officials said. 

Improvements now give the 
passenger car assembly plant a 
peak capacity of 500 cars a day, 
25 per cent higher than the all- 
time production record achieved 
in 1936. Facilities also are pro- 
vided for a daily production of 
175 truck and commercial units, 
an increase of almost 100 per 
cent over the best’ previous 
figures. 

Production of 1937 models, to 
be announced Nov. 7, has already 
begun. Throughout the Pacific 
Coast territory Chevrolet dealers 
are unanimous in predicting the 
increased production facilities of 
the west coast plant will be taxed 
to the utmost in supplying 
demand. 

In addition to the purchase and 
complete revamping of the plant 
once operated by Durant and 
later by Vaux-Hall Motors, and 
the installation of mofe than 
$75,000 worth of new equipment 
in the original Chevrolet plant 
here, the Fisher Body Oakland 





plant has just completed a $500,000 
modernization program. This, ac- 
cording to General Motors execu- 
tives, means that more than 
$1,000,000 has been spent in Oak- 
land by GM during the past few 
months to increase the corpora- 
tion’s investments in the San 
Francisco Bay area. 

It has been announced by E. C. 
Shaw, Chevrolet plant manager 
here, that the original Chevrolet 
property, at Foothill Blvd. and 
69th Ave., will hereafter be known 
as Plant No. 1, and will be de- 
voted exclusively to the assembly 
of passenger cars. The recent im- 
provements to this plant include 
new conveyor lines, new ovens, 
new ventilating and lighting sys- 
tems, and the addition of 10,000 
square feet of floor space through 
construction of a one-story addi- 
tion to the main plant building. 

The recently purchased Durant 
plant, located on East 14th St., is 
now known as Chevrolet Plant 
No. 2, and this property will be 
devoted exclusively to the produc- 
tion of trucks and commercial 
cars, and to housing the local 
unit of GM Parts Corp., which 
has been allotted 75,000 of the 
319,000 square feet of floor area. 

In preparing Plant No. 2 for 
production of Chevrolet trucks, 
more than $200,000 was spent, 
over and above the purchase price 
of the property, according to local 
contractors who installed the 





equipment and completed the im- 
provements. The entire assembly 
equipment is new _ throughout, 
making the plant the last word 
in production units. 


Willys Promises 


Car Underselling 
Others By $100 


TOLEDO.—A new Willys auto- 
mobile “selling for $100 less than 
any other American car and 
suited to the needs and purses of 
a large section of the public,” is 
promised by Ward M. Canaday, 


| chairman of the board of Willys- 


Overland Motors, in the com- 
pany’s pre-show announcement. 
The unfinished job of the in- 
dustry, in Canaday’s opinion, is 
to reconcile the average monthly 
income of the masses with their 
transportation requirements. 


J. A. Tumbler Leaves 


To Start English Plant | 


BALTIMORE.—J. A. Tumbler, 
president of the J. A. Tumbler 
Laboratories here, has left on a 
six-weeks’ business trip to Eng- 
land and the continent. 

The main purpose of his trip is 
to establish a factory in England 
where Tumbler products, includ- 
ing haze remover and automobile 
polish, may be manufactured for 
distribution in England and other 
foreign countries. Tumbler sales 
in foreign markets have shown 
consistent increases during the 
past several years, he said. 


FIRST ‘THING ARTHUR KIRK, Windsor, Ont., did after winning $50,000 in the Irish Sweepstakes, 
was to purchase two Dodge sedans, one for Kirk and his family, the other a present to Eldon Scratch, 
a friend who once came to Kirk’s aid with a timely loan. Left to right: Peter Harris, Dodge salesman; 
Mrs. Kirk; Joan Kirk, 14; Arthur Kirk; Eldon Scratch. 








°37 Cars Seen By 


GM Sales Groups 
In Chicago Area 


CHICAGO. — Attracting large 
turnouts, previewings of new 
models and presentation of selling 
plans for the 1937 season were 
held here this weék by Cadillac- 
LaSalle and Pontiac. With of- 
ficials of both organizations con- 
ducted the meetings for this area’s 
sales forces. 

Nicholas Dreystadt, Cadillac 
general manager; Don E. Ahrens, 
general sales manager, and Frank 
Denney, advertising manager, 
headed the factory delegation. 
They addressed the luncheon 
meeting Monday at the Stevens 
Hotel. 

The Pontiac gathering Wednes- 
day, also held at the Stevens, was 
addressed by C. P. Simpson, gen- 
eral sales manager, and F. A. 
Berend, advertising manager. 


Television Aids 
Engineers Track 
Down Car Noise 


DETROIT. — Television gets 
credit for its first public service, 
although television itself is not 
yet ready for general use, as the 
means of improving automobiles. 


Television apparatus was used 
by Plymouth engineers in de- 
veloping its new “hushed” ride, 
introduced with 1937 models. 


Engineers have been working 
on the problem for more than 10 
months, it is said, using every 
available sound-detecting device 
to analyze, dissect and eliminate 
noise vibrations inside a car. 

One of these was the cathode 
ray tube, backbone of modern 
television, which projects on its 
face an actual picture of sound 
waves in motion, even beyond the 


|limits of the human ear. 


Five new insulating materials, 
in addition to rubber, are em- 
ployed in soundproofing new 
models. 


Australian Distributor 
Visits Federal Factory 
DETROIT.—L. J. Henderson, 
sales manager for H. W. Crouch, 
Federal truck distributor in Syd- 
ney, Australia, has returned home 
after a visit to the Federal here. 
General business conditions in 
Australia have shown a definite 








improvement during the last threé 
years, he said. This improvement 
is, of course, reflected in the vol- 
ume of truck sales and Henderson 
is hopeful of good sales during 
the approaching Australian sum- 
mer, 


MAKE MONEY 
with 


Lorraine 


The Driving Light that 
Turns Night Into Day 


@ Highways that are scenic spots of beauty 
by day are death traps for auto drivers after 
dark—when the cars are not equipped with 
proper driving lights. And the drivers have 
never been more conscious of this than they 
are today. 

For over twelve years Lorraine has been 
recognized as the World’s Finest Driving 
Light, and now the Appleton Electric Com- 
pany offers you a planned selling campai 
that will mean more sales and better pro 
for you. A floor display stand for Lorraine 
Lights is only one of many powerful selling 
helps furnished free to dealers. 

The new features of the Lorraine Lights, 
including colors to match bodies, twenty- 
minute installation method, and pre-focus 
principle of controlled light, make Lorraine 
the foremost driving light for volume sales. 


The Appleton Electric Company also offers @ 
complete line of auxiliary lights, including 
Fog Lights, Road Lights, Warning Lights, 
Clearance Lights and Direction Signals. 


Write today for the name of the wholesaler 
in your territory. Distribution is nation. 
wide and you are assured of rapid, efficient 
co-operation on all orders. 


Write for Complete Information 


APPLETON ELECTRIC COMPANY 
(AUTOMOTIVE DIVISION) 


1753 WELLINGTON AVENUE 
CHICAGO, ILLINOIS 





Sloan’s Forecast 
Halts Declines 
In Motor Stocks 


By C. J. ALEXANDER 

NEW YORK.—The most out- 
standing feature of sentiment in 
Wall Street and financial circles 
here is the bullishness on the au- 
tomobile industry for the period 
covered by the 1937 models. In 
this respect, there is found a di- 
rect reflection of the optimism 
that is found at all meetings of 
automobile dealers in this terri- 
tory and of the factory repre- 
sentatives who address those gath- 
erings. 

The statements of Alfred P. 
Sloan jr., 
with respect in this part of the 
country because of his high bat- 
ting average in making forecasts. 
Sloan again has made the state- 
ment that the outlook for 1937 is 
excellent, although he again has 
refused to venture a prediction for 
any year beyond the next. The 
inclination in Wall Street is to 
accept this forecast as accurate 
and this may explain in part the 
failure of motor stocks to decline 
during the period of small pro- 
duction preceding the change over 
to new models. 


Nash Deal Causes Flurry 


The Nash-Kelvinator deal, of 
course, caused much comment in 
Wall Street. Although it generally 
was regarded as a good move for 
both companies, the stocks of 
both corporations sold off follow- 
ing announcement of the terms. 
Nash sold off more than Kelvi- 
nator as was natural in view of 
the basis of exchange of shares. 
The decline was soon checked, 
however. In combining with Kel- 
vinator, Nash joins hands with 
an enterprise that is in the ex- 
panding stage and one that has 
made rapid headway in recent 
years. Present Nash stockholders 
will own 62% per cent of the new 
company, of which C. W. Nash 
will be chairman of the board. 

Earnings reports of automotive 
companies for the third quarter 
continue to make favorable com- 
parisons with a year ago. General 
Motors’ net of 75 cents a share 
was in line with previous expec- 
tations and apparently insured 
$5 or more per share for the full 
year for the first time since 1929. 

Shares of automobile companies 
were somewhat jumpy this week 
in line with the rest of the mar- 
ket. The irregularity was attrib- 
uted by some to pre-election jit- 
ters, although there appears to be 
general agreement that business 
will continue to go ahead in most 
lines after the election regardless 
of the outcome. Motor stocks de- 
clined sharply on Monday, re- 
bounded Tuesday and the rally 
was extended on Wednesday. 


Averages Unchanged 

' The net result was little change 
in the Automotive Daily News 
stock price averages from Thurs- 
day to Wednesday, inclusive. The 
ADN averages for Oct. 28 com- 
pared as follows with the week 
preceding and the like date of 
last year: 

Last 
Week 
. -52.34 
55.15 


This 

Week Change 
51.98 —0.26 
54.90 —0.25 
44.82 —1.17 35.47 


Year 
Ago 
36.45 
38.45 


24 motors ...... 

10 car-truck co's. 
10 parts- accessories . .45.99 
4 tire-rubbers ....28.96 28.60 —0.36 14.85 


General Motors and Chrysler 
held their own but some of the 
other car and truck companies 
gave ground over the week. The 
parts and accessory stocks were 
generally lower and tires were 
mixed, with Firestone showing a 
net gain. 

The leading dividend news of 
the week concerned Packard, 
which raised the quarterly decla- 
ration to 20 cents from 15 cents 
paid in the third quarter and 10 
cents in the first three months of 
this year. The 20 cents will be 
paid Dec. 15 to stock of record 
Nov. 10. This company earned 
more in the first nine months of 
this year than in all of 1935. 

Libbey-Owens-Ford declared the 


always are regarded; 
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Industry's Optimism Reflected in Bullishness 


regular quarterly of $1.25, payable 
Dec. 15, to stockholders of record 
Nov. 30. Parker Rust-Proof de- 
clared a quarterly of 37% cents 
and an extra of 87% cents on its 
common and a semi-annual of 
35 cents on its preferred, all pay- 
able Dec. 1 to stock of record 
Nov. 10. 


9 Mos. Earnings 
By Borg- Warner 
Gain Over 1935 


CHICAGO.—Borg-Warner Corp. 
this week released its consoli- 
dated balance sheet as of Sept. 
30, showing total assets of $43,- 
443,394.97, and a surplus of $21,- 
218,209.02. 

Appended to the balance sheet 
also appears the income account 
for the nine months ended Sept. 
30, and a comparison with the 
same period last year. Net in- 
come for all companies for this 
year is well above 1935, amount- 
ing to $4,861,644.39 as against 
$4,213,005. 

The corporation also makes 
known that “during the nine 
months ended Sept. 30, 1936, divi- 
dends were paid to preferred 
stockholders of Borg-Warner 
Corp., amounting to $88,564, leav- 
ing a net profit to common stock- 
holders’ in the amount of $4,773,- 
080.39, equal to $4,147 per share 
on 1,150,967 shares outstanding 
(1,230,892 shares issued, less 79,925 
owned by Borg-Warner Corp.).” 

On both reports appears the 
statement that “no provision has 
been made for the new federal un- 
distributed profits tax, inasmuch 
as the amount cannot now be 
estimated with,any reasonable de- 
gree of accuracy.” 


Motor Wheel Net 


More Than Double 
LANSING.—Motor Wheel Corp. 
reports net earnings for the nine 
months ending Sept. 30 at $1,387,- 
870.10, equivalent to $1.63 per 
share on the outstanding common 
stock. 
This compares with $545,581.95 
or 64 cents per share for the first 
nine months of last year. 


Last Minute Wall Street Wires 


From C, J. ALEXANDER 
Wall Street Correspondent, Automotive Daily News 


New York, Oct., 30. 


—3 P.M. Trading in motor stocks was 


quieter today but Chrysler again crossed 130 and General 
Motors was firm. White Motors was among the most ac- 
tive stocks at slightly higher prices. Chrysler meeting for 
dividend action and report of earnings originally sche- 
duled for today was tentatively set for next Thursday. 


GM Financial Report 


Shows Earnings Gain 


deducting dividends of $2,294,555 


NEW YORK.—Alfred P. Sloan 


jr., president of General Motors 
Corp. has announced earnings as 
follows: 

Net earnings applicable to the 
common stock for the third quar- 
ter ended Sept. 30, 1936, were 
equivalent to 75 cents per share 
on the average common shares 
outstanding during this quarter. 
This compares with earnings of 
66 cents per share for the third 
quarter of 1935. For the nine 
months ended Sept. 30, 1936, net 
earnings applicable to the com- 
mon stock amounted to $3.92 per 
share on the average common 
shares outstanding during this 
period. This compares with earn- 
ings of $2.51 per share for the nine 
months ended Sept. 30, 1935. 


Net earnings applicable to the 
common stock for the 12 months 
ended Sept. 30, 1936, were equiva- 
lent to $5.10 per share on the 
average common shares outstand- 
ing during this period. 

Net earnings available for divi- 
dends, including equities in the 
undivided profits or losses of sub- 
sidiary and affiliated companies 
not consolidated, for the third 
quarter ended Sept. 30, 1936, 
amounted to $34,626,078, compared 
with net earnings of $30,753,088 for 
the third quarter of 1935. After 





on the preferred stock, there re- 
mains $32,331,523, being the 
amount earned on the common 
shares outstanding, which com- 
pares with earnings on the com- 
mon stock of $28,458,533 for the 
third quarter of 1935. 

“For the first nine months of 
1936, net earnings available for 
dividends amounted to $175,198,- 
624, compared with net earnings 
of $114,482,926 for the first nine 
months of 1935. After deducting 
dividends of $6,883,665 on the pre- 
ferred stock, there remains $168,- 
314,959, being the amount earned 
on the common shares outstand- 
ing, which compares with earn- 
ings on the common stock of $107,- 
599,261 for the first nine months 
of 1935. 

Net earnings available for divi- 
dends for the 12 months ended 
Sept. 30, 1936, amounted to $227,- 
942,208. After deducting dividends 
of $9,178,220 on the preferred 
stock, there remains $218,763,988, 
being the amount earned on the 
common shares outstanding dur- 
ing this period. 

No provision has been made for 
the federal surtax on any undis- 
tributed profits accruing after Jan. 
1, 1936. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS FRIDAY, OCTOBER 30, 1936 
(Furnished by Wm. C. Roney Company, Union Guardian Bldg., Detroit) 


NEW YORK 


Allis Chalmers Mfg. 
American C. & F. 
American Chain 
Auburn Auto 
Bendix Aviation 
Bethlehem Steel 

Bohn A. & B. 
Borg-Warner 

Briggs Mfg. 

Budd Mfg. Co., E. G 
Budd Wheel Co. 
Chrysler 

Clark Equip. 
Cleveland Gr. Br. 
Collins & Aikman 
Commercial Credit 
Commercial Inv. T. (2) 
Continental Motors 
Curtiss-Wright 
Curtiss-Wright A 

du Pont de Nemours 
Eaton Mfg. 

Electric Auto-Lite 
Electric Storage Battery 
Evans Products 
Federal Motor 
Firestone T. & R. 
Gabriel Co. A. 
General Elec. (80c) 
General Motors 
Glidden 


Hayes Body Corp. 
Houdaille-Hershey B 
Houwdaille-Hershey A 
Hydson Motor 
Hupp Motor 

Inter. Harvester 
Johns-Manville 
Kelsey-Hayes W. 
Kelsey-Hayes W. B. 
Lee Rubber & Tire 
Libbey-Owens-Ford Glass 


Last Sale 
Oct. 30 Oct. 23 


64 
52% 
6212 
32% 
30% 
72 
452 
81 
60's 
12 
104% 
127 
35 
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22% 
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41 
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35 
49 
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24 
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9, 
335, 
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69 
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2% 
6%, 
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447%, 
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31% 
95 

30% 
6 

485g 

73%, 

43% 

24/5 
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2% 
6% 

29 

42 

20/2 
2% 
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23 
20 
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Ludlum Steel 
Mack Trucks (1) 
Marlin Rockwell 
Midland Steel 
Motor Products 
Motor Wheel 
Murray 


Last Sale 
Oct. 30 Oct. 23 


29%, 
48 
45, 


NEW YORK 


Corp. 


Pacific Mills 
Packard 

Raybestos Manhattan 
Reo Motor 

Republic Steel Corp. 
Socony Vac. 
Sparks-Withington 
Spicer Mfg. 
Stewart-Warner 
Studebaker 


Thompson Products 
Timken-Det. 
Timken Roller Bear. 
VU. §. 
U. &. 
Westinghouse E. & M 
White Motors 

Yellow Truck 

Young Spring & Wire 


Axle 


Industrial Alcohol 
Rubber 


CHICAGO 


Asbestos Mfg. 
Bendix Aviation 
Borg-Warner 
Houdaille-Hershey B 
Modine Mfg. 
Perfect Circle 

Pines Winterfront 


DETROIT 


Packard Motor 
‘To Distribute 
$3,000,000 Cash 


DETROIT.—Directors of Pack- 
ard Motor Car Co. today declared 
a cash dividend of $3,000,000, or 
20 cents a share, payable Dec. 15 
to stockholders of record Nov. 10, 
bringing total dividends for the 
year to $6,750,000. In February 
of this year the company paid a 
dividend of $1,500,000, or 10 cents 
a share, and in July a dividend 
of $2,250,000, or 15 cents a share. 

The company reports net earn- 
ings for the nine months ended 
Sept. 30 of $3,532,918.20, or 23 
cents a share against $776,872.93, 
or five cents a share, earned in 
the corresponding period of 1935. 
For 1935, when no dividends were 
paid, net earnings were $3,315,- 
622.30. Net earnings for the third 
quarter of 1936, during half of 
which time the plant was practi- 
cally shut down for model 
changes, were $42,790.31 against 
$406,413.39 for that period in 1935. 
Cash and securities as of Sept. 
30, 1936, totaled $13,681,162.53, com- 
pared with $12,986,236.40 at the 
beginning of the year and $9,521,- 
168.96 on Sept. 30, 1935. 


Nine-Month Net 
Set At $708,547 
For Studebaker 


SOUTH BEND.—Paul G. Hoff- 
man, president, reports that in the 
third quarter the Studebaker Corp. 
showed an operating loss of 
$296,283, compared with a loss of 
$1,104,923 in the third quarter 
last year. Net profit for the nine 
months of 1936 is $708,547, which 
compares with an operating loss 
of $1,192,760 between Mar. 9 and 
Sept. 30, 1935. 

Since the introduction of the 
1937 models in September, Hoff- 
man says, the factory has been 
running at capacity but has thus 
far been unable to catch up with 
the demand for the new cars. In- 
dications are that Studebaker’s 
fourth quarter will be the largest 
quarter in 1936 in volume of sales. 


Stewart-Warner 


Dividend Is Up 


CHICAGO.—tEarnings of the 
Stewart-Warner Corp. for the Sep- 
tember, 1936, quarter were 52 per 
cent larger than in the compar- 
able period of 1935, a report issued 
by the company discloses. 

After all charges including fed- 
eral taxes and depreciation, net 
income for the three months 
ended Sept. 30, was $469,795, equiv- 
alent to 38 cents a share on the 
1,241,847 shares of common stock 
outstanding in the hands of the 
public. In the three months to 
Sept. 30, 1935, met income was 
$308,931, equivalent to 25 cents 
a share on the capital stock. 

For the nine months ended 
Sept. 30, net income was $1,524,157, 
equivalent to $1.23 a share. In 
the nine months to Sept. 30, 1935, 
net income was $1,329,423, or $1.07 
a share. 

In the September quarter earn- 
ings, provision has been made 
for taxes on undistributed ad- 
justed net income for the nine- 
month period, after deduction of 
all dividends paid or declared to 
the end of September. Dividends 
declared to Sept. 30 total $1 a 
share. 


A-C Earns $2.30 


WEST ALLIS, Wis.—Increased 
earnings in the first nine months of 
this year are reported by the Allis- 
Chalmers Mfg. Co., with a net in- 
come of $3,580,813, or $2.30 per com- 
mon share. The earnings compare 
with $1,374,919 for the first nine 
months of 1935. The firm’s tractor 
division added two branches at Sioux 
City, Ia. and St. Louis. Other 
branches are being established at 
Indianapolis and Los Angeles. 





Country Faces 
Increased 


NEW YORK, — 
States must face the need frankly 
for an increased volume of manu- 
factured goods imports, 
ing to a bulletin issued here by 
the National Foreign Trade 


Council and circulated by the Au- | 


tomobile Manufacturers Assn. 

“Without a single exception, the 
trend of factory employment in 
this country and the trend of 
manufactured goods imported by 
the United States have run in 
practically parallel lines, year 
after year, from 1921 through 
1935,” says the bulletin. 


“It has been said that by per- 
mitting the products of cheap 
foreign labor to flow into the 
United States we would be throw- 
ing millions of American workers 
out of their jobs,” the bulletin 
says. “If this were true the evi- 
dence would be _ conclusively 
against letting any such imports 
occur. 

Employment Up 

“Employment has been highest 
here when those imports were 
highest, and lowest when these 
imports were lowest. 


“Facts prove beyond question | 


that the stories we have heard of 
the adverse effect of increased 
imports upon employment in the 
United States are utterly and ab- 
solutely without foundation. 


“It is generally acknowledged 
that exports are advantageous to 


the national economy through the} 


contribution they make to agricul- 
tural prosperity and industrial em- 
ployment. It is also acknowledged 
that the only way these exports 
can be paid for is in foreign goods 
and services—which means 
ports. 


“There are many forms of im- 


ports including exotic raw ma- 
terials and tourist travel abroad 
which are universally accepted as 
beneficial to the American stan- 
dard of living—but the potential 
volume of such imports is insuf- 


ficient to sustain the high volume | 


of agricultural and industrial ex- 


ports requisite to a sound domes- | 


tic economy. 

“We must therefore, 
need frankly for an _ increased 
volume of manufactured goods im- 
ports. 

Leave Profit Trail 

“When manufactured goods im- 
ports have increased, the increase 
has not been the sole or direct 
cause of the increase in factory 
employment—the two movements 
arise from the same cause of im- 
proved domestic business. It is 
true, nevertheless, that importing 
does, of itself, create a consider- 
able amount of direct employ- 
ment: the use of American labor 
begins when the imports are un- 
loaded at the docks of our great 
ports. They must be warehoused, 
trucked and carried by rail; they 
may be processed at some inland 


*Frisco Showmen 
Bringing in Two 
Radio Favorites 


SAN FRANCISCO.—George A. 
Wahlgreen, veteran manager of 
the Pacific automobile show, has 
announced Bobby Breen, young 
radio performer, and Meredith 
Willson’s orchestra, popular on 
the western airways, will be prin- 
cipal entertainers at this year’s 
exhibition. 

Wahlgreen has had Whiteman, 
Chevalier and Grace Moore in 
other years. 

The show swings into action in 
the Civic Auditorium Nov. 14 and 
closes Nov. 21. New models of 
house trailers will compose a con- 
siderable section, reflecting the in- 
creasing popularity and sales of 
this type of, vehicle along the Pa- 
cific, 


The United ; 


accord- | 


|amount of labor in some Amer-| ! u 
'ing legal for use until Mar. 31, 


| dislocation resulting from this par- 





im- | 


face the} 
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U.S. Employment Improved by imports, AMA Says 


s Need for 
Foreign Goods 


point, and sorted; packed, trans- 
ported and stored. As each step 
occurs, they must be financed, in- 
sured and advertised. As they 
move in a long chain through the 
hands of the jobber, the whole- 
saler and the retailer into the 
hands of the ultimate consumer, 
they leave a trail of profits and 
employment in their wake. 


“Imports of manufactured goods 
do, admittedly, displace a certain 


ican industries, but the economic 


tial displacement is minor com- 
pared with the devastating dislo- 
cation that results when total im- 
ports are inadequate to substan- 
tiate our required volume of farm 
and factory exports. 

“The inevitable net consequence 
of the operation of these forces, 
as the record shows, is decreased 
employment with decreased im- 
ports and increased employment 
when imports are large enough 
to sustain the exports which a 
sound, well-balanced domestic 
economy requires.” 








Mar viaad Adopts 


New License Date 


BALTIMORE, Md. -The Mary- 
land General Assembly, in 1936, 
changed the expiration date of 
automobile tags from Dec. 31, to 
Mar. 31. This bill became law 
on June 1, 1936, therefore, identi- 
fication tags issued for the year 
1936 will be good until midnight 
Mar. 31, 1937. 

Effective Oct. 1, 1936, and until 
Dec. 14, 1936, Maryland will issue 
identification tags at one-fourth of 
the annual fee, these licenses be- 


1937. 

On Dec. 15, 1936, the state will 
start to issue 1937 identification 
tags for all motor vehicles that 
have been purchased or will be 
brought into the state on and af- 
ter that date and these identifica- 
tion tags can be legally displayed 
and used until midnight Mar. 31, 
1938. 

The fee for 1937 tags whether 
issued in December, 1936, or in 
March, 1937, will be at the annual 
rate. Some time in February, 1937, 
it will be announced whether 1937 
identification tags issued on and 





Hocks License; 


Hailed to Court 
RICHMOND, Va. (UTPS) 
—An unusual reason was 
oltered yesterday in police 
court by Lee Bullock, Ne- 
gro, charged with having 
neither a city automobile 
license nor a driving permit 
when arrested. 

“Judge,” he explained, “I 
pawned my license to get 
money for a gallon of gas 
to get home on.” 

The case was adjourned 
until Saturday, when the 
city license must be out of 
hock. 


O nears Elected 


SAN FRANCISCO. — Officers of 
the Golden Gate chapter of the Au- 
tomotive Boosters, elected for the 
coming year are: Ken Morse, presi- 
dent; Byron Johnson, first vice- 
president; Nelson Scotchler, second 
vice-president; Bill Ross, secretary, 
and Mike Kelly, treasurer. Directors 
include L. W. Aff, Wallace Lynn, 
George Mosel, R. E. McGill, Maurice 
Martensen, E. D. Newfield, and W. 
D. Sullivan. 


after Apr. 1, 1937, will be subject 
to a quarterly reduction. 











Jersey Dealers 
Reorganize and 
Announce Show 


JERSEY CITY.—The Hudson 
County Automobile Dealers’ Assn, 
has recently been reorganized and 
this year for the first time will 
conduct its own automobile show. 

The exhibition will open Satur- 
day, Nov. 21, and close Nov. 28 in 
the armory here. 

About 40 dealers will partici- 
pate and approximately 150 new 
passenger cars will be shown. 
Trucks and trailers will also have 
an important place in the show. 
In addition, there will be an ex- 
tensive display of accessories. 

John M. Kramer, Bayonne 
dealer, is general chairman of the 
show committee. Association 
headquarters are in the Chamber 
of Commerce Bldg., Jersey City. 


New Carboloy Booklet 

DETROIT.—Carboloy Co., Inc., an- 
nounce the publication here of a 
new 20-page catalog describing the 
Diamond-Impregnated Garboloy dres- 
ser for the rough, semi-finish and 
finish dressing of all types of grind- 
ing wheels. 


CONVENIENT, COMFORTABLE LIVING 
QUARTERS FOR MOTOR EXECUTIVES 


ATTENDING BIG SHOW IN N. Y. 


George W. Lindholm, manager 
of the Hotel Barclay. Mr. 
Lindholm is well known 
in Detroit 


NOV. 11-17 


For many years The Barclay has been host 
to sales managers and executives attending the New 


York Automobile Show. 


And for good reason. 


For one thing, The Barclay is only two 
blocks from the main showrooms in Grand Central 


Palace; 


a few steps from Ford headquarters in the 


Park Lane. 


Another reason why The Barclay is 
popular with automobile men is that, despite its 


proximity to all the 


activities of Show Week, 


just across the street from the General 


Motors Exhibit in the Waldorf-Astoria; and only 


it 


offers a sorely needed opportunity for rest and 
relaxation at the end of hectic days and festive 


nights. 


For no showings are held at The Barclay. 


In its spacious lobby and well appointed public 

rooms life goes on at a leisurely, well-mannered 
pace and service is maintained at top efficiency, 
never hurried or frantic. 


Rooms or suites at The Barclay are 
available now for occupancy during the week of the 


Automobile Show. 


Single rooms are priced at $5, 


$6 and $7; double rooms at $8, $9 and $10; parlor 
suites with private service pantry and electric 


refrigeration at $12 


and $15. All rooms and 


Suites have private bath attached, with 
combination tub and shower. 


Manager 


THE BARCLAY 


111 EAST 48TH STREET e@ NEW YORK CITY 





1937 Cara WILL BE 


BETTER CARS BECAUSE OF 


BENDIX 


PRODUCTS 


VERY Bendix Product is a sales asset to the car manufac- 

turers who use it . . . and to the car dealers who use 
the fact that their cars have it. Because this is true, every 
American car manufacturer employs one or more units of 
Bendix manufacture. ; 

This industry-wide reliance upon Bendix Products has 
brought into existence one of the finest field organizations for 
sales and service in the entire industry. 

Thousands of alert automotive merchants derive a steady, 
profitable income from the automatic flow of routine service and 
renewal work which gravitates to the Sign of Bendix Service. 

Motorists everywhere in the world are familiar and friendly 
toward Bendix Products . . . and have learned that they can 
rely upon a Bendix service representative. 


BENDIX PRODUCTS CORPORATION 


(Subsidiary of Bendix Aviation Corporation) 


401 Bendix Drive South Bend, Indiana 


Stromberg Automotive Bendix-Weiss Rolling Ball 
Carburetors Universal Joints 


Bendix Mechanical and 
Hydraulic Brakes 


Bendix B-K Controlled 


Vacuum Power Braking 


Eclipse Brake Linings 





